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e Sample size
Sample size for the study is 183:

Doctors: 98

/ Pharmacist: 85
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® The information was collected by interviewing with doctors and Pharmacist.

® Study Duration
/ 3 months (12" February to 12" May)
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® Rigorous Brand Promotion of Extralube with various separate inputs segregated for the
/ speciality could help to increase the sales of Extralube.
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