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BRAND AND PRODUCT MANAGEMENT




INTRODUCTION

Itis a promise which provide rational & emotional benefit. it
reflected in the clients experiences present in the heart and
the mind.

medicines, perfumes, soft drinks & clothes it is quit different
from brand. Brand provides emotional aspects whereas
produduct provide consumer to experience their touch &
benefits
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brand & product management is strategic assets that require
management.




LAUNCHING NEW PRODUCT
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PRODUCT LIFE CYCLE

Products are like human being they are born, grow, reach i in
maturlty and enter in the|r ol?i age, the decllnlng stage and then 5
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BRAND ARCHITECTURE & NAMING




BUILDING YOUR PORFOLIO







KEY LEARNING
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INTRODUCTION

e component of marketing base
e and,gther digital media bmj
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SOCIAL MEDIA MARKETING & DIGITAL MEDIA MARKETING
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SOCIAL MEDIA MARKETING & DIGITAL MEDIA MARKETING

's'nogv 2 .
, f

=
——

o+
>
O
gl
C
(T
-




SOCIAL MEDIA MARKETING & DIGITAL MEDIA MARKETING
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SOCIAL MEDIA MARKETING & DIGITAL MEDIA MARKETING







