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Objectives of the 
Study

1. IDENTIFY KEY BRAND 

MANAGEMENT 

STRATEGIES.

2. ASSESS IMPACT ON 

MARKET ENTRY AND 

GROWTH.

3. PROVIDE ACTIONABLE 

RECOMMENDATIONS.



Research Questions



Methodology





Results and Discussions



Brand Loyalty

Metric Established Brands (%) New Entrants (%)

Repeat Purchase Intentions 80 45

Customer Recommendations 75 40



Recommendations

1. Leverage 
technological 
advancements.

1

2. Build strong 
relationships with 
healthcare 
providers.

2

3. Implement 
strategic marketing 
and promotional 
strategies.

3

4. Enhance 
customer service 
and support.

4
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