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NEUROPATHIC PAIN MANAGEMENT-
STRATEGIC MARKET EVALUATION

Mankind Pharma
Mankind Pharma is an Indian company that was founded in
1991 and produces pharmaceuticals and healthcare products. Its
headquarters are in Delhi. The goal of Mankind Pharmaceuticals
is to develop, produce, and market a wide range of
pharmaceutical products on a global scale. The company's
therapeutic product lines include antibiotics and gastrointestinal,
cardiovascular, dermatological, and erectile dysfunction drugs.
Mankind Pharma operated six R&D facilities and 25 factories in
India as of 2024. With 97% of its operating revenue coming
from the Indian market, the company is supposedly the fourth-
biggest pharmaceutical company in domestic sales. According
to Prescriptions, it has expanded rapidly to rank as the top
company in India.

Mission
A commitment to ensure affordability and accessibility with the
best-in-class quality and innovation in neuro-psychiatry

Vision
Serving life!! to celebrate the life of Neuro-Psychiatry Patients.

Neuropathic Pain Etiology/Determinants

Diagnosis

1. Medical History: Detailed history and description of symptoms.
2. Physical Examination: Thorough assessment of the affected 

areas.
3. Neurological Examination: Testing reflexes, coordination, and 

muscle strength.
4. Imaging Tests: MRI or CT scans to check for underlying causes.
5. Electromyography (EMG): Assesses the electrical activity of 

muscles.
6. Nerve Conduction Studies: Measures the speed and strength of 

nerve signals.

Treatments

Name- NUPUR MANISH KALAMBE

Roll No- 0541

Stream- MBA PM 15

Faculty Mentor- Mr. Himadri Sinha

Organization Mentor- Mr. Sameer Jadhav

Initiative Strategies 

Challenges faced during internship

Initially, there was a gap in practical knowledge application, particularly in handling large datasets and
creating complex Excel formulas.
I faced difficulties creating brand strategies and conducting several SWOT and PESTLE analysis.
Some challenges in interpreting and analyzing extensive market data and trends accurately.
To inculcate theoretical knowledge practically like preparing BCG matrix for mankind's products, PLC
graphs, etc.

Usefulness of Internship
Exposure to the procedures and products of the pharmaceutical industry.

Opportunities for networking with professionals in this field.

Exposure to the real-world market field.

Improved my skills in areas like creating brand strategies, conducting market analysis, preparing BGC
graphs, etc.

I gained extensive information regarding, field activities by conducting prescription surveys and creating
initiative strategies for the products for healthcare professionals.

Improve my resume with relevant work experience.

Learnings during Internship

Suggestions / Recommendations
Trugaba is a key product in the management of neuropathic pain. However, it requires strategic guidance to
optimize its market presence and ensure its continued evolution and success by taking feedback from
healthcare professionals and patients to make necessary adjustments.
A gap analysis can be addressed by introducing new products, such as a combination of gabapentin and
duloxetine. Both medications have shown significant effectiveness in treating neuropathic pain individually,
and a combined product could better meet patient needs, fill market gaps, and increase organizational
profitability.
They should invest more in digital marketing initiatives which would help increase the reach of its current
products and help launch new combinations like Gabapentin + duloxetine, and Pregabalin+ Duloxetine.

Competitive AnalysisOrganization Structure

(Professor at IIHMR University)

(Marketing Head at Mankind Specialities)

founded
products

Pharmaceuticals
range

company's
gastrointestinal,

dysfunction
factories

revenue
the
According
as

accessibility
psychiatry

Patients

CHAIRMAN & WHOLE TIME DIRECTOR
(Mr. Ramesh Juneja)  

VICE CHANCELLOR & MANAGING DIRECTOR
(Mr. Rajeev Juneja)

SENIOR PRESIDENT (SPECIALITIES)
(Mr. Atish Majumdar)

PRODUCT MANAGEMENT (CEREBRIS)

CLUSTER HEAD
(Mr. H.P. Samantary)

BUSINESS HEAD SALES AND MARKETING
(Mr. Hemal Majumudar)

MARKETING HEAD
(Mr. Sameer Jadhav)

PMT 
(Mr. Balram Mahajan)

PMT 
(Ms. Pooja Kulthe)

MARKETING COORDINATOR
(Mrs. Padma Kharwa)

A persistent condition from nerve damage, causing
shooting, burning pain, tingling, numbness, and
sensitivity to touch. Conditions like diabetes, shingles,
trigeminal neuralgia, multiple sclerosis, cancer,
injuries, infections, alcoholism, and autoimmune
diseases can lead to it. Early diagnosis and
comprehensive management are vital for improving
life quality.

