Metaverse- “A digital
tranyjormation In healtheare
dwdtry s




What i»
mefaverye?

* The metaverse is the emerging 3-D-
enabled digital space that uses virtual
reality, augmented reality, and other
advanced internet and semiconductor
technology to allow people to have
lifelike personal and business
experiences online.




Market Mige of metaverse in healthcare
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OBIECTIVE o review the necessity of the metaverse within the ]

HPC, the patient and medical representative

(
o study additional correlates impacts of metaverse on

employment.
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Pharmacy in metaverse
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Challenges

Data
security

Heathcare Data

data orivacy Regualtions



Healthcare projessional and patient

Resistance to change Adoption Adaption



Technology

Interoperability

Scalability

Accessibility



RESEARCH
METHODOLOGY
AND DESICN

A structured questionnaire will be used for the aim to study
potential of metaverse in healthcare professional , medical
student, medical representation, patients. this can be a cross-
sectional survey distributed and recorded through google form
In hospitals, medical colleges, universities. Also secondary
research will be used to examine the impact on employment
through some research, articles, websites, etc.




ANALYINS OF RESPONDENT

1. Occupation of the participants

m Healthcare professionals u Patient or healthcare consumer = Medical representative
m student in a healthcare related field = Healthcare manager u Other
l o L l—

Healthcare Patient or healthcare Medical representative student in a healthcare Healthcare manager Other
professionals consumer related field




Analysis of redponent

2. Familiarity with the metaverse

45.80%

mwsomewhat ®No Yes



Analydis o} redpondent

3.Possible challenges in healthcare metaverse

52.2%

34.8% :
17.4%!

PRIVACY AND INCLUSIVITY AND TRUST AND DEPENDABILITY INTEROPERABILITY
SECURITYISSU ACCESSIBILITY ANDSTANDARDIZATION
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4. Role of metaverse to improve medical
representative experience

either agree
nor disagree

Graphs 4 - % of respondent who think metaverse will change
MRS experiences




5.Role of metaverse for medical student
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Anelydis of redporulent

6.Advantage of metaverse in healthcare

OTHER

IMPROVED COLLABORATION BETWEEN MEDICAL
PROFESSIONALS

THE METAVERSE MIGHT MAKE IT EASIER TO CONDUCT MEDICAL
RESEARCH AND DEVELOPMENT

IMPROVED PATIENT ENGAGEMENT AND EDUCATION

HEALTHCARE WORKERS MAY BE ABLE TO ENGAGE IN REALISTIC
TRAINING SIMULATIONS IN THE METAVERSE.
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7.Benefit of metaverse in healthcare industry

Yes, it could provide new opportunitiesfor
telemedicine, remote care services,and patient
education

No, I don't think it would be beneficial
forhealthcare.
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