DIGITAL
MARKETING

ERVIEW OF THE BASICS




DEFINITION

Digital marketing is the act of promoting and selling products
and services by leveraging online marketing tactics such as
social media marketing, search marketing, and email
marketing. The cardinal rule in marketing is to make the right
offer at the right time and in the right place.

Today, 4.54 billion people use the internet: hanging out in
social media, staying updated on news sites and blogs, and
searching online. Digital marketing puts a company in those
same channels, so your best prospects can see you, learn
more about you, and even ask questions to learn more about
you and your products or services.




THE CUSTOMER’S JOURNEY

*Digital Advertising
eSearch Marketing
*Content Marketing

eSocial Media
Marketing

Awareness

Engagement

eStart interaction with the
prospect and provide
entertainment, information or

both

*Content Marketing
*Social Media Marketing

*Email Marketing

*Getting contact information and
permission to contact them in

the future *The purchase should give
Content Marketing rise to good will and trust
(Like utility) *People should speak

*Email Marketing
*Digital Advertising
*Conversion Rate Optimization

Subscription

Conversion

*Acquiring byers or increasing
commitment of existing buyers
(not about profitability)

eDigital Advertising
*Content Marketing
*Email Marketing
eSearch Marketing

*Email Marketing
*Content Marketing

positively about your
brand

*Social Media Marketing
*Email Marketing
*Search Marketing

Excitement

Advocacy
Ascension

*The customer buys more
and more often

*Email Marketing
*Digital Advertising
*Content Marketing




COMPONENTS

Content Marketing
Digital Advertising Plan
Social Media Strategy
Email Marketing
Search Marketing
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Website analytics




Awareness

CONTENT MARKETING
TOFU

* Blog + Audio Podcast

+ Social Media Updates - Video/Video Podcast

« Infographics * Microsite

* Photographs + Print Magazine/Newsletter
« Digital Magazine/Book + Primary Research

MOFU

* Educational Resources « Discount/Coupon Club
» Useful Resource » Quiz/Survey
» Software Download « Webinar/Events

BOFU

* Demo/Free Trial

« Customer Story

« Comparison/Spec Sheet
« Webinar/Event

* Mini-Class




DIGITAL ADVERTISING
PLAN ®

The 5 elements of a high-performing campaign:
* The offer

- A combination of your product/service with bonuses
 The copy

« The messaging used in the ad campaign
* The creative
« The graphic elements of the ad (Image, video or carousel
Images)
* Ad Scent
« The congruency throughout the campaign
« Targeting




SOCIAL MEDIA

SOCIAL MEDIA > Listning

STRATEGY e

What to

listen for?

Social Selling - verb Social Listening- verb

Generating leads and sales Monitoring and responding

from existing customers and to customer service and

prospects on the social web. reputation management
issues on the social web.

Social Networking - verb Social Influencing - verb

Finding and associating with Establishing authority on the
authoritative and influential social web, often through the
individuals and brands on distribution and sharing of

the social web. valuable content.




Acquisition
Branding

Retention ),

EMAIL MARKETING

Engagement

Referral Direct Sales

There are three types of emails used for marketing
1. Transactional — to provide customer service.

2. Relational — to engage subscribers and nurture relationship
with them.

3. Promotional — for generating sales.

Broadcast emails vs. Triggered emails




SEARCH MARKETING
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WEBSITE
ANALYTICS

> FUNNEL METRICS

* Retargeting Lists

) KEY METRICS |
« New Visitors * Branded Search
« % New Visitors Share of Search GOALS:
« New Direct Visitors Content Bounce Rate - Acquire New Visitors
« Total Pixeled Audience Content Traffic Split = Segmant e Wshors
* Retargeting Lists Inbound Links - Company Branding Initiatives
Pages/Visit
Average Session Length
) KEY METRICS ¢ DRILL DOWN METRICS
» Visitor Recency » Blog Comments GOALS:
» Banner Click % * Individual Post Banner Click % = Drive Visitors Back to Your Site
* New Leads Generated » Social Media Followers - Convert Visitors into Leads
* Retuming Direct Visitors « Number of Soclal Shares - Build Social Media Channels
* Retargeting Lists = New Leads Generated
) KEY METRICS
* Days to Conversion * Promo Emad Metrics
* Unit Types Sold « Individuai Funnel SO
* Average Order Value Conversion Rates = Convert Leads into Custorners
« Cumufative Conversion | = Offers Tratfic Split -Maximize Funnel Conversions
Rate for Media Funnels « Offers Bounce Rate - Maximize |nitial Conversion Value
* Revenue Per Visit