Diabetes (diabetic neuropathy)
Shingles (postherpetic neuralgia)
Trigeminal neuralgia (intense facial pain)
Multiple sclerosis
Cancer and chemotherapy
Physical injuries
Infections (HIV, AIDS)
Excessive alcohol intake
Autoimmune diseases (lupus, rheumatoid arthritis)

1. Medications:
Antidepressants: Amitriptyline, duloxetine
Anticonvulsants: Gabapentin, pregabalin
Opioids: For severe pain, use cautiously

2. Non-Pharmacological Treatments:
Physical Therapy: Improves strength and
flexibility
TENS: Reduces pain with low-voltage
electrical currents
CBT: Helps patients cope with pain

Resource Allocation

The pie chart presents a detailed breakdown of how resources are distributed
across various categories. The largest allocation, 30%, is dedicated to new
product launches, indicating a strategic emphasis on market expansion.
Acquisitions account for 20%, showcasing a significant investment in
acquiring new assets or companies. Other notable allocations include 15% for
PREBRIS-MNT and 10% for TRUGABA-NT, while smaller percentages are
distributed among other projects such as CLONAFIT (7%) and PLACIDA
(3%). Additionally, it specifies that 15% of the total resources are allocated to
the CNS/Neuro segment for the year 25-26, highlighting the importance of
this segment in the overall strategy. This diversified resource distribution
reflects a balanced approach to growth and investment across multiple areas.

Cerebris
CEREBRIS was established in June 2021, derived from
"cerebellum," a key part of the brain responsible for higher-
order mental processes like language, spatial thinking, motor
command production, sensory perception, and cognition.
Specializing in Neuro-Psychiatry, CEREBRIS is dedicated to
quality and innovation in patient care.

SWOT Analysis

Market Analysis On The 4 Products

1. Brand Divestiture: Identifying and divesting unprofitable

brands like ZEROGRAIN, INZOFRESH, DIZIKIND,

and TRUGABA to streamline the portfolio and focus on

profitable segments.

2. Marketing Initiatives: Ensuring adherence to SMART

goals, measuring success through customer engagement

and conversions, exemplified by the "Prana" chatbot for

managing chronic neuropathic pain.

3. Product Development: Assessing the product

development team's effectiveness in addressing market

gaps and ensuring new products meet target market needs

and opportunities.

4. Acquisition: Comparing estimated organic growth with

observed inorganic growth post-acquisition, considering

the Indian pharmaceutical market's growth from $50

billion to $130 billion by 2030.

5. Product Differentiation Strategy: Evaluating the

execution of product differentiation strategies to ensure

Mankind Pharmaceuticals' products stand out in a

competitive market.

The position in cell II indicates that while the MANKIND
has average internal strengths, It is positioned well to
leverage high external opportunities in the market. This
strategic position suggests the company should focus on
capitalizing on these opportunities while working to improve
internal capabilities.

Star segment: Placida and Solopose.
Duzela (Sun) is the leading product in the duloxetine segment with a market value
of 37.15 crs whereas Duxead ranks 9th with a market value of 1.51 crs. (Cash
Cow)
TRUGABA- NT is in 10th position and is a relatively new brand in its segment
which has the potential to become a star.(Question Mark)
It can be inferred that ZEROGRAIN, INZOFRESH, DIZIKIND, and TRUGABA
are Dogs for Cerebris as they have negligible growth in the market and are
existing products in the market. (Dogs)

VR & AR for Pain Management
VR Therapy: Engaging experiences to reduce pain
perception.
AR Education: Visualize medication effects in the body.

Blockchain for Transparency
Clinical Trials: Immutable, transparent data records.
Supply Chain: Real-time tracking for authenticity.

AI for Personalized Medicine
Diagnostics: Tailored treatments based on
genetics/lifestyle.
Predictive Analytics: Proactive therapy adjustments.

Crowdsourced Research & Innovation
Solutions: Open challenges for novel treatments.
Patient Research: Channels for sharing experiences.

Holistic Wellness Programs
Integrated Platforms: Combining lifestyle and
medication management.
Subscription Services: Wellness resources and virtual
consultations.

Gamification for Engagement
Apps: Motivating regimen adherence and healthy habits.
Rewards: Points for compliance, redeemable for
supplies/discounts.

