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Weekly Report – 01 

 

Name Of The Organisation: - Callidus Life Sciences 

Department For Summer Internship: - Market Research 

Name Of The Student: - Anshul Ghodke 

Roll No: - 0482 

Stream: - MBA (Pharmaceutical Management) 

Week Number: - 01                                                               From: - 17/05/24 To: - 24/05/24 

 

 

 

Activity Done 

Introduction And Initial Field Work- 

• Field Work With MR Including Doctor Visits At 

Various Locations Ranging From Hospitals To 

Remote Clinics Across Pune. 

• Stockist Visits Including Review Of Inventory 

Management And Check For Products Already 

Available In The Market (28 In Total). 

 

Linking Classroom Theory 

With Practice At Organisation 

 

• Understanding Pharmaceutical Marketing 

Strategies And The Importance Of Personal 

Selling In The Pharmaceutical Industry. 

• Applying Concepts Of Inventory Management 

And Supply Chain Logistics. 

 

 

 

Gaps Identified On The 

Working Area 

• MR Faces Long Waits For Doctor Appointments 

And Sometimes Only Receives A Brief Review 

Of Brochures. 

 

 

Suggestions For Improvement 

• Implement A More Structured And Efficient 

Scheduling System For MRs To Optimize Their 

Time. 

• Enhance The Quality Of Promotional Materials 

To Make A Stronger Impression In Brief 

Interactions. 

Plan For The Next Week Continue Field Work With MR And Stockiest Visits To 

Gather More Data On Market Conditions And Product 

Performance. 

 

Signature of the student: Anshul Ghodke 

 

Approved by the IIHMR University’s Mentor: 



Weekly Report – 02 

 

Name Of The Organisation: - Callidus Life Sciences 

Department For Summer Internship: - Market Research 

Name Of The Student: - Anshul Ghodke 

Roll No: - 0482 

Stream: - MBA (Pharmaceutical Management) 

Week Number: - 02                                                                From: - 24/05/24 To: - 31/05/24 

 

 

 

Activity Done 

Understanding Organizational Structure And Culture 

 

• Get Familiar With The Organization’s Working, 

Including Work Culture, Organization 

Hierarchy, And Other Departments Working 

Closely With The Marketing Department Like 

R&D And Sales. 

 

Linking Classroom Theory 

With Practice At Organisation 

• Applying Concepts Of Organizational Behavior 

And Interdepartmental Collaboration. 

• Understanding The Role Of R&D In 

Pharmaceutical Innovation And The Interface 

Between Sales And Marketing. 

 

 

 

Gaps Identified On The 

Working Area 

Nil 

 

 

Suggestions For Improvement 

Nil 

Plan For The Next Week Assist In The Development Of Visual Aids For 

Products And Continue Gathering Data From Field 

Visits. 

 

Signature of the student: Anshul Ghodke 

 

Approved by the IIHMR University’s Mentor: 

 



Weekly Report – 03 

 

Name Of The Organisation: - Callidus Life Sciences 

Department For Summer Internship: - Market Research 

Name Of The Student: - Anshul Ghodke 

Roll No: - 0482 

Stream: - MBA (Pharmaceutical Management) 

Week Number: - 03                                                                 From: - 31/05/24 To: - 7/06/24 

 

 

 

Activity Done 

Assisting In Visual Aids Development 

 

• Assisted In Developing Visual Aids For 

Products Named Cystaheal And Bonasure Plus, 

Including Secondary Research And Writing 

Content. 

 

Linking Classroom Theory 

With Practice At Organisation 

• Applying Principles Of Pharmaceutical 

Branding And Product Positioning. 

• Utilizing Skills In Market Research And 

Content Creation. 

 

 

Gaps Identified On The 

Working Area 

• Insufficient Data Availability To Draw Accurate 

Conclusions. 

 

 

Suggestions For Improvement 

• Explore Additional Data Sources And Engage 

With External Market Research Firms To Obtain 

Comprehensive Data. 

Plan For The Next Week Begin Competitive Analysis Of Celagenex’s Juviana 

Capsules And Gather More Market Data. 

