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Abstract:

This abstract provides a comprehensive exploration of the market perception and
adoption patterns of Ferticeev, a novel drug aimed at enhancing fertility outcomes,
within the Ahmedabad region. Understanding these dynamics is essential for devising
effective marketing strategies and promoting its acceptance among healthcare
providers and patients. The study aims to assess healthcare providers' awareness,
prescribing practices, and patients' attitudes towards Ferticeev, along with identifying
barriers and facilitators to its adoption in clinical practice.

Introduction:

Ferticeev, a newly introduced drug associated with fertility enhancement, holds
promise in improving fertility outcomes. Recognizing the market perception and
adoption trends of Ferticeev is vital for optimizing its utilization among healthcare
providers and patients. This introduction underscores the importance of
understanding these dynamics for tailored marketing strategies and enhanced
uptake.

Literature Review:

Literature suggests that the successful adoption of novel drugs like Ferticeev hinges
upon various factors, including healthcare providers' awareness, patient preferences,
and regulatory considerations. Studies on similar medications emphasize the
importance of addressing barriers to adoption and tailoring marketing strategies to
enhance acceptance.

Aim and Objective:



The aim of this study is to explore the market perception and adoption patterns of
Ferticeev among healthcare providers and patients in Ahmedabad. Specific objectives
include:

1. Evaluate healthcare providers' awareness and knowledge of Ferticeev.

2. Understand healthcare providers' prescribing practices and factors influencing
Ferticeev adoption.

3. Explore patients' attitudes, preferences, and experiences regarding Ferticeev
treatment.

4. |dentify barriers and facilitators to the adoption of Ferticeev in clinical practice.

Research Methodology:
Research Design: This study adopts a retrospective observational design.

Sampling: Convenient sampling of healthcare providers (doctors, gynecologists,
fertility specialists) and patients (couples seeking fertility treatment) across various
healthcare settings in Ahmedabad.

Data Collection: Structured questionnaires for healthcare providers and patients,
covering awareness, knowledge, attitudes, prescribing practices, treatment
experiences, and adoption barriers/facilitators.

Data Analysis: Descriptive statistics, inferential statistics (such as chi-square tests, t-
tests, ANOVA), and qualitative analysis (thematic analysis) will be employed to
analyze the collected data.

Conclusion:

Insights gained from this study regarding the market perception and adoption
patterns of Ferticeev can inform targeted marketing strategies, physician education,
and patient awareness initiatives. Addressing identified barriers and leveraging
facilitators can enhance Ferticeev's acceptance among healthcare providers and
patients in Ahmedabad.
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