Targeted Drug Delivery & Nanomedicine
Nanoparticles: Direct medication delivery to damaged
nerves.
Targeted Release: Technology-triggered medication
release.

Influencers & Social Media
Patient Stories: Sharing experiences to reduce stigma.
Interactive Campaigns: Engaging and supportive
community building.

Sustainability & Green Chemistry
Eco-Friendly Production: Reducing environmental
impact.
Sustainable Packaging: Recyclable/biodegradable
options.

Cross-Industry Partnerships
Tech Collaborations: Integrating digital health
solutions.
Retail Partnerships: In-store clinics and workshops.

Emotional & Mental Health Support
Therapeutic Alliances: Comprehensive psychological
care.
Mindfulness Programs: Guided relaxation techniques
for pain management.

Applied theoretical knowledge of marketing strategies and product management to real-world scenarios
in the neuro department.
Implemented survey techniques and data collection methods learned in the classroom for prescription
surveys.
Utilized Excel skills for data analysis, creating pivot tables, BCG matrices, and graphs.
Created detailed reports and presentations, linking academic knowledge with practical marketing and
product management applications.

TRUGABA has a significantly 
smaller market share (0.10) 
compared to its competitor 
GABAPIN (14.10).
TRUGABA NT has a higher 
market share (6.01) than its 
competitor GABAPID NT (1.62).
PREBRIS MNT has a slightly 
lower market share (1.73) 
compared to its competitor 
NEXITO LS FORTE PLUS (1.83).
DUXEAD has a smaller market 
share (1.51) compared to its 
competitor Duzela (8.78). 



Annexure-E 

Weekly Reporting Format 

Name of the Organisation: Mankind Specialties (Mumbai) 

Area/Department/Project of Summer Internship Program: Neuro-Psychiatry – Marketing 

(PMT) 

Name of the Student: Nupur Manish Kalambe 

Roll no: 0541                                                                               Stream: Pharmaceutical-MBA 

Week no: 1                                                                                   From: 02/05/2024-03/05/24 

 

Signature of the Student 

 

Approved by the IIHMR University's Mentor 

Activity Done 

 

I joined the organization on the 2nd of May, 2024. The reporting time 

was 09:30 AM. Initially, I was given a tour of the company, 

acknowledging all the departments like- Cardiac, Neuro, Oncology, 

HR, etc. Then I was assigned to the neuro department under the 

marketing head – Sameer sir, and General Manager- Hemal sir. Also, 

the HR introduced me to the whole team of marketing. Later there was 

an induction program for all the interns and then we needed to work on 

our assigned projects. First 2 days my task was to learn about the 

company and the Cerebris products. I read the training manuals 

regarding the same. I was assigned to make a presentation on pain 

management which I had to present on Monday i.e. on the 6th of May, 

2024. 

Linking theory 

(Classroom 

learning) with 

practice at your 

organization 

I completed the training manuals and product descriptions in a detailed 

format. And made a presentation on pain management as told by the 

head. The knowledge I gained during these two days was to see how a 

marketing team works to enhance its product and also got insights 

regarding all the major 9 products of cerebris in detail.  

Gaps identified in 

the working area. 

I did not face any major obstacles as such but was a bit anxious 

regarding the presentation. 

Suggestions for 

improvement 

 

They suggested me, to provide specific examples and details to illustrate 

my points. This helps in making my ppt more informative and credible. 



Weekly Reporting Format 

Name of the Organisation: Mankind Specialties (Mumbai) 

Area/Department/Project of Summer Internship Program: Neuro-Psychiatry – Marketing 

(PMT) 

Name of the Student: Nupur Manish Kalambe     

Roll no: 0541                                                                               Stream: Pharmaceutical-MBA 

Week no: 2                                                                                   From: 06/05/24-10/05/24 

 

 

 

Signature of the Student 

 

Approved by the IIHMR University's Mentor 

 

Activity Done 

 

This was the second week of my internship. As previously mentioned, 

I presented my ppt before my team. Later, the marketing head gave me 

MAT and IMS data to analyze the market trends and do competitor 

analysis. I was allotted my project work and instructions regarding the 

same were given by the marketing head- Sameer Jadhav sir. I have 

effectively and successfully delivered my presentation in front of my 

team. Also, I have started working on my project as directed by the 

head. The meeting was useful for me as I gained knowledge regarding 

the basics of neuro like small nerve fibrosis and management of pain. 