 

Signature of the student: Anshul Ghodke 

 

Approved by the IIHMR University’s Mentor: 

 

  



Weekly Report – 04 

 

Name Of The Organisation: - Callidus Life Sciences 

Department For Summer Internship: - Market Research 

Name Of The Student: - Anshul Ghodke 

Roll No: - 0482 

Stream: - MBA (Pharmaceutical Management) 

Week Number: - 04                                                                  From: - 7/06/24 To: - 14/06/24 

 

 

 

Activity Done 

Competitive Analysis 

 

• Conducted A Competitive Analysis Of 

Celagenex's Juviana Capsules, A Product 

Containing Pea, To Inform The Development Of 

A Similar Product For Callidus. 

 

Linking Classroom Theory 

With Practice At Organisation 

• Applying Concepts Of Competitive Strategy 

And Market Analysis. 

• Understanding Product Lifecycle Management 

And Innovation In Pharmaceuticals 

 

 

 

Gaps Identified On The 

Working Area 

• Limited Data Sources: Reliance Mainly On 

Iqvia And IcMR/Nhm Reports Might Miss 

Other Valuable Or Recent Data Sources. 

 

 

Suggestions For Improvement 

• Broaden The Scope Of Market Research To 

Include More Recent And Diverse Data 

Sources. 

Plan For The Next Week Identify A Niche Therapeutic Area With Significant 

Demand For Pharmaceutical Products. 

 

Signature of the student: Anshul Ghodke 

 

Approved by the IIHMR University’s Mentor: 

 

  



Weekly Report – 05 

 

Name Of The Organisation: -Callidus Life Sciences 

Department For Summer Internship: - Market Research 

Name Of The Student: - Anshul Ghodke 

Roll No: - 0482 

Stream: - MBA (Pharmaceutical Management) 

Week Number: - 05                                                              From: - 14/06/24 To: - 21/06/24 

 

 

 

Activity Done 

Identifying Niche Therapeutic Area 

 

• Tasked With Identifying A Niche Therapeutic 

Area With Significant Demand For 

Pharmaceutical Products In The Market. 

 

Linking Classroom Theory 

With Practice At Organisation 

• Utilizing Concepts Of Market Segmentation 

And Targeting. 

• Applying Principles Of Strategic Planning In 

The Pharmaceutical Industry. 

 

 

Gaps Identified On The 

Working Area 

• Data Quality And Integration: Secondary And 

Primary Research Data May Have Variability In 

Quality And Completeness. 

 

 

Suggestions For Improvement 

• Implement A Robust Data Validation Process To 

Ensure The Accuracy And Reliability Of 

Research Findings. 

Plan For The Next Week Conduct Secondary Research From IQVIA Reports And 

Disease Prevalence Reports By ICMR And NHMs 

 

Signature of the student: Anshul Ghodke 

 

Approved by the IIHMR University’s Mentor: 

 

 

 

 



Weekly Report – 06 

 

Name Of The Organisation: - Callidus Life Sciences 

Department For Summer Internship: - Market Research 

Name Of The Student: - Anshul Ghodke 

Roll No: - 0482 

Stream: - MBA (Pharmaceutical Management) 

Week Number: - 06                                                              From: - 21/06/24 To: - 28/06/24 

 

 

 

Activity Done 

Conducting Secondary Research 

 

• Conducted Secondary Research Majorly From 

IQVIA Reports And Disease Prevalence Reports 

By ICMR And NHMs. 

 

Linking Classroom Theory 

With Practice At Organisation 

• Applying Concepts Of Epidemiology And 

Public Health In Market Research. 

• Understanding The Role Of Secondary Data In 

Pharmaceutical Market Analysis. 

 

 

Gaps Identified On The 

Working Area 

• Lacking Patients' Perspectives. 

 

 

Suggestions For Improvement 

• Conduct Qualitative Research, Such As Patient 

Interviews Or Focus Groups, To Gain Deeper 

Insights Into Patient Needs And Preferences. 

Plan For The Next Week Prepare Questionnaires And Gather Relevant Data 

From Hcps And Pharmacists. 

