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From: 29/04/2024 to 05/05/2024 

 

A ti it   one   / 4   Pre intera ti e session  

 urin  the session   e  o ered important information a out the internship 

stru ture  e pe tations and  e  initiati es p anned for the  omin   ee s   

  / 4   Assi nment on our Ma or Stren ths and T o Basi   a ues of  ife  

  /   - Intera ti e session 

 here  e dis ussed  Po er of eti uettes in  Offi e  Meetin  ta  e  in  ie d  

durin  Tra e  in  and in Business so iet   A so   e dis ussed the importan e 

of the  or in   hara ter of an indi idua  to de e op the  ood side of a person  

Importan e of  no in  the  ustomer and ho  to address someone 

professiona     ith respe t  

Lin in  theor   C assroom 

 earnin    ith pra ti e at 

 our 

Or ani ation 

The interactive sessions and assignments provided theoretical insights into 

professionalism, ethics, and interpersonal skills. By discussing office 

etiquette, customer relations, and personal values, we connected these 

concepts to real-world applications within the organization. This linkage 

helps in understanding the practical implementation of respect, professional 

conduct, and ethical behavior, thereby fostering a cohesive and respectful 

workplace environment. 

 

Gaps identified in the 

 or in  area  

 

The primary gaps identified in the working area include inconsistent 

adherence to professional etiquette, insufficient understanding of customer 

needs, and a lack of emphasis on personal values and ethical conduct. These 

gaps hinder effective communication, customer satisfaction, and overall 

workplace harmony. Addressing these issues through targeted training and 

reinforcement of key principles is essential for improvement. 
 

Su  estions for impro ement To impro e  imp ement re u ar trainin  sessions on professiona  eti uette 

and  ustomer re ations  ensurin  a   emp o ees understand and adhere to 

these standards  Esta  ish a mentorship pro ram to reinfor e persona   a ues 

and ethi a   ondu t  Re u ar feed a   and assessments  an he p identif  



 

 

on oin   aps and pro ide a p atform for  ontinuous impro ement and 

de e opment  ithin the or ani ation 

P an for the ne t  ee  Interactive session on power of words 

Importan e of f o  of  Information   Trans ation   A tion   Persuasion in 

 ustomer s mind  

 

     

Si nature of the Student 

Approved by the IIHMR University's Mentor 
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From: 06/05/2024 to 12/05/2024 

                                   

A ti it   one  8/   – Assi nment 

 here  e e a orate our first assi nment on Stren ths and  e   a ues in  ife 

    itin  e amp es   o s and  on ts in Business Communi ation   Po er of 

eti uettes in  Offi e  Meetin  ta  e   ie d   urin  Tra e  in   Business 

so iet   

A so sent a  oi e re ordin  of   4 minutes hi h i htin  our  earnin s on 

a o e topi s  

  /     Intera ti e session 

 urin  the session  e dis ussed  Po er of  ords  i e  P ease  than   ou  As  

and Apo o ies / Sorr  in our da  to da   ife as  e   as in our up omin  

professiona   ife  Ta   a out to  eep the e perien es read   here these  ords 

he ped us in dai    ife  A so   e dis ussed the importan e of f o  

of   Information   Trans ation   A tion   Persuasion in  ustomer s mind  

Bein  ph si a    fit is as important as our  urri u um and studies  so 

e er one shou d fo us on  our ph si a  hea th   

  /   –  e shared a  ideo of ourse  es of    se onds in mornin  sho in  

the  or out in the form of runnin   s ippin   e er isin  et  to ener i e 

ourse f 

Lin in  theor   C assroom 

 earnin    ith pra ti e at 

 our 

or ani ation 

The assignments and interactive sessions effectively bridged theoretical concepts 

with practical applications. By focusing on strengths, values, and business 

communication, we learned to embody professionalism and etiquette in various 

scenarios. These activities enhanced our understanding of respectful interactions and 

the importance of physical fitness, aligning our personal and professional 

development with organizational goals. 