Linking theory 

(Classroom 

learning) with 

practice at your 

organization 

This week, I learned how to effectively use Excel for data analysis and 

check the marketing trends. Also got some major information regarding 

the upcoming projects of Mankind's Cerebris department. My team 

helped me to get familiar with the basic terminologies of the data 

provided and also concepts were cleared. I attended an online meeting 

which was scheduled by the product manager of my department with 

doctors and the medical research team of Harvard University. 

Gaps identified in 

the working area. 

I did not face any major obstacles but is very difficult for me to handle 

such big data but I am improving day by day.  

Suggestions for 

improvement 

Learning the advanced Excel tools and properties, so that I can easily 

analyze the data  



Weekly Reporting Format 

Name of the Organisation: Mankind Specialties (Mumbai) 

Area/Department/Project of Summer Internship Program: Neuro-Psychiatry – Marketing 

(PMT) 

Name of the Student: Nupur Manish Kalambe 

Roll no: 0541                                                                               Stream: Pharmaceutical-MBA 

Week no: 3                                                                                   From: 13/05/24 – 17/05/24 

 

 

Signature of the Student 

 

 

Approved by the IIHMR University's Mentor 

 

Activity Done 

 

This was the third week of my internship. I had the data with me and I 

did analyze it. I have prepared an overview of the data and segregated 

it into different sheets.I have effectively and successfully used my 

Excel skills for data analysis. Also, I have started working on my 

project as directed by the head. I gained knowledge regarding the 

basics of Excel in day-to-day life like the BCG matrix and Product life 

cycle of the CNS department. 

Linking theory 

(Classroom 

learning) with 

practice at your 

organization 

This week, I learned how to effectively use Excel for data analysis and 

check the marketing trends. I got to know how to use the Excel pivot 

table easily. I also got some major information regarding the upcoming 

projects of Mankind's Cerebris department. I learnt some great pivot 

formulas, and how to make a BCG matrix and PLC graphs for the 

department and products My team helped me get familiar with the 

basic terminologies of the data provided, and the concepts were 

cleared. I also calculated the market shares and the market growth of 

each company for competitor analysis. I was also assigned to find the 

Growth driver for the CNS department. 

Gaps identified in 

the working area. 

The challenge I faced was to inculcate theoretical knowledge 

practically like preparing BCG matrix for mankind's products, PLC 

graphs, etc. 

Suggestions for 

improvement 

Using various tools like canva and Adobe for graphics and learning 

tablue for easy analysis of data  



Weekly Reporting Format 

Name of the Organisation: Mankind Specialties (Mumbai) 

Area/Department/Project of Summer Internship Program: Neuro-Psychiatry – Marketing 

(PMT) 

Name of the Student: Nupur Manish Kalambe 

Roll no: 0541                                                                               Stream: Pharmaceutical-MBA 

Week no: 4                                                                                   From: 20/05/24 - 24/05/24 

 

 

Signature of the Student 

 

Approved by the IIHMR University's Mentor 

 

Activity 

Done 

 

This was the fourth week of my internship. I did the prescription survey of 

various doctors this week and reported it to the marketing head of the 

Cerebris department. I have effectively and successfully used my skills to 

allocate the data appropriately. Also, I have used Google Forms to segregate 

the three Neuro surveys and 2 psychiatrist surveys. Also, I have half made 

my report in Word format. 

Linking 

theory 

(Classroom 

learning) with 

practice at 

your 

organization 

This week, I learned how to effectively use Excel for data analysis and check 

the marketing trends by forecasting via various continuous and linear 

methods. It helped to see the results of the upcoming 2 years and how 

productive the molecule would be.  

Gaps 

identified in 

the working 

area. 

 

As such No major challenges were faced this week and no gaps were 

identified. 

Suggestions 

for 

improvement 

 

Should have sufficient knowledge regarding the topic while doing the 

prescription surveys with doctors, so that it will be easier to analyse the 

outcomes of the surveys. 



Weekly Reporting Format 

Name of the Organisation: Mankind Specialties (Mumbai) 

Area/Department/Project of Summer Internship Program: Neuro-Psychiatry – Marketing 

(PMT) 

Name of the Student: Nupur Manish Kalambe 

Roll no: 0541                                                                               Stream: Pharmaceutical-MBA 

Week no: 5                                                                                   From: 27/05/24 - 31/05/24 

 

 

Signature of the Student 

 

 

Approved by the IIHMR University's Mentor 

 

 

  

Activity Done 

 

This was the Fifth week of my internship. I have to make a 

PowerPoint presentation for the 5 BD surveys of neurologists, 

neurosurgeons, psychiatrists, and physicians this financial year based 

on the surveys that were done by me last week. I have effectively and 

successfully used my skills to allocate the data appropriately. Also, I 

have used a pictorial format to interpret the results of the surveys, 

which were in total 5 -the three Neuro surveys and 2 psychiatrist 

surveys. 

