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Certificate of Recognition

This is to certify that
AA PARDEEP ARVAI".r. _

of 2023 - 2025 (batch) of ·IIHMR University

has effectively learnt., performed and completed

his SuW\mer Trainin9 Project with Micro Labs
Ltd. from May2024 to June 2024

We appreciate his active poriicipaiiorc, conduct,
mannerism and timely deliverables.

. This certificate is bein9 issued to meet the

requirement of the University.

Date: 12-7-2024
Tavinder Jit Singh Vasudeva

President & CBO







Annexure-E 

Reporting Format 

(Weekly) 

Name of the Organization: Microlabs pvt ltd. 

Area/ Department/ Project of Summer Internship Program: Marketing intern 

 
Name of the Student: Pardeep arya 

Roll no: 0543 Stream: Pharmaceutical management (PM-15) 

Week no: 1 From: 2nd May 2024 To 8th May 2024 
 
 

Activity Done First meeting with Tavinder sir and it was about self motivation 
and growth. 
• We have submitted two strengths and two values of our life1. 
Strength – Empathy 
 Adaptability 
2. Values – Generosity 
 Punctuality 
• We have submitted the word file on this topic with real life 
examples 
• We have also submitted a self-made video on this topic. 
• Learnings – Confidence, Communication, importance of strength 
and 
values in real life. 

Linking theory (Classroom 

learning) with practice at your 

organization 

I acquired the importance of strengths and values in life and how they 

can help in corporate culture to continuous growth. 

Gaps identified on the working 

area. 
None as of now. 

Suggestions for improvement None as of now. 

Plan for the next week Will follow as per instructions. 

 

 Pardeep Arya 

 
Signature of the Student 

 
 

 

Approved by the IIHMR University’s Mentor. 



Name of the Organization: Microlabs pvt ltd. 

Area/ Department/ Project of Summer Internship Program: Marketing intern 

.Name of the Student: Pardeep Arya 

Roll no: 0543 Stream: Pharmaceutical management (PM-15) 

Week no: 2 From: 8th May 2024 To 15th May 2024 
 
 

Activity Done = Learned the power of etiquettes ang organization 

behavior. 

• Power of etiquette in office meetings. 

SIP REPORT 
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• Power of etiquettes on the field 

• Power of etiquette during travelling. 

• Power of etiquette in Business society and corporate world. 

• Also, we discussed the importance of working character of an 

individual 

to develop a good side of person. 

• How to address someone professionally with respect. 

• Do’s and Don’ts in business communication. 

Learning – Meaning of etiquette, organization behaviors, corporate 

ethics. 

Apart from this, being physically active and doing exercise every 

morning is also important so we got a good lesson about importance of 

physical exercise from Tavinder sir, and we have also prepared a video 

on physical exercise. 

Linking theory (Classroom 

learning) with practice at your 

organization 

A. Importance of etiquettes 
B. Good gesture and posture 
C. Polite speaking skill  
D. Good behavior  

Gaps identified on the working 

area. 

None as of now. 

Suggestions for improvement None as of now. 

Plan for the next week a) Looking ahead to the next week, my primary goal is to develop 

effective business communication strategies . 
b) Prepare Brand Communication: I aim to produce detailed and 

persuasive communication content that our area brand executive. 

 

Pardeep Arya 

Signature of the Student 

 

 
Approved by the IIHMR University’s Mentor. 



Name of the Organization: Microlabs pvt ltd. 

Area/ Department/ Project of Summer Internship Program: Marketing 

Name of    the Student: Pardeep Arya 

Roll no: 0543 Stream: Pharmaceutical management (PM-15) 

Week no: 3 From: 16th May 2024 To 22nd May 2024 
 
 

Activity Done   Learned about the power of words like please, then you, sorry, 

apologize. 

• Importance of flow of information translation, action, prevention 

• in the customer’s mind. 

• Sent the handwritten assignment on topics1. Etiquettes 

2. Netiquettes 

3. Dining tables manners 

• Focus on continuous practice and learning to become professional 

executive 

• Do’s and don’ts in corporate cultural and importance of body 

language 

in organization. 
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• Difference between branding and marketing. 

• Workplace relationships 

• Respect of time and time management 

• Social media and email etiquettes. 

• Communication etiquette. 

• Hobbies. 