 

 

 

Gaps identified in the 

 or in  area  

 

Se era   aps  ere noted  su h as in onsistent use of po ite  an ua e  

insuffi ient f o  of information  and ne  e t of ph si a  fitness  Additiona     

there  as a  a   of pra ti a  app i ation of dis ussed eti uettes in rea   ife 

s enarios   eadin  to a dis onne t  et een theoreti a   no  ed e and 

pra ti e  

Su  estions for impro ement To address these gaps, implement workshops emphasizing polite language 

use and effective communication strategies. Foster a culture of regular 

information sharing and physical fitness through team activities and wellness 

programs. Encourage practical application of etiquettes through role-playing 

exercises and continuous feedback mechanisms to ensure alignment with 

organizational standards. 

 

P an for the ne t  ee   o us on Continuous Pra ti e and Learnin  to  e ome a Professiona  

E e uti e  Understandin  of Corporate Eti uettes  Neti uettes and dinin  

ta  e manners in  orporate  

Differentiate Branding & Marketing 

 

 

 

Si nature of the Student 

Approved by the IIHMR University's Mentor 
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From: 13/05/2024 to 19/05/2024 

 

A ti it   one   /   – Assi nment 

 here  e su mitted our se ond assi nment in Hand ritten  A so shared our 

ho  ies in the a o e assi nment  made a  ideo of ourse  es after memori in  

the a o e assi nment and shared it  

  /     Intera ti e session 

 urin  the session   e  earn to fo us on Continuous Pra ti e and Learnin  to 

 e ome a Professiona  E e uti e  a so   o s and  on ts in Corporate Cu ture 

and the importan e of Bod  Lan ua e  

  /     Assi nment 

A out  hat are Corporate Eti uettes  Neti uettes and dinin  ta  e manners 

in  orporate and shared a  ideo of our  earnin s a so  Shared the 

understandin  of the differen e 

 et een Brandin  and Mar etin   ith E amp es   

Lin in  theor   C assroom 

 earnin    ith pra ti e at 

 our 

Or ani ation 

The assignments and sessions underscored the importance of continuous 

learning, professional etiquette, and effective communication. Through 

handwritten assignments and video recordings, we reinforced theoretical 

knowledge by applying it to real-life scenarios. This hands-on approach 

solidified our understanding of corporate etiquette, body language, and the 

distinction between branding and marketing. 

 

Gaps identified in the 

 or in  area  

 

Gaps include sporadic practice of learned etiquettes, lack of awareness 

regarding corporate etiquettes and netiquettes, and insufficient understanding 

of body language's impact. Additionally, there is often confusion between 

branding and marketing concepts, leading to ineffective strategies. 



 

 

 

 

Si nature of the Student 

Appro ed    the IIHMR Uni ersit  s Mentor 

                                                                                                                                                                                                            

 

 

 

 

 

 

 

 

  

 

 

 

 

 

 

 

 

 

 

 

Su  estions for 

impro ement 

To bridge these gaps, implement regular practice sessions and workshops on 

corporate etiquette and body language. Encourage employees to share 

feedback and experiences to enhance practical understanding. Clarify the 

differences between branding and marketing through case studies and real-

world examples, ensuring a comprehensive grasp of these concepts. 

 

P an for the ne t  ee  Study about how to build ourself as a brand, Interactive session on Brand and 

Corporate Building, Study about how the Marketing Campaigns are created 

and implemented in the market. 
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From: 20/05/2024 to 26/05/2024 

 

A ti it   one   /     Intera ti e session 

 urin  the session   e  o ered the important information a out 

 randin    mar etin  a so the importan e of  ui din  ourse  es as a 

 rand  

  /   – Assi nment  

 here  e  reated  roups/  usters amon  ourse  es and prepared a 

 ideo assi nment  om inin  the  e o   i en topi s  

1. Dining table etiquettes on global level (where we have to choose a 

country and study their etiquettes) 

2. How to build ourself as a brand. 

3. How to be a good listener and its importance. 

 

  /   – Intera ti e session 

 urin  the session  e ta   a out the areas of indi idua  person  here 

he/she need to  or  i e  La  in  area  

 4/     Intera ti e session  

In the session  e fo used on Brand   Corporate  ui din  in the 

fo  o in   a s  

1. How to build ourself as a brand and reinvent ourselves (while working 

in corporate we should- Brand ourselves, Brand the corporate we are 

working in and Brand the product we are promoting). 

