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What is Consumer 
Buying Behaviour?

• study of individuals, groups, or 
organizations and all the 
activities associated with the 
purchase, use and disposal of 
goods and services

• consists of how the consumer's 
emotions, attitudes, and 
preferences affect buying 
behaviour

• driving force behind any 
marketing process



Anti-Ageing Products

Moisturizer-based 
cosmeceutical skin-care 
products marketed to 

consumers to look younger by 
reducing, masking or 

preventing signs of skin aging.

One of the fastest-
growing market, at a 

CAGR of 12%*

Serums and cream 
products; top selling 
anti-ageing products.

*Source: https://www.marketdataforecast.com/market-reports/apac-anti-aging-market



Objectives

To find out the most 
preferred place to 

purchase the product 
by the customers.

To study about the 
factors influencing the 
purchase behavior of 

the customers.



Methodology

Research 
Type:

Primary (Google 
forms) & 

Secondary 
(Research articles)

Location of 
Study: 

Delhi NCR

Sample 
Size:

100

Software 
used:

MS Excel



DATA ANALYSIS



Demographics of Respondents
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Demographics of Respondents
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Preferred 
source of 
purchasing 
anti-ageing 
products

Cosmetic Store Pharmacy Online Departmental Store

Percentage % 44 12 20 24

0

5

10

15

20

25

30

35

40

45

50

Preferred Source of Purchase

Fig 5.



Factors influencing Consumer 
Buying Behaviour
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Factors influencing Consumer 
Buying Behaviour
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Factors influencing Consumer 
Buying Behaviour
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Factors 
influencing 
Consumer 
Buying 
Behaviour
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Conclusion

Most of the respondents were women but men were also 
interested.

Respondents were majorly found to purchase these 
products from online stores.

Respondents who feel anxious about looking old are 
most likely to purchase anti-aging products.

Respondents were highly influenced by the Brand of 
the product.

Media and societal pressure did influence most of the 
respondents.

Overall, all these factors play an important role in consumer 
buying behaviour.
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