Linking theory (Classroom 

learning) with practice at your 

organization 

 Learned about values of relationship in corporate culture, and what is 
brand, branding, market and marketing and the difference between 
branding and marketing. 

Gaps identified on the working 

area. 
 Lack of good communication. 

Suggestions for improvement  None as of now 

Plan for the next week  Looking ahead to the next week as per instructions. 

 

Pardeep Arya 
 

Signature of the Student 

 
 

 
Approved by the IIHMR University’s Mentor. 



 

Name of the Organization: Microlabs pvt ltd. 

Area/ Department/ Project of Summer Internship Program: Marketing intern 

 
Name of the Student: Pardeep Arya 

Roll no: 0543 Stream: Pharmaceutical management (PM-15) 

Week no: 4 From: 23 May 2024 - 29 May 2024 
 

Activity Done • How to build yourself as a brand. 
• how to be a good listener and its importance. 
• dining table etiquettes in global level. 
• prepared the video about how we will adopt these etiquettes in 
our daily life. 
SIP REPORT 
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Brand Plan 
• Different molecules are provided to each of us and asked 
to prepare brand plans. 
• some instructions are also provided about how to prepare 
that brand plan and what will be the formatting. 
• the molecule provided to me was Fexofinadine it is beta 3 
adrenergic agonist and used in the cases of overactive 
bladder 
• I have made the plan on Power point and attaching this with 
mail please do check it. 
• Apart from this some groups from all of us are divided and 
asked to discuss leadership skills and physical excersice 
importance. 

Linking theory (Classroom 

learning) with practice at your 

organization 

How to prepare effective brand plan. 

Gaps identified on the working 

area. 
 Not such idea about some factors of preparing brand plan. 

Suggestions for improvement None as of now. 

Plan for the next week Work on brand plan. 

 

 

Pardeep Arya 
 

 
Signature of the Student 

 

 
Approved by the IIHMR University’s Mentor. 



 

Name of the Organization: Microlabs pvt ltd. 

Area/ Department/ Project of Summer Internship Program: Marketing intern 

 
Name of the Student: Pardeep Arya 

Roll no: 0543 Stream: Pharmaceutical management (PM-15) 

Week no: 5 From: 30 May 2024 - 05 June 2024 
 

Activity Done During the Fifth week of my summer internship, Firstly, I started making 
brandplan and in it I have included SWOT analysis, 5C analysis and STP 
of product. After that I have decided name of firm that is BR 
pharmaceutical and gave the name braxofin to molecule fexofenadine. 

Linking theory (Classroom 

learning) with practice at your 

organization 

From these experiences, I gained valuable insights and knowledge, 
including: 

a) Working on the competitors analysis 

b) Prepared visual aid and video. 
c)Basic information on how to develop an effective brand plan. 
d) How to deal with pharmacist on the chemist shop. 

Gaps identified on the working 

area. 
None as of now. 

Suggestions for improvement None as of now. 

Plan for the next week a) I must Complete my final project on time. 
b) Prepare PEST analysis. 
c)Set target audience and set measurable goals. 

 

Pardeep Arya 

 
Signature of the Student 

 
 

 
Approved by the IIHMR University’s Mentor 



 

Name of the Organization: Microlabs ltd . 

Area/ Department/ Project of Summer Internship Program: Marketing intern 

 
Name of the Student: Pardeep Arya 

Roll no: 0543 Stream: Pharmaceutical management (PM-15) 

Week no: 6 From: 06 June 2024 – 12 June 2024 
Activity Done During the sixth week of my summer internship, I continued developing 

the brand plan for.swot analysis of brand, uniqueness to brand. 

Linking theory (Classroom 

learning) with practice at your 

organization 

Brand Plan Preparation: I learned how to create marketing strategies to 
effectively promote our product to doctors and target primary and 
secondary consumers. 
 

Gaps identified on the working 

area. 
None as of now. 

Suggestions for improvement None as of now. 

Plan for the next week a) Completion of Brand Plan: Finalize the brand vision and mission to align 
with long-term objectives. Define brand positioning to highlight unique 
value propositions and target market segments. Develop the marketing 
mix, covering product features and benefits, pricing strategies, 
distribution channels, and promotional tactics. 
 