2. How the Marketing Campaigns are created and implemented in the 

market. 

3. How to make our mind Creative and Innovative. 

4. How to set SMART targets. 

i.e. Specific, Measurable, Achievable, Relevant & Realistic and Time 

bound. 



 

 

 

 

Si nature of the Student 

Appro ed    the IIHMR Uni ersit  s Mentor 

 

 

 

 

 

 

 

A so   e are ad ised to stud  the su  ess stor  of  ur ure in the mar et 

for our o n understandin  and  earnin   

Lin in  theor   C assroom 

 earnin    ith pra ti e at  our 

Or ani ation 

The sessions and assignments provided a comprehensive framework 

linking theoretical concepts of branding, marketing, and personal 

development with practical applications. Through group video 

assignments, we explored global dining etiquettes, personal branding, 

and active listening. Interactive discussions on corporate branding, 

marketing campaigns, and setting SMART targets enhanced our 

practical understanding and application of these concepts. 

 

Gaps identified in the  or in  

area  

 

Identified gaps include insufficient emphasis on personal branding, a 

lack of creative and innovative thinking in marketing strategies, and the 

need for improved listening skills. Additionally, there is a gap in setting 

and adhering to SMART targets, leading to inefficiencies and unmet 

goals. 

Su  estions for impro ement To address these gaps, implement workshops on personal branding and 

creativity to foster innovative thinking. Encourage regular practice of 

active listening through team activities and feedback sessions. Provide 

training on setting and achieving SMART targets, ensuring clear and 

attainable goals. Studying successful marketing campaigns like 

Kurkure's can offer valuable insights and practical examples to emulate. 

 

P an for the ne t  ee  Preparation of “mo e u e /  rand  ise presentation” 

Session on “On oin  preparation    o s a  omp ishments” 
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From: 27/05/2024 to 02/06/2024 

A ti it   one   /   – Assi nment  

In this assi nment  e prepared a mo e u e /  rand  ise presentation on the 

topi s a  otted  The topi  a  otted to me is “fe ofenadine  Antihistamini  

dru    

 e a so prepared a  ideo on a read  dis ussed topi s and this time  e 

prepared a out ho   e  an adopt these eti uettes  neti uettes and  od  

 an ua e in our da  to da   ife  

  /   – Intera ti e session 

 urin  the session   e dis ussed a out on oin  preparations    o s 

a  omp ishments  

Lin in  theor   C assroom 

 earnin    ith pra ti e at 

 our 

Or ani ation 

The latest assignments and interactive sessions solidified our understanding 

of branding, professional etiquette, and personal development by integrating 

these concepts into our daily routines and professional tasks. Preparing a 

presentation on "fexofenadine" allowed me to apply our branding knowledge 

to a specific product, while videos on etiquette and body language reinforced 

practical implementation in everyday life. 

 

Gaps identified in the 

 or in  area  

 

Gaps identified include inconsistent application of discussed etiquettes and 

body language, a lack of in-depth product knowledge for effective branding, 

and varied levels of preparation for job-related tasks. These gaps can hinder 

professional growth and the ability to effectively market and promote 

products. 

 

Su  estions for 

impro ement 

To bridge these gaps, provide ongoing training and workshops focused on 

daily implementation of etiquettes and body language. Encourage deeper 

product research and knowledge-sharing sessions to enhance branding 

efforts. Implement regular check-ins and feedback sessions to ensure 

consistent preparation and job accomplishment, fostering a proactive and 

well-prepared workforce. 



