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Abst rac t

 The f i tness industry,  especia l ly  br ick -and-mortar  gyms,  has been hi t  hardest  by 

the COVID-19 pandemic.  V irtual  access to gyms and studios,  or  “workouts from 

home,”  wi l l  steadi ly  increase,  g iv ing consumers a  safer  environment from the 

comfort  of  their  own homes.  In  recent  years ,  attent ion to mental  heal th has 

increased in  India ,  wi th  many mi l lennia ls  open about  their  therapy experiences 

and employers offer ing addit ional  benef i ts .  As demand grows,  these serv ices are  

increasingly  offered onl ine in  the form of  remote consultat ions,  AI -based 

appl icat ions,  and onl ine support  groups.  Te lemedic ine and new innovat ions in  

medical  technology have reduced the hassle  of  seeing a  doctor ,  reducing the 

pressure on pat ients ,  and making i t  easier  for  a l l  pat ients  to see a  doctor .  

Pat ient  data and improvement can be suggested to help  pat ients i f  needed .
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Research  Methodo lgy



        RESEARCH QUESTION: 

•

•





•

• SAMPLING TECHNIQUE USED: Structured 

sampling technique

• SAMPLE SIZE:

The Population of different age groups were taken 

with maximum size from older age group .And a 

total of 60 responses were noted for study.

• STUDY DESIGN:

Qualitative Research was done in order to 

complete this study.



Research  Ana lys i s   
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From the above data, we can see that 6.67% 

feasible(5 observations),41.67% 

convenient(25 observations),51.67% feasible 

and convenient(30 observations).

The observation from the age group of 18 to 24 

was 65 percentage (i.e.39 observations) and that 

off 25 to 34 was 35 percentage (i.e.21 

observation) only. 
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The number of observations for YES is at 37 observations and for 

NO there are 18 observations and for RARELY there are 5 

observations thus concluding that there are many adoptions to 

online platforms and will be growing as we go forward. 
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From above figure, we can see that there are 25 observations 

for somewhat satisfied, 26 observations for very satisfied, 

seven observation for neither satisfied nor dissatisfied, two 

observations for somewhat dissatisfied. 
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How do you think has online consultation or tele consultation revolutionized the traditional 

consultation in health industry? 1=Significantly, 2=ok,3=satisfied,4=not great,5= not revolutionised



Conc lus ion

 This s tudy  sta tes  that  te lecommunicat ion approach is  feasible  and convenient  for  

providing basic  pr imary  heal thcare  services

 by reducing the  cost  of  t reatment ,  cost  of  t ravel ing,  and ensuring adherence to  the  

medical  t reatment  given.  Indian adul ts  in  the  age group of  18 -24 are  more aware of  

these  services and are  not  hesi tant  to  use  them in case  of  need.  Majori ty  of  causes of  

death in  India  are  due to  unavai labi l i ty  of  pr imary  heal thcare  services,  which can be 

avoided permanent ly  and save l ives.  Onl ine heal thcare  services are  pat ient  f r iendly  

and reduce the cost  of  t ravel l ing,  hospi ta l izat ion,  visi ts  to  hospi ta ls ,  hospi ta l  

admissions,  and hospi ta l  infect ion.  

 This s tudy  suggests  that  the  coming young populat ion have a  posi t ive  mindset  and 

a  sense of  t rust  and loyal ty towards heal thcare  s tar tups in  the  f ie ld of  

te lecommunicat ion.  However,  there  is  a  lack of  doctors  in  re la t ion to the  populat ion,  

so this  technological  advancement  can help provide Primary  Heal th services to  a l l  

people  in  need.
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