Linking theory 

(Classroom learning) 

with practice at your 

organization 

This week, I learned how to effectively use Excel for data analysis 

and various pictorial and graphical representations of data to get its 

interpretation. It helped to see the results of the ongoing products, 

their market value, the need for the product in the market, and the 

need to launch the new product.  

Gaps identified in the 

working area. 

As such No major challenges were faced this week but got to use 

Excel more proficiently with complex formulas. 

Suggestions for 

improvement 

Using of appropriate canvas template for depiction of graphs. 



Weekly Reporting Format 

Name of the Organisation: Mankind Specialties (Mumbai) 

Area/Department/Project of Summer Internship Program: Neuro-Psychiatry – Marketing 

(PMT) 

Name of the Student: Nupur Manish Kalambe 

Roll no: 0541                                                                               Stream: Pharmaceutical-MBA 

Week no: 6                                                                                   From: 3/06/24 - 8/06/24 

 

 

Signature of the Student 

 

 

Approved by the IIHMR University's Mentor 

 

 

Activity Done 

 

This was the sixth week of my internship. I have to complete the task 

allotted to me to create the PowerPoint presentation for the 5 BD 

surveys of neurologists, neurosurgeons, psychiatrists, and physicians 

this financial year based on the surveys that were done earlier. I have 

effectively and successfully used my technical skills to allocate the 

data appropriately using Excel and PowerPoint. I have completed the 

2 surveys summary last week. 

Linking theory 

(Classroom 

learning) with 

practice at your 

organization 

This week, I learned how to effectively use Excel for data analysis and 

various pictorial and graphical representations of data to get its 

interpretation. It helped to see the results of the ongoing products, their 

market value, the need for the product in the market, and the need to 

launch the new product.  

Gaps identified in 

the working area. 

 

As such No major challenges were faced this week but got to use 

PowerPoint more proficiently with complex formulas and tools. 

Suggestions for 

improvement 

Explore the tools of PowerPoint for a better representation.  



Weekly Reporting Format 

Name of the Organisation: Mankind Specialties (Mumbai) 

Area/Department/Project of Summer Internship Program: Neuro-Psychiatry – Marketing 

(PMT) 

Name of the Student: Nupur Manish Kalambe 

Roll no: 0541                                                                               Stream: Pharmaceutical-MBA 

Week no: 7                                                                                   From: 10/06/24 - 14/06/24 

 

 

Signature of the Student 

 

 

Approved by the IIHMR University's Mentor 

 

 

  

Activity Done 

 

This was the seventh week of my internship. I have completed the task 

allotted to me to create the PowerPoint presentation for the 5 BD 

surveys of neurologists, neurosurgeons, psychiatrists, and physicians 

this financial year based on the surveys that were done earlier.  I have 

effectively and successfully used my technical skills to allocate the 

data appropriately using Excel and PowerPoint. I have completed the 

3 survey summaries this week. 

Linking theory 

(Classroom 

learning) with 

practice at your 

organization 

This week, I learned how to effectively use Excel for data analysis 

and various pictorial and graphical representations of data to get its 

interpretation. It helped to see the results of the ongoing products, 

their market value, the need for the product in the market, and the need 

to launch the new product.  

Gaps identified in 

the working area. 

As such No major challenges were faced this week but got to use 

PowerPoint more proficiently with the pool of tools within. 

Suggestions for 

improvement 

No such suggestions were given this week. 



Weekly Reporting Format 

Name of the Organisation: Mankind Specialties (Mumbai) 

Area/Department/Project of Summer Internship Program: Neuro-Psychiatry – Marketing 

(PMT) 

Name of the Student: Nupur Manish Kalambe 

Roll no: 0541                                                                               Stream: Pharmaceutical-MBA 

Week no: 8                                                                                   From: 17/06/24 - 21/06/24 

 

 

Signature of the Student 

 

 

Approved by the IIHMR University's Mentor 

  

Activity Done 

 

This was the eighth week of my internship. I have started working on 

the project report that has been allotted to me and also started making 

SIP report for the college. I have effectively and successfully used my 

skills to allocate the data appropriately using Excel and PowerPoint 

in word format with each information in detail regarding the strategic 

management  

Linking theory 

(Classroom 

learning) with 

practice at your 

organization 

This week, I learned how to effectively use MS word for data analysis 

and various pictorial and graphical representations of data to get its 

interpretation.  

