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CHAPTER 1 

INTRODUCTION 

 

 

1.1.E-commerce: 

 

 

1.2.Covid-19: 
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 Objectives of the Study: 

 

 1. To study and gain a better understanding of the current state and trends in healthcare E-

 commerce. 

 2. To identify the critical factors that influence the increased use of Healthcare E-

 Commerce. 

 3. To study the effects of COVID-19 and its impact on Healthcare e-commerce. 
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CHAPTER 2 

REVIEW OF LITERATURE 
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CHAPTER 3 

RESEARCH METHODOLOGY 

 

 

 RESEARCH METHODOLOGY: 

 

The present study is based on primary and secondary data which includes questionnaires, 

journals, articles, newspaper articles, magazines, reports, other publication sources, and 

books. Research Methodology is a backbone of study which has to be carried out in a 

proper and systematic way. The researcher carried out the study as per details given below: 

 

 

 

 

 

 

 

 

 

 

 

 

 

• The statistical tool: 

The statistical analysis has been done using Microsoft excel. 
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•  Analysis of Data: 

Keeping in mind the objectives of the study the, data will be collected through a 

questionnaire and will be tabulated, Analyzed, and interpreted with the help of Graphical 

tools. 

 

• Result and Discussion: 

Based on the data, the researcher will discuss the result. 

 

• Summary and conclusion: 

Based on the findings, the researcher will summarize the Whole project and will come to 

the conclusion. 

 

• Suggestions and Recommendations: 

 

Suggestions and recommendations will be given on the basis of the Conclusion. 

 

• References: 

 

All the references will be given along with the required information and the source of data 

collection. 

 

• Annexure: 

 

All the information related to the study will be included in this chapter, such as a    copy of 

the questionnaire and articles. 
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CHAPTER 4 

RESULT 

 

1. Classification according to the gender: 

 

Gender No. of respondents 

Female 24 

Male 26 

Total 50 

Table 1: Classification according to Gender 

 

 

 

 

Fig 1: Classification according to Gender 

 

 

  Interpretation: 

In the given pie chart represents the Gender of respondents. The total numbers of respondents are 

50 in which there are 26 male & 24 female respondents. The percentage of male & female 

respondents is 52 % & 48% respectively. 

48%52%
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2. Classification according to age bifurcation: 

Age No. of respondents 

18-30 21 

31-40 9 

41-50 12 

50 Above 8 

Total 50 

Table 2: Classification according to Age 

 

 

Fig 2: Classification according to Age 

 

 

   Interpretation: 

 In the given figure No.2, the Pie Chart represents the age groups of various respondents 

and their age bifurcation. The age of the respondents are classified into four groups, in which 21 

respondents (42%) are from the age group of 18-30, 9 respondents (18%) are from the age group 

of 31-40, in which 12 respondents (24%) are from the age group of 41- 50, in which 21 

respondents (16%) are from the age group of above 50. Here it can be noticed that the no. of 

respondents is maximum in the age bracket of 18-30 is 21  respondents, whereas lowest in the 

age bracket of above 50 which is 8 respondents. 

42%
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16%
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3. Classification according to the respondent on education: 

 

 

Class No. of Respondents 

POSTGRADUATE 28 

GRADUATE 22 

TOTAL 50 

Table 3: Classification according to education 

 

 

 

Fig 3: Classification according to Education 

 

 

  Interpretation: 

 

The given pie chart represents the Education of respondents. The total numbers of respondents 

are 50 in which there are 28 postgraduate & 22 graduate respondents. The percentage of 

postgraduate and graduate respondents is 56% & 44% respectively. 

 

POST GRADUATE
56%

GRADUATE
44%

EDUCATION
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4. Classification according to respondent on Occupation: 

 

 

Occupation No. of Respondents 

Self-employed 20 

Salaried 20 

Government Employee 10 

TOTAL 50 

Table 4: Classification according to Occupation 

 

 

 

 

Fig 4: Classification according to Occupation 

 

 

   Interpretation: 

 The given pie chart represents the Occupation of respondents. The total numbers of 

 respondents are 50 of which there are 20 Self-employed, 20 Salaried & 10 Government 

 employee respondents.  
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5. How does covid-19 impact healthcare e-commerce? 

 

Impact No. of Respondents 

Positive 42 

Negative 6 

Null 2 

TOTAL 50 

Table 5: Covid-19 impact on Healthcare e-commerce 

 

Fig 5: Covid-19 impact on Healthcare e-commerce 
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6. Impact of COVID-19 crisis on monthly healthcare e-commerce sales: 

 

Sales Impact No. of Respondents 

Yes 44 

No 6 

TOTAL 50 

Table 6: Covid-19 impact on Healthcare e-commerce sales 

 

 

Fig 6: Covid-19 impact on Healthcare e-commerce sales 

 

   

 

Interpretation: 

The given pie chart represents the impacts of covid-19 on monthly healthcare e-commerce sales. 

The total numbers of respondents are 50 of which there is 44 respondent who is said covid-19 

impacted healthcare e-commerce sales and 6 respondents are said not impacted monthly 

healthcare e-commerce sales. 

