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BIO HUBB
4 ABOUT
Biohubb (Jaipur) leads the way In biospecimen quality and scientific

support. Their state-of-the-art biorepository offers meticulous sample
management, guaranteeing both integrity and accessibility for research
breakthroughs. Rigorous quality control and expert staff ensure th
accuracy of these vital research tools. Biohubb fosters collaboration by
tailoring solutions to each partner's needs, actively propelling scientific

discovery. -/

2 | VISION | |
To be the leading healthcare marketing consultancy firm, transforming

Eealth care businesses through innovative and effective 360-degree

arketing solutions that increase brand visibility, drive growth,
ngagement and turn patients into brand ambassadors for our client

MISSION

t Bio Hubb, we are committed to providing high-quality biorepository
ervices to support scientific discovery. Our state-of-the-art facilities and
xpert staff ensure the proper processing and storage of biological

amples for use in cutting-edge research. y,
SWOT ANALYSIS

/ Strengths: : Weaknesses: \
« BioHubb's presence in « As a relatively new
Jaipur, a biotechnology company, BioHubb
research  hub, offers may encounter
access to a skilled talent challenges in building
pool and opportunities for brand recognition and

strategic collaborations. j securing funding.

-
\ / Threats:

Opportunities
« Competition from
« India's booming biotech sector established biotech
offers fertile ground for companies and
BioHubb's  growth  and stringent  government
strategic partnerships regulations may pose
\ challenges to growth /

LEARNING

« Marketing Expertise: Content creation, campaign
management, and digital marketing communication

 Data-Driven Approach: Tracked marketing performance
and optimized strategies

« Biohubb Impact: Developed engaging content for their
ARVR Set campaign

 Market Intelligence: Provided data on CROs and the PCR

kit market for Biohubb’s future strategies.

P Applied academic knowledge: Used classroom learning in real-
world marketing projects

P Gained industry skills: Developed expertise in marketing
execution, research, and communication.

P Contributed to success: Work helped Biohubb achieve positive
results.

DIFFERENCE BETWEEN PRACTICAL EXPOSURE AND
THEORETICALUNDERSTANDING

« Theoretical Foundation:

My studies equipped me with a strong foundation in marketing
principles, digital communication strategies, and research
methodologies. These concepts served as the essential building blocks
for my internship experience.

» Practical Application:

The internship transformed this theoretical understanding into real-
world experience. | created engaging social media content, crafted
targeted messaging catered to the life sciences education technology
sector, and analyzed market data to gain valuable, practical insights.

HIERARCHY
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CHALLENGES FACED

« Marketing Skills: Learned content creation, campaign
management, and communication.

« Data Analysis: Tracked performance and optimized marketing
strategies.

« Biohubb Contributions: Developed content and provided market
insights.

SUGGESTIONS

 Transparency
« Open Communication and
« Cultivate a client - centric culture where engagement and

satisfaction are paramount.
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