 

Signature of the student: Anshul Ghodke 

 

Approved by the IIHMR University’s Mentor: 

 

  



Weekly Report – 07 

 

Name Of The Organisation: - Callidus Life Sciences 

Department For Summer Internship: - Market Research 

Name Of The Student: - Anshul Ghodke 

Roll No: - 0482 

Stream: - MBA (Pharmaceutical Management) 

Week Number: - 07                                                                From: - 28/06/24 To: - 5/07/24 

 

 

 

Activity Done 

Preparing Questionnaires And Data Collection 

 

• Prepared Questionnaires And Gathered Relevant 

Data From Hcps And Pharmacists. 

 

Linking Classroom Theory 

With Practice At Organisation 

• Utilizing Skills In Survey Design And Data 

Collection Methods. 

• Applying Concepts Of Healthcare Professional 

Engagement And Pharmaceutical Marketing 

Research 

 

 

Gaps Identified On The 

Working Area 

• Regulatory Compliance May Pose Risks During 

Product Development. 

 

 

Suggestions For Improvement 

• Engage With Regulatory Experts To Ensure 

Compliance And Mitigate Potential Risks. 

Plan For The Next Week Analyze Collected Data And Prepare A Draft Of The 

Findings. 

 

 

Signature of the student: Anshul Ghodke 

 

Approved by the IIHMR University’s Mentor: 

 

 

 



Weekly Report – 08 

 

Name Of The Organisation: -Callidus Life Sciences 

Department For Summer Internship: - Market Research 

Name Of The Student: - Anshul Ghodke 

Roll No: - 0482 

Stream: - MBA (Pharmaceutical Management) 

Week Number: - 08                                                                From: - 5/07/24 To: - 12/07/24 

 

 

 

Activity Done 

Data Analysis And Reporting 

• Analysed Collected Data And Prepared A Draft 

Of The Findings. 

 

 

Linking Classroom Theory With 

Practice At Organisation 

• Applying Concepts Of Data Analysis And 

Interpretation. 

• Utilizing Skills In Report Writing And 

Presentation Of Research Findings 

 

 

Gaps Identified On The Working 

Area 

• Timeliness Of Data: Data From Reports May Be 

Outdated, Not Reflecting Current Market Or 

Therapeutic Area Trends. 

 

 

Suggestions For Improvement 

• Implement A Continuous Data Update 

Mechanism To Ensure The Research Reflects 

The Most Current Market Conditions. 

Plan For The Next Week Finalize The Report And Prepare For The Project 

Submission. 

 

Signature of the student: Anshul Ghodke 

 

Approved by the IIHMR University’s Mentor: 

 



Weekly Report – 09 

 

Name Of The Organisation: -Callidus Life Sciences 

Department For Summer Internship: - Market Research 

Name Of The Student: - Anshul Ghodke 

Roll No: - 0482 

Stream: - MBA (Pharmaceutical Management) 

Week Number: - 09                                                              From: - 12/07/24 To: - 19/07/24 

 

 

 

Activity Done 

Project Submission And Final Review 

• Submission Of Findings And Concluding The 

Project. 

 

Linking Classroom Theory 

With Practice At Organisation 

• Applying Principles Of Project Management 

And Research Presentation. 

• Utilizing Skills In Strategic Decision-Making 

And Pharmaceutical Business Planning. 

 

 

Gaps Identified On The 

Working Area 

• A Small Company With A Limited Workforce. 

 

 

Suggestions For Improvement 

• Consider Strategic Partnerships Or 

Collaborations To Augment Workforce 

Capabilities And Enhance Project Outcomes. 

Plan For The Next Week Review The Entire Project For Any Final Revisions 

And Reflect On The Overall Learning Experience. 

 

Signature of the student: Anshul Ghodke 

 

Approved by the IIHMR University’s Mentor: 

 



COMPILED REPORT 

NAME OF THE ORGANISATION: - Callidus Life Sciences 

DEPARTMENT FOR SUMMER INTERNSHIP: - Market Research 

NAME OF THE STUDENT: - Anshul Ghodke 

ROLL NO: - 0570                                   STREAM: - MBA (pharmaceutical management) 

 

 

 

ACTIVITY DONE 

• Field work with MR, including doctor visits at various locations 

ranging from hospitals to remote clinics across Pune. 

