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METHODOLOGY:

• RESEARCH QUESTION: 
• What is the awareness and perception of major stakeholders in reference 

to cardiovascular diseases?

• RESEARCH OBJECTIVES:
• To study awareness amongst the General population, Patients, Doctors and 

Caregivers about cardiovascular diseases
• To study the digital campaign for heart failure
• To study the role of PR Agency in generating the awareness regarding the 

cardiovascular diseases.



RESEARCH METHODOLOGY

Type of study

• Study 1. Descriptive cross-sectional study

• Study 2. Case series method

• Study 1. includes- General Population including caregivers

• Study 2. includes patients case logs by doctors



Study population- Key stake-holders

• Study 1. Descriptive cross-sectional study-Gen. Population

• Study 2. Case series method-Doctors

• Study area– Pan India

• Duration of Study– The study was conducted for the duration of three months 
of February 2019 to May 2019.

• Type of Data- Study 1. Quantitative and Study 2.Qualitative.

• Sample size –Study 1. 100 people. And study 2. 10 case



• Inclusion criteria: Gen. population of 18 and above age, Online users, 
can participate in our study upon their consent

• Exclusion criteria: People of age groups less than 18 years

• Data collection- Primary and Secondary data

• Data entry- MS Excel, Tableau, PowerBI, SPSS

























CONCLUSION

• The awareness among the people regarding the different types of heart 
diseases is low, Moreover the awareness about symptoms of heart 
diseases were also known to limited group of people, so a systematic 
approach is needed to cater the masses to generate awareness among 
people.

• The inferences of the study can be used in modifying the current practise 
regarding the kind of content the media and PR team publishing, the 
current practice is of publishing articles for HF instead of that article must 
be inclusive of detail about cardio vascular diseases and including a 
section of heart failure in that so that the overall awareness about the 
propaganda can be established.



• The digital team should boost the online content to greater number 
of masses, rather than focusing on just on heart failure patients as a 
part of awareness program the information must be spread in masses 
rather than a closed group.

• The zeal of knowing is there in the people but due to technological 
advancements the majority of people seeks guidance from the online 
sources which might be confusing and creating a sense of dilemma.



• The abundance of knowledge sources and lack of trusted sources is 
causing the problem in ongoing practices and trends.

• The government should take up some strict actions towards the un-
trusted sources and should make up some deliberate moves for making 
heart failure as a healthcare priority because heart failure needs a 
customise treatment portfolio and long-term consultation with doctor a 
timely check-up is required.

• With late diagnosis and confusing heart failure with other diseases the 
requirement of defined way of communicating the message is required 
and as a communication agency its our prior belief to do so.



Approach

• 1. Create a distinguish arena for the heart failure as a category by 
communicating the difference between the various heart diseases

• 2. Go for step by step approach

• 3.First distinguish then target rather then targeting then 
distinguishing
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