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CHALLENGES FACED DURING
INTERNSHIP

Limited access to real-time data
due to organizational policies.

Adapting to the organizational
culture and workflow.

Balancing multiple projects and
meeting tight deadlines.

Engaging and interacting with a
diverse patient and client base.

Managing inconsistencies in

social media content and
engagement.

LEARNINGS DURING
INTERNSHIP

This internship provided 1invaluable
practical experience, allowing me to apply
theoretical knowledge 1n real-world
settings. It enhanced my skills in
healthcare consulting, digital marketing,
and operational management, preparing
me for future professional challenges. The
hands-on experience and the opportunity
to work on live projects were crucial in
understanding the intricacies of
healthcare management.