• Stockist visits, including a review of inventory management and 

checking for products already available in the market (28 in 

total). 

• Familiarization with the organization’s working, including work 

culture, organization hierarchy, and other departments working 

closely with the marketing department like R&D and sales. 

• Assisted in developing visual aids for products named Cystaheal 

and Bonasure Plus, including secondary research and writing 

content. 

• Conducted a competitive analysis of Celagenex's Juviana 

Capsules, a product containing PEA, to inform the development 

of a similar product for Callidus. 

• Tasked with identifying a niche therapeutic area with significant 

demand for pharmaceutical products in the market. 

• Conducted secondary research majorly from IQVIA reports and 

Disease prevalence reports by ICMR and NHMs. 

• Prepared questionnaires and gathered relevant data from HCPs 

and pharmacists. 

• 9. Analyzed collected data and prepared a draft of the findings, 

Submission of findings and concluding the project. 

 

LINKING 

CLASSROOM 

THEORY WITH 

PRACTICE AT 

ORGANISATION 

• Understanding pharmaceutical marketing strategies and the 

importance of personal selling in the pharmaceutical industry. 

• Applying concepts of inventory management and supply chain 

logistics. 

• Applying concepts of organizational behavior and 

interdepartmental collaboration. 

• Understanding the role of R&D in pharmaceutical innovation and 

the interface between sales and marketing. 

• Applying principles of pharmaceutical branding and product 

positioning. 

• Utilizing skills in market research and content creation. 

• Applying concepts of competitive strategy and market analysis. 

• Understanding product lifecycle management and innovation in 

pharmaceuticals. 

• Utilizing concepts of market segmentation and targeting. 

• Applying principles of strategic planning in the pharmaceutical 

industry. 

• Applying concepts of epidemiology and public health in market 

research. 



• Understanding the role of secondary data in pharmaceutical 

market analysis. 

• Utilizing skills in survey design and data collection methods. 

• Applying concepts of healthcare professional engagement and 

pharmaceutical marketing research. 

• Applying concepts of data analysis and interpretation. 

• Utilizing skills in report writing and presentation of research 

findings. 

• Applying principles of project management and research 

presentation. 

• - Utilizing skills in strategic decision-making and pharmaceutical 

business planning. 

 

 

GAPS IDENTIFIED 

ON THE WORKING 

AREA 

• MR faces long waits for doctor appointments and sometimes only 

receives a brief review of brochures. 

• Insufficient data availability to draw accurate conclusions. 

• Limited data sources: reliance mainly on IQVIA and 

ICMR/NHM reports might miss other valuable or recent data 

sources.  

• Data quality and integration: Secondary and primary research 

data may have variability in quality and completeness. 

• Lacking patients' perspectives. 

• Regulatory compliance may pose risks during product 

development. 

• Timeliness of data: Data from reports may be outdated, not 

reflecting current market or therapeutic area trends. 

• A small company with a limited workforce. 

 

 

SUGGESTIONS FOR 

IMPROVEMENT 

• Implement a more structured and efficient scheduling system 

for MRs to optimize their time. 

• Enhance the quality of promotional materials to make a 

stronger impression in brief interactions. 

• Explore additional data sources and engage with external 

market research firms to obtain comprehensive data. 

• Broaden the scope of market research to include more recent 

and diverse data sources. 

• Implement a robust data validation process to ensure the 

accuracy and reliability of research findings. 

• Conduct qualitative research, such as patient interviews or 

focus groups, to gain deeper insights into patient needs and 

preferences. 

• Engage with regulatory experts to ensure compliance and 

mitigate potential risks. 

• Implement a continuous data update mechanism to ensure the 

research reflects the most current market conditions. 

• - Consider strategic partnerships or collaborations to augment 

workforce capabilities and enhance project outcomes. 

Signature of Student: Anshul Ghodke 

Approved by the IIHMR University’s Mentor: 


