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INTRODUCTION

« The Open Wings Foundation is a non-profit
organization that was founded in response to
the suffering in community. It is located in
Noida, Uttar Pradesh. This organization
mainly focuses on millions of people who
are at risk of dropping out of school, rapid
climate changes and other events which
destroy the environment and feeding the
needy who sleep on an empty stomach every
night. According to Food and Agriculture
Organization 2019 report, about 14.5
percent of India’s population remain
undernourished.

» The three key areas that the organization
focuses on:

1. Underprivileged children’s education.

2. Environment Preservation.

3. Feeding the needy.
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STUDY AIM & EEXR
OBJECTIVES

@ Study Aim: To reach out to large number of donors in

raising funds for the cause of the organization and to
understand people’s perceptions of donation to humanity

and their preferences.

Study Objective:

1. To aid the organization in doing charitable endeavors.
2. To acquire more donors to initiate funds for the NGO.

3. To increase awareness about the NGO through social
media platforms, to reach out to a greater number of

people which would help in raising of funds.



RESEARCH METHODOLOGY

[XY

. Research question:

What are the most effective ways to approach a donor to raise funds for a good cause?

What is the purpose of online fundraising and how does the NGO benefit and meet its needs
through online funds?

N

. Study Setting:

Open Wings Foundation, Noida, Uttar Pradesh, India.

3. Study type:

» Qualitative type of study (which includes collecting funds from the donors)

4. Sample size:

» Atotal of 50 donors were approached for fund raising and 28 people donated



5. Data type:

* Primary data was collected which includes the donor’s
name, age, gender, Date of the donation, and the
amount donated by the donors.

6. Tools used:

« URL link for the donating purpose, Employee URL
link which was used to collect the donor’s data and MS
Excel for the collection of information of the donors.

7. Study duration:

« 20" Feb 2023 — 20t May 2023

8. Inclusion criteria:

« Donors who were interested in donating for the cause
and donor’s behavior towards donating was observed.

9. Exclusion criteria:

 Approached individuals who were not interested in
donating.



RESULTS

Data Collection :

» The data collected from the Fund raising was further analyzed using MS
Excel.

» URL link was shared to the donors to fill their required information and to
help them donate through UPI system for the organization.

( https://www.openwingsfoundation.org/Panel/register.php?ref=OWF-
63ff3clcd13c7 )

» The data which was received through the Employee link.
(https://www.openwingsfoundation.org/Panel/employee/login )



https://www.openwingsfoundation.org/Panel/register.php?ref=OWF-63ff3c1cd13c7
https://www.openwingsfoundation.org/Panel/register.php?ref=OWF-63ff3c1cd13c7
https://www.openwingsfoundation.org/Panel/employee/login
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Sanjay
Pruthvik
Puneeth
Navitha
Deepak
Vilas
Chandrappa
Chaitra
Gowri
Raghuveer
Manjula
Prakash
Sindhu
Ambreesh
Kadeeja

Ghorpade
Gowda
HR
Gowda
Reddy
K
N
Reddy
Prajapat
Satish
JR
JV

Jumana

25
27
25
25
25
o1
38
60
25
40
35
30
34
25

TABLE

SLNO | FIRST NAME | LAST NAME - GENDER | DONATIONAMOUNT | REGISTERED
DATE

Male
Male
Male
Female
Male
Male
Male
Female
Female
Male
Female
Male
Female
Male
Female

1000/-
1000/-
500/-
1000/-
500/-
500/-
1000/-
500/-
1000/-
500/-
300/-
500/-
500/-
500/-
200/-

02/03/23
03/03/23
03/03/23
05/03/23
07/03/23
10/03/23
12/03/23
15/03/23
17/03/23
19/03/23
01/04/23
03/04/23
05/04/23
07/04/23
10/04/23



SL NO FIRST NAME LAST NAME GENDER | DONATION AMOUNT REGISTERED
DATE

17
18
19
20
21
22
23
24
25
26
27
28

Rakesh
Mahesh
Rahul
Naveen
Ranjith
Kishore
Ranjith
Chirag
Kiran
Sahana
Srinivas
Ananda
Saahil

Shetty
Pandey
Athreya
Rathna

\/
Hemanth
Shanthakumar
C
Rami
Sadenahalli
Khandelwal

30
27
30
45
30
24
25
38
22
50
50
26

Male
Male
Male
Male
Male
Male
Male
Male
Male
Female
Male
Male
Male

500/-
1000/-
500/-
500/-
500/-
300/-
200/-
500/-
1000/-
500/-
1000/-
500/-
251/-

15/04/23
17/04/23
22/04/23
23/04/23
26/04/23
28/04/23
29/04/23
01/05/23
03/05/23
06/05/23
08/05/23
08/05/23
08/05/23
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From the table we can observe that the minimum donation collected was
251/- and maximum amount collected was 1000/-. A total number of 50
people were approached during fund raising and 28 people were
interested 1n donating for the organization’s cause. Remaining 22 people
excluded from the analysis since there were not interested in initiating
the funds for various reasons. The target which was given to achieve
during fund raising was 15,000. A total amount of fund collected was
16751/-. Hence, the target was successfully achieved.




- CONCLUSION.
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The website must first and foremost be updated as soon as
possible. Nowadays, a company’s website is its new online
persona. The present website needs to be improved because, it is
unattractive and has numerous flaws. If the appeal is empathetic,
the website may attract more visitors and encourage donations.

Instead of calling people on the phone, it is the best to pay them
a visit in person. It has been found that in-person meetings are
more effective at convincing corporations to sponsor projects
than phone calls are.

Advertisement of an NGO and its services should be must.
Because, to increase the catchment area of an NGO and its
services there is a need to press for the advertisement of an NGO
through different mediums.

Partnerships with NGO’s that have been already established a
while ago and have experiences with grants. This way, we can
benefit from the track record these NGOs built but still
implement our own ideas and projects.

Fundraising can also be done through Charity events, Utilize
Digital Marketing and NON-profit Website Development.



It should be good to see some of the testimonials
like the activities which are conducted by OWF on
the social media profiles.

Everyone should be aware of frauded NGO’s.

There are many ways that we could raise fund.
Like, applying for a fund (Foundations, AID), Do
matching Fund (Bank), Do Crowd Funding and
CSR Fundraising.

Create a Social Business or Enterprise: Like
working together with the communities and can
solve the social issue in a social business model.
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