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What is Consumer
Buying Behaviour?

study of individuals, groups, or
organizations and all the
activities associated with the

2 purchase, use and disposal of
\ goods and services

consists of how the consumer's
emotions, attitudes, and
preferences affect buying
behaviour

driving force behind any
marketing process




Anti-Ageing Products

Moisturizer-based
cosmeceutical skin-care One of the fastest- Serums and cream

growing market, at a products; top selling

products marketed to
consumers to look younger by

reducing, masking or CAGR of 12%* anti-ageing products.
preventing signs of skin aging.

*Source: https://www.marketdataforecast.com/market-reports/apac-anti-aging-market



Objectives

\

To find out the most
preferred place to
purchase the product
by the customers.
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To study about the
factors influencing the
purchase behavior of
the customers.
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Methodology




DATA ANALYSIS



Demographics of Respondents

AGE GROUP
3 SEXUAL ORIENTATION

32%
30
25 24%
20%

20

B Female

Percentage %

159
15 % m Male
Other

10 8%

18-25 26-35 36-45 46-55 >56

Fig 1.

Fig 2.



Demographics of Respondents

EDUCATIONAL BACKGROUND Monthly Expenditure on Anti-ageing

products

W <Rs.500

Rs.500-Rs.1000
Rs.1000-Rs.1500

Rs.1500-Rs.2000
H >Rs.2000

M Secondary M Higher Secondary Graduate Post Graduate ®PhD m Other

Fig 3. Fig 4.



Preferred
source of

purchasing
anti-ageing
products

Preferred Source of Purchase




Factors influencing Consumer

Buying Behaviour

Does Brand influence buying behaviour? Does anxiety due to ageing
influence buying behaviour?

maybe

Fig 6. Fig 7.



Factors influencing Consumer

Buying Behaviour

Does Packaging influence buying Do Ingredients influence buying
behaviour? behaviour?

maybe

Fig 8. Fig 9.



Factors influencing Consumer

Buying Behaviour

Does Media Influence Does Peer Pressure influence buying
buying behaviour? behaviour?

Fig 10. Fig 11.



Factors

influencing
Consumer

Buying
Behaviour

Does Price influence buying behaviour?

Fig 12.
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Conclusion

Most of the respondents were women but men were also
interested.

Respondents were majorly found to purchase these
products from online stores.

‘/ Respondents who feel anxious about looking old are
most likely to purchase anti-aging products.

Respondents were highly influenced by the Brand of
\/ the product.

Media and societal pressure did influence most of the
respondents.

Overall, all these factors play an important role in consumer
buying behaviour.
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