 

 

 

 

Si nature of the Student 

Appro ed    the IIHMR Uni ersit  s Mentor 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

P an for the ne t  ee  1. Gain the insights about:  

o Time management strategy 

o Qualities to become a good leader 

o Leadership skills  

2. Interactive session with business leaders of Micro labs 
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From: 03/06/2024 to 09/06/2024 

 

A ti it   one   /   – Assi nment 

 here  e done some of the updates in our  rand p an  i e mentioned the 

uni ue  rand    orporate name  ith rationa e  dire t   indire t  ompetitors 

shou d  e mentioned  ith  ompan  name   rand name  mo e u e names and 

their MRPs  a so in  uded the pa   inserts ha in  a   the information 

re ardin  the mo e u e and its usa e  

 4/     Assi nment 

On the topi  “Time mana ement strate  ” 

  /     Assi nment  

On the topi  “ ua ities to  e ome a Good  eader” 

  /     Assi nment 

 here  e made  itness/E er ise  ideo sho in  our  or out a ti ities  a so 

made the  ideo of pra ti in  the  eadership s i  s in   usters  

 8/  /   4   Intera ti e session 

This session is  ith the  usiness  eaders of Mi ro  a s  ith the name “Ta   

 ith our  usiness  eaders” 

In the session  e  earnt a out  

1. Evolution of Marketing. 

   Importan e of  i ita  mar etin   

    arious domains of  i ita  mar etin  

4  Need of  i ita  Mar etin  in Pharma 



 

 

 

 

Si nature of the Student 

Appro ed    the IIHMR Uni ersit  s Mentor 

 

 

 

 

 

 

 

    hat are pharma  ampai ns and their o  e ti es 

    arious steps in desi nin  pharma  ampai ns  

   Ho  to  ondu t Effe ti e  o tor  a  s 

8  Importan e of  ie d  or  in Pharma et   

Lin in  theor   C assroom 

 earnin    ith pra ti e at 

 our 

Or ani ation 

The assignments and interactive sessions effectively merged theoretical 

knowledge with practical applications in the fields of branding, leadership, 

time management, and digital marketing. By updating brand plans, managing 

time strategically, and practicing leadership skills, we translated classroom 

learning into actionable tasks. Engaging with business leaders provided 

insights into the practical aspects of pharma marketing and fieldwork. 

 

Gaps identified in the 

 or in  area  

 

Identified gaps include a lack of strategic time management, insufficient 

understanding of competitor analysis, and varying levels of leadership skill 

application. Additionally, there is a need for better integration of digital 

marketing strategies in daily operations and an enhanced focus on effective 

doctor calls and fieldwork in the pharma sector. 

Su  estions for 

impro ement 

To address these gaps, implement training sessions on advanced time 

management techniques and competitor analysis. Encourage regular 

leadership workshops and practical exercises. Develop a comprehensive 

digital marketing training program to ensure integration of these strategies 

into daily tasks. Focus on enhancing skills for effective doctor calls and 

fieldwork through role-playing, feedback sessions, and real-world practice to 

improve engagement and results in the pharma industry. 

 

P an for the ne t  ee  Yet to know, will be decide on Monday.  
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From: 10/06/2024 to 16/06/2024 

 

A ti it   one   /   – Intera ti e session 

 here  e presented our Brand P an presentation and dis ussed our 

 earnin s from the pre ious sessions  

  /     Intera ti e session 

 here  e had an e pert ta   on “Per eption Mappin   A  a  To ards 

Strate i   e ision Ma in ”    Meena  Mam  ho has a  ast e perien e in 

sa es   usiness de e opment and  onsu tan    

  /     Intera ti e session 

On the topi  “Business  inan es Mana ement” 

Lin in  theor   C assroom 

 earnin    ith pra ti e at 

 our 

Or ani ation 

The interactive sessions and brand plan presentations reinforced our ability 

to apply theoretical concepts in practical settings. Presenting the brand plan 

showcased our understanding of strategic branding, competitive analysis, and 

market positioning. The expert talk on perception mapping and the session 

on business finance management provided deeper insights into strategic 

decision-making and financial acumen necessary for business success. 