 

 

 

 



22 
 

7. Does growth in healthcare e-commerce in covid-19? 

 

 

Growth No. of Respondents 

Yes 48 

No 2 

TOTAL 50 

Table 7: Growth in healthcare e-commerce 

 

 

 

Fig 7: Growth in healthcare e-commerce 

 

 

 

  Interpretation: 

 

The given pie chart represents growth in healthcare e-commerce in covid-19. The total numbers 

of respondents are 50 of which there are 49 respondent said yes and 2 respondents said no. 
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8. Which challenges are faced by healthcare e-commerce in covid-19? 

 

  

  

  

  

  

  

 

 

 

 

 

Fig 8: Challenges faced by healthcare e-commerce 
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9. Is healthcare e-commerce revenue decreased in covid-19? 

 

 

Revenue Decrease No. of Respondents 

Yes 22 

No 28 

TOTAL 50 

Table 9: Healthcare e-commerce revenue 

 

 

 

Fig 9: Healthcare e-commerce revenue 

 

 

   Interpretation: 

 

 

The given pie chart represents the revenue decrease in healthcare e-commerce in covid-

19. The total numbers of respondents are 50 of which there are 22 respondent said yes 

and 28 respondents said no. 
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10. Which are the critical factors that influence the increased use of healthcare E-

Commerce? 

 

Critical Factors No. of Respondents 

No restriction of Government 2 

Full-time working industry 9 

No restrictions on transportation 4 

High demand for healthcare products 35 

TOTAL 50 

 

Table 10: Critical factors influence Healthcare e-commerce 

 

Fig 10: Critical factors that influence Healthcare e-commerce 

 

 

  Interpretation: 

 

The given pie chart represents critical factors in healthcare e-commerce in covid-19. The total 

numbers of respondents are 50 of which there are 2 respondent are said no restriction on 

Government, 9 said Full time working industry, 4 said No restrictions on transportation, and 35 

are said High demand for healthcare products. 
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11. Does healthcare e-commerce growth increase during covid-19 or not? 

 

Healthcare e-commerce growth 

increase 

No. of Respondents 

Yes 43 

No 7 

TOTAL 50 

Table 11: Healthcare e-commerce growth increase 

 

 

Fig 11: Healthcare e-commerce growth increase 

 

   Interpretation: 

 

 

The given pie chart represents the growth increase in healthcare e-commerce in covid-19. 

The total numbers of respondents are 50 of which there are 43 respondent said yes and 7 

respondents said no. 
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CHAPTER 5 

DISCUSSION 

 

 

1. 42 respondents said covid-19 impacted positively, 6 respondents said negative and 2 said null. 

2. 49 respondents said Growth in healthcare e-commerce. 

3. Challenges are faced by healthcare e-commerce in covid-19: 23 respondents are said Disrupted 

supply chain (lockdown, market closures, transport), 15 are said Disrupted logistics due to 

restrictions on movements, 8 said higher transport and delivery costs, and 4 are said E-

commerce not prioritized by the government. 

4. Revenue decrease in healthcare e-commerce in covid-19: 22 respondents said yes and 28 

respondents said no. 

5. Critical factors in healthcare e-commerce in covid-19: 2 respondents said no restriction of 

Government, 9 said Full time working industry, 4 said No restrictions on transportation, and 

35 said High demand for healthcare products. 

6. Growth increase in healthcare e-commerce in covid-19: 43 respondents said yes and 7 

respondents said no. 
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Strength of the study – 

There are numerous research and publications that demonstrate how the healthcare e-commerce 

industry dynamics. Regarding expansion, demand, scarcity, and every facet of a market-related 

paradigm change. Which describes how healthcare e-commerce is growing and a rise in the 

awareness of preventative measures caused the market. 

To better comprehend the trends in these areas, the respondents include both 

pharmacists and members of the general public. 

 

 

Limitation of the study – 

The size of the sample is limited. 

The study is limited to the pharmaceutical industry. 

The study is limited to healthcare e-commerce. 
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CHAPTER 6 

CONCLUSION 
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ANNEXURE 

 

QUESTIONNAIRE 

       

  Topic: To study the impact of Covid-19 on Healthcare e-commerce 

 

 Questionnaire: 

 

1. Name: …………………………… 

 

 

2. Education: 

• HSC 

• Graduate 

• Post-graduate 

 

 

3. Gender: 

• Male 

• Female 

 

 

4. Occupation: 

• Government Employee 

• Private Employee 

• Self-owner 

• Other 
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5. Age: 

• 18-25 

• 26-30 

• 31-35 

• Above 35 

 

 

6. How does covid-19 impacted on healthcare e-commerce? 

• Positive 

• Negative 

• Null 
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10. Is healthcare e-commerce revenue decreased in covid-19? 

• Yes 

• No 

 

11. Which is the critical factors that influences the increased use of healthcare E-

Commerce? 

• No restriction of Government 

• Full time working industry 

• No restrictions on transportation 

• High demand of  healthcare products 

 

 


