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01 Introduction



Infertility

Infertility affects millions globally, with a significant prevalence among
reproductive-age individuals. The increasing incidence of lifestyle-
related disorders such as obesity, stress, and smoking has driven a

growing demand for infertility treatments.
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02 Methodology



Methodology

Literature Review: Analyzed scientific journals, industry reports, and reputable online
resources to gather data on infertility treatments, market trends, and consumer behavior.

Surveys: Designed and distributed quantitative and qualitative surveys to gynecologists
and pharmacists to assess awareness, perception, and usage patterns of Ferticeev.

Fieldwork & RCPA: Conducted Retail chemist prescription audits in Gujarat, Rajasthan,
and Maharashtra to understand prescribing habits, market penetration, and feedback
from physicians.

Comparative Analysis: Evaluated the composition, clinical efficacy, price points, and
market share of Ferticeev against leading competitors to identify unique selling points
and market positioning.
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Data Analysis and Findings

Sum of Sum of Sum of Sum of
SUPERGROUP SUBGROUP MAT MAT MAT MAT
AUG'20 AUG'21 AUG'22 AUG'23
VITAMINS/MINERAL VOGEDZ FOR
S/NUTRIENTS FEMALE 106.7 135.1 164.8 184.5
INFERTILITY

The female infertility market in terms of supplements is 184 Cr. According
to MAT, Aug’23 with a growth of 12% than the previous year.



Data Analysis and Findings

The top brands in the market along with their MAT Value of the last 4 years
and CAGR are as follows -

Sum of MAT Sum of MAT Sum of MAT Sum of MAT

BRANDS AUG'20 AUG'21 AUG'22 AUG'23
NORMOZ 22.2 28.1 33.3 35.4 12%
FERTISURE-F 16.6 20.2 21.6 21.8 7%
OVACARE 16.7 21.1 20.8 20.6 5%
LYCORED 10.7 13.5 12.4 10.5 0%
FERTYL-F 0.2 3.7 7.6 9.0 147%
OVAFRESH 0.0 0.0 0.6 6.4 N/A
OVAFIRM-OD 1.2 2.7 4.3 6.3 52%




Ferticeev data insights

Ferticeev brand was launched in 2022 BRANDS Sum of MAT AUG'22 Sum of MAT AUG'23

0.1

The Brand has a MAT Value of 10 Lakhs FERTICEEV 0.0
as per IMS Data Aug’23

Product life cycle

Ferticeev Brand is still a follower but we ~
as a company are going aggressive on
Ferticeev and it has created a good
space in the minds of Gynaecologists at
a local level.
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Composition

Ferticeev is a fertility supplement that contains a variety of nutrients,
including vitamin C, coral calcium, L-arginine, N-acetylcysteine, grape seed
extract, and Lactobacillus acidophilus.

Hence iut provides essential nutrients to support reproductive health.

Contain Mg

Vitamin C (As ascorbic acid) 33.35mg
Coral Calcium 53.2 mg
L-Arginine 266.7 mg
N-acetylcysteine 300 mg
Grape seed extract 34 mg
Lactobacillus acidophilus 0.5 Billion CFU




Marketing Activity

To increase the user base, we have
done the following activities:

Patient
education
leaflet
Conference
Stall
Participation
(for Brand
Visibility)

Free Samples
and Trial Packs

Round table Doctor to

Doctor Referral

A Program



M In Planned Pregnancy & Female Infertility

* Knax's

Ferticeey -~ F

A Smooth Journey of Fertilization to Strong Implantation

4
Probability of CONCEPTION

s higher with fertile quality cervical mucus *

° m @
m > Prevents Vaginal Infections & inflammation

> Provides Nutrition, Nourishment & Motility to sperms

z \ > Permits passage of sperm through the cervix and uterus

St gl et mensns i > Promotes Fertile-Quality’ cervical mucus during the ovulatory cycle
indicotor for conception in normal fertiiity ™ I » Helps to bulld uterine lining for implantation of embryo
I t I

Visual Aid

Optimizing Conception:
Planned pregnancy
and Female infertility




04

Results and Conclusion



Results and Conclusion

The increasing prevalence of infertility and heightened health
awareness drive the market for infertility treatments.

Factors such as lifestyle changes, increased awareness, and
the need for nutrient-rich supplements contribute to
Ferticeev’s growth.

Ferticeev's unique composition and effective marketing
strategies position it well for wider acceptance.

The adoption of Ferticeev is currently in the Innovator and
Early Adopter stages among physicians.

But still Collaborative efforts with key opinion leaders in
female infertility medicines will be essential in promoting
Ferticeev
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http://bit.ly/2Tynxth
http://bit.ly/2TyoMsr
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