 

Gaps identified in the 

 or in  area  

 

Gaps identified in  ude  ar in   e e s of e pertise in strate i  de ision 

ma in   insuffi ient finan ia  mana ement s i  s  and a need for more ro ust 

per eption mappin  te hni ues  Additiona     the a i it  to  ohesi e   

inte rate these s i  s into dai   operations is sti   de e opin   



 

 

 

 

Si nature of the Student 

Appro ed    the IIHMR Uni ersit  s Mentor 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Su  estions for 

impro ement 

To address these gaps, conduct regular workshops and training sessions on 

strategic decision-making and financial management. Incorporate practical 

exercises and case studies to enhance understanding and application of 

perception mapping techniques. Encourage continuous learning and real-

world practice to ensure these skills are effectively integrated into daily 

business operations, fostering a more strategic and financially sound 

approach to decision-making. 

P an for the ne t  ee  To learn about 

   Trademar s   Inte  e tua  Propert  Ri hts  IPR  

   Code of Ethi s of Business 

   PESTEL ana  sis  

Campaign designing, etc. 
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From: 17/06/2024 to 23/06/2024 

 

A ti it   one   /     Assi nment  

 here  e prepared the presentation on the  e o  points in  ontinuation to 

our  rand p an ppt  

   Importan e of  ontent  ritin  in terms of  ont si e and  ont st  e  

   Trademar s   Inte  e tua  Propert  Ri hts  IPR  

   Code of Ethi s of Business 

4  PESTEL ana  sis of  our Brand 

   Campai n desi nin  

    istri ution and  istri ution  hanne s 

A so  to understand the  istri ution and  istri ution  hanne s of 

pharma euti a s   e are ad ised to  o in the mar et  ith our I   ards and 

re uest to pharma   shop peop e to e p ain the pro ess of distri ution  

 8/   – Assi nment 

In this assi nment  e prepared the  ord do ument on the topi s mentioned 

 e o   

1. Therapeutic relationship in branding 

2. Customer Value Proposition (CVP) 

3. Health and Business Wealth (Summer training) 

4. Passion and Professional life balance 

 

  /     Intera ti e session 

 here  e presented our presentation that  e re ent   prepared in 

 ontinuation to  rand p an ppt   a so  e ta   a out our  earnin s to the a o e 

topi s  
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Lin in  theor   C assroom 

 earnin    ith pra ti e at 

 our 

Or ani ation 

The recent assignments and interactive sessions further bridged theoretical 

concepts with practical applications in branding, content writing, intellectual 

property, business ethics, PESTEL analysis, campaign designing, and 

distribution channels. Preparing and presenting on these topics, followed by 

real-world market visits, enhanced our understanding of the practical aspects 

of pharmaceutical distribution and strategic branding. 

 

Gaps identified in the 

 or in  area  

 

Identified gaps include inconsistent application of proper content writing 

standards, limited understanding of intellectual property rights and business 

ethics, and a need for deeper knowledge of distribution channels and 

PESTEL analysis. Additionally, practical experience in campaign designing 

and implementation remains underdeveloped. 

Su  estions for 

impro ement 

To address these gaps, provide detailed workshops on content writing best 

practices, intellectual property rights, and business ethics. Encourage hands-

on projects and market visits to deepen understanding of distribution 

channels. Facilitate practical exercises and real-world projects for campaign 

designing and PESTEL analysis. Continuous feedback and peer reviews can 

further ensure consistent application and integration of these concepts in 

daily operations. 

 

P an for the ne t  ee  To learn about 

Neuro Marketing 

Employment laws 

Advertising and Brand promotion, etc. 
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From: 24/06/2024 to 01/07/2024 

 

A ti it   one   /   – Assi nment 

 here   e prepared the Po erPoint presentation on the topi s mentioned 

 e o   

   Neuro mar etin  

    emo raphi s and its importan e 

   E pense p annin  and return on in estment  ROI  

4  Emp o ment  a s 

   Peop e p annin  strate   

   Business ne otiations 

   Ad ertisin  and Brand promotion  Optiona  Can do    ta in  an e amp e of 

OTC  rand  

8  Adapta i it  and  han e mana ement  

    