 

Pardeep Arya 

 
Signature of the Student 

 
 

 

 

 
Approved by the IIHMR University’s Mentor 



 

 

 

Name of the Organization: Microlabs ltd. 

Area/ Department/ Project of Summer Internship Program: Marketing intern 

 
Name of the Student: Pardeep Arya 

Roll no: 0543 Stream: Pharmaceutical management (PM-15) 

Week no: 7 From: 13 June 2024 – 19 June 2024 

 

 

Activity Done During the Seventh week of my summer internship, I completed my 
brand plan on braxofin. During the completion of this brand plan, I 
successfully prepared brand budgeting and revenue generation in detail 
to calculate estimated profit of my product in first year after launching in 
Gujarat. I also checked Govt. policies and regulations require to launch 
a brand in a new region which helps us to identify Pestle analysis to think 
and prepare for identification of market strategies. 

Linking theory (Classroom 

learning) with practice at your 

organization 

•Brand Plan Preparation: I learned how to prepare a budget for a product 
while preparing its brand plan, it also helps me to learn how to suggest an 
estimated return and how to monitor and control a brand plan in future. 
 

Gaps identified on the working 

area. 
None as of now. 

Suggestions for improvement None as of now. 

Plan for the next week c) Preparation of Poster: In next week I must prepare a Poster on my work 
in microlabs ltd and present my brand plan.. 

d) Presentation of poster: After preparation of poster, I also must present 
that poster in front of Marketing head in my organization. 

 

Pardeep Arya 

 
Signature of the Student 

 
 

 

 

 
Approved by the IIHMR University’s Mentor 



 

Name of the Organization: Microlabs Pharmaceuticals. 

Area/ Department/ Project of Summer Internship Program: Marketing intern 

 
Name of the Student: Pardeep Arya 

Roll no: 0543 Stream: Pharmaceutical management (PM-15) 

Week no: 8 From: 20 June 2024 – 30 June 2024 
Activity Done During the Last week of my summer internship, I Prepared Poster on my 

brand plan on braxofin and presented my brand plan in front of vice 
president and product executive of microlabs. 

Linking theory (Classroom 

learning) with practice at your 

organization 

•Poster Presentation: I learned how to present a poster for a product in 
front of higher authorities of industry, it also helped me to learn how to 
present USP and critical points of brand plan effectively. 
•Built an effective public speaking skill. 

Gaps identified on the working 

area. 
None as of now. 

Suggestions for improvement None as of now. 

Plan for the next week NA 

 

Pardeep Arya  
 

Signature of the Student 

 
 

 

 
Approved by the IIHMR University’s Mentor 



Compiled Reporting Format 

 
Name of the Organization: Microlabs ltd. 

Area/ Department/ Project of Summer Internship Program: Marketing intern 

 
Name of the Student: Pardeep Arya  

Roll no: 0543 Stream: Pharmaceutical management (PM-15). 
 

 
 

Activity Done During my two-month internship at Microlabs, I gained 

invaluable insights into various facets of the corporate 

world and honed my professional skills. This journey 

allowed me to discover my strengths and values, 

understand corporate etiquette, and grasp the dynamics of 

branding and marketing. A significant portion of my 

learning centered around brand planning, where I 

explored its different aspects, including strategy 

development and implementation. Additionally, I delved 

into ethics, neuromarketing, expense planning, 

Adaptability, and ROI analysis, enriching my 

understanding of these critical business elements. They 

provided deep insights into digital marketing in the 

pharmaceutical industry, campaign planning, and 

strategic decision-making. These interactions enhanced 

.my knowledge and equipped me with practical strategies 

applicable to real-world scenarios. Beyond professional 

skills.. 

Linking theory 

(Classroom 

learning)  with 

practice at your 

organization 

 Understand market trends and consumer behavior. Understanding market flow and LBL 

preparation strategies. Analyzing data and creating persuasive LBL materials. Setting the USP 

of the product and analyzing field data. Learning strategic planning based on data analysis. 

Creating effective marketing strategies and interacting with pharmacists. Preparing a budget 

and estimating returns for a brand plan. Presenting critical points of a brand plan effectively 

and improving public speaking skills. 

Gaps identified 

in the working 

area. 

NA 

Suggestions for 

improvement 

NA 

 Pardeep Arya 
 

Signature of the Student 

 
 

Approved by the IIHMR University’s Mentor 
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