 

Gaps identified in 

the working area. 

No such gaps were interpreted while working. 

Suggestions for 

improvement 

To learn how to use Power BI 



Weekly Reporting Format 

Name of the Organisation: Mankind Specialties (Mumbai) 

Area/Department/Project of Summer Internship Program: Neuro-Psychiatry – Marketing 

(PMT) 

Name of the Student: Nupur Manish Kalambe 

Roll no: 0541                                                                               Stream: Pharmaceutical-MBA 

Week no: 9                                                                                   From: 24/06/24 - 28/06/24 

 

 

Signature of the Student 

 

 

Approved by the IIHMR University's Mentor 

 

 

 

  

Activity Done 

 

This was the ninth week of my internship. I have almost completed 

working on the project report allotted to me. The SIP report for the 

college has been completed according to the format provided by the 

college. The 28th of June was the last day of my internship at Mankind. 

I have completed the project allotted by the marketing head of my 

department and got it reviewed and approved by him, also started 

working on making the Poster. 

Linking theory 

(Classroom 

learning) with 

practice at your 

organization 

This week, I learned how to effectively use MS Word for data analysis 

and various pictorial and graphical representations of data to interpret 

all the knowledge I have acquired throughout the two months relevant 

to my project work.  

 

Gaps identified in 

the working area. 

There were minor changes in the report told by the head. I do make 

the changes in the report before the approval. 

Suggestions for 

improvement 

Should get knowledge about the basics of sales before getting into any 

organization in the future. 



Compiled Reporting Format 

Name of the Organisation: Mankind Specialties (Mumbai) 

Area/Department/Project of Summer Internship Program: Neuro-Psychiatry – Marketing 

(PMT) 

Name of the Student: Nupur Manish Kalambe 

Roll no: 0541                                                                               Stream: Pharmaceutical-MBA 

Activity Done 

 

 Week 1: Induction and learning about the company's 

departments and Cerebris products. I gave a presentation on 

pain management. 

 Week 2: Analyzed MAT and IMS data for market trends and 

competitor analysis. I attended an online meeting with the 

medical research team of Harvard University. 

 Week 3: Segregated and analyzed market data, and calculated 

the overall market value, and shares of companies. 

 Week 4: Conducted a prescription survey of doctors and 

reported findings. 

 Week 5: Created a PowerPoint presentation summarizing 5 

BD surveys of neurologists, neurosurgeons, psychiatrists, and 

physicians. 

 Week 6: Continue working on the PowerPoint presentation for 

the BD surveys. 

 Week 7: Completed the PowerPoint presentation for BD 

surveys. 

 Week 8: Started working on the project report and SIP report 

for college. 

 Week 9: Completed the project report and SIP report, and got 

the project reviewed and approved by the marketing head. 

Linking theory 

(Classroom 

learning) with 

practice at your 

organization 

 Applied theoretical knowledge of marketing strategies and 

product management to real-world scenarios in the neuro 

department. 

 Utilized Excel skills for data analysis, creating pivot tables, 

BCG matrices, and graphs. 

 Implemented survey techniques and data collection methods 

learned in the classroom for prescription surveys. 

 Created detailed reports and presentations, linking academic 

knowledge with practical marketing and product management 

applications. 



 

 

Signature of the Student 

 

Approved by the IIHMR University's Mentor 

 

Gaps identified in 

the working area. 

 

 Initially, there was a gap in practical knowledge application, 

particularly in handling large datasets and creating complex 

Excel formulas. 

 There were minor discrepancies in the final project report that 

required adjustments. 

 Some challenges in interpreting and analyzing extensive 

market data and trends accurately. 

Suggestions for 

improvement 

 

 More hands-on training sessions on advanced Excel and data 

analysis techniques could help bridge the gap between 

theoretical knowledge and practical application. 

 Regular feedback sessions with mentors can ensure that the 

project and I as an intern am on the right track and can make 

necessary adjustments in real-time. 

 Enhanced orientation programs focusing on practical aspects 

of marketing and data analysis can prepare interns better for 

their roles. 
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