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ABOUT TELEMEDICINE MARKET

MISSION :- To be the nearest, affordable and the most reliable healthcare destination for the rural citizen of india.

India's telemedicine market was valued at 1.10 bn dollar in 2022 and is estimated to
expand at a CAGR of 21.2% from 2022-30 and will reach 5.15 bn dollar in 2030.0ne of
the main reason propelling the growth of this market is advanced technologies.

To ensure that every rural citizen of India has access to high quality doctors and medical services at their
convenience and at affordable prices.

VISION :-

ABOUT MEDYSEVA

Medyseva Founded year-2021

Founder and CEO of Medyseva-Dr. Vishesh Kasliwal

Co-Founder of Medyseva -Rachita Kasliwal

Medyseva is a healthcare startup focusing on Telemedicine in Rural India.

It Seek to become the ultimate healthcare partner of all citizen such that they can get access to high quality healthcare services with ease and at affordable prices. Medyseva Bridges the gap between the urban
doctors and rural patients through e-clinic. like many startup stories, Medyseva journey began during covid pandemic with the realization for the need of good doctors to our friends and family living in rural areas.
This led to emerging of Medyseva who provide the video consultation through our phygital Centre the ideal mix of online and offline. Currently medyseva has 75+ operational Centre all over India and over
15,000+patient consultation has been done by the organization.
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of healthcare to provide a more
comprehensive and accessible medical
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Mhow and Sanawad, attended the event, and updated contact lists.
¢ Created a video on excessive social media use and mental health.
¢ Extracted social media content for Nilesh sir and researched marketing
strategies of proctologists and cosmetologists.
Researched period cycles in females and medical device vendors.
e Learned Figma for designing Medymate app pages.

SUGGESTIONS

Need to work together for the betterment of the
organization

Need to do Agressive Marketing.

listen everyone opinion and discuss with everyone.
Avoid politics in the organization.

Give views, on which organization collaboration can be

video consultation
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