  /   – Intera ti e session 

 here  e ta   re ardin  our summer internship report su mission and other 

 ueries   a so mar s the fina  session of our  omp eted summer trainin  

pro ram  

  /   –  ina  assi nment  

A out the  onne tin  dots    C s of the mar etin   

Lin in  theor   C assroom 

 earnin    ith pra ti e at 

 our 

Or ani ation 

The final assignments and interactive sessions provided comprehensive 

insights into advanced marketing concepts, business strategies, and practical 

applications. By preparing presentations on neuromarketing, demographics, 

ROI, employment laws, people planning, business negotiations, and more, 

we integrated these theories into actionable strategies. The summer internship 

report and discussions ensured a holistic understanding and reflection on our 

learnings. 

 



 

 

 

 

Si nature of the Student 

Appro ed    the IIHMR Uni ersit  s Mentor 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Gaps identified in the 

 or in  area  

 

Gaps identified include varying levels of understanding and application of 

advanced marketing techniques, strategic business planning, and adaptability 

to change. Additionally, practical experience in business negotiations and 

people planning strategy needs further development. 

Su  estions for 

impro ement 

To address these gaps, conduct advanced training sessions on 

neuromarketing, ROI calculation, and business negotiations. Encourage role-

playing and simulations to enhance practical skills. Develop workshops on 

adaptability and change management to prepare for dynamic business 

environments. Continuous learning and real-world applications will ensure 

these advanced concepts are effectively integrated into daily operations, 

enhancing overall strategic and operational efficiency. 
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A ti it   one Throu hout the internship  I parti ipated in a ran e of a ti ities in  udin  

intera ti e sessions on professiona  and offi e eti uettes   ustomer re ations  

 usiness  ommuni ation  and po ite  an ua e  I  omp eted assi nments on 

 usiness  ommuni ation do s and don ts   orporate eti uette  neti uettes  

dinin  ta  e manners  and differentiation  et een  randin  and mar etin   I 

a so en a ed in fitness a ti ities  prepared presentations on fe ofenadine and 

 rand p ans  and intera ted  ith  usiness  eaders on pharma euti a  

mar etin   Additiona  a ti ities in  uded  ontent  ritin  assi nments  

mar et  isits  and presentations on neuromar etin   demo raphi s  ROI  

emp o ment  a s  and strate i  de ision ma in   

Lin in  theor   C assroom 

 earnin    ith pra ti e at 

 our 

Or ani ation 

The sessions and assignments provided a comprehensive framework linking 

theoretical concepts with practical applications. This involved the integration 

of professionalism, ethics, interpersonal skills, branding, marketing, time 

management, leadership, digital marketing, strategic decision-making, and 

financial management into real-world scenarios. Engaging with business 

leaders and conducting market visits reinforced the practical aspects of 

pharmaceutical distribution, branding, and strategic business operations. 

 

Gaps identified in the 

 or in  area  

 

In onsistent adheren e to professiona  eti uette and understandin  of 

 ustomer needs  

Sporadi  use of po ite  an ua e and ph si a  fitness a ti ities  

 ar in  pra ti e of  earned eti uettes and insuffi ient understandin  of 

 orporate neti uettes and  od   an ua e  

La   of emphasis on persona   randin  and  reati e thin in  in mar etin  

strate ies  

Inconsistent application of discussed etiquettes and product knowledge. 

 

Su  estions for 

impro ement 

Re u ar trainin  on professiona  eti uette   ustomer re ations  and effe ti e 

 ommuni ation  

 oster re u ar information sharin  and ph si a  fitness throu h team 

a ti ities  

Condu t  or shops on  orporate eti uette   od   an ua e  persona  

 randin   and  reati it   



 

 

 

 

Si nature of the Student 

Appro ed    the IIHMR Uni ersit  s Mentor 

 

En oura e deeper produ t resear h and  no  ed e sharin  sessions  

Provide training on strategic time management, competitor analysis, 

leadership skills, and advanced marketing techniques. 

 



{ "type": "Document", "isBackSide": false }

