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SECTION 1: INTRODUCTION: - 
 

GHC Drugs and pharmaceutical Pvt Ltd is one of the quickest developing 

Indian drug organization, settled in Mumbai. GHC was set up in year 2020 

with a goal to bring inventive and excellent prescriptions. It has 28 SKUs in 

Pedia, 12 SKUs in Ortho and phys. They have 100+ SKUs in pipeline. 

(Pedia, ortho, CP/GP, Gyn, ENT, Derma). 

 

Prashant Kumar Pathak is founder and CEO of Company. 

Prashant Bhamare is Head of marketing & sales. 

 

Company Vision is “GOOD QUALITY FOR ALL”  

 

Company expectation to be in Top 20 pharmaceutical companies in india by 

2025. 

 

Company Mission – We promise to provide Good product, Good science & 

Good Relationship (G3) through purpose of happiness, 

Culture of helpfulness & philosophy of honouring 

healthcare Heroes. 

 

 

OBJECTIVE- 

Primary objective 

1) To find out the strategy for product  

2) To find out the strategy for Market knowledge 

3) To prepare the brand plan 

4) to find out the strategy promote product through social media 

platforms. 

5) To find out the Analytical tools for market analysis of products.
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SECTION 2: PATIENT JOURNEY 

 

 

 

 

 Patient journey for diabetic neuropathy, neuralgia, and sciatica 
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Patient Journey for Neuropathic pain 
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Through this Patient Journey, we can get idea of how to make better 

brand plan.  
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SECTION 3: BRAND PLAN OF GOODPARA 

 

SKU- Composition 

Goodpara suspension (250mg/5ml) 

Goodpara tablet 650 MG 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Brand name :  

Brand launch date:  April 2021 

Generic name: Paracetamol 

Formulation: 
250 mg / 5 ml suspension 

650 mg tablet 

Packs: 
60 ml suspension 

15 tablets 

Key Indication(s):  Fever and pain 

Target Market 
Segment (s): 

Analgesic, Anti-pyretic  
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  AWACS- An airborne early warning and control system

Particular 

MAT  Nov 2020 YTD Nov 2021 

Val (Rs Cr) 
MS 
(%) 

Val Gr 
(%) 

Vol Gr 
(%) 

Val (Rs 
Cr) 

MS 
(%) 

Val Gr 
(%) 

Vol Gr 
(%) 

Brand group CVM 518.3 5.4223 23.40  583.3 5.765 12.5 14.4 
         

Goodpara 250MG 
SUSPENSION 
60ML 

        

         

CALPOL PEAD 250 
MG SUSPENSION 
60 ML 

58.1 34.95 26.86 

 

38.6 35.57 -33.6 -34.8 

P 250 MG 
SUSPENSION 60 
ML 

52.3 31.47 7.8 

 

33.5 30.9 -36.0 -37.0 

FEPANIL 250 MG 
SUSPENSION 60 
ML 

15.3 9.21 4.1 

 

10.0 9.24 -34.6 -35.7 

GHC brand rank 
  

 AWACS ANALYSIS –PARACETAMOL SUSPENSION 

•   
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BRAND SWOT 

Strengths 

Where are we strong relative to 

our competitors? 

Weaknesses 

Where are we weak relative to 

our competitors? 
1. Economical 

  

2. OTC Drugs 

 

3. It is key drug for every disease. 

1. Large capital investment is required 

for aggressive promotion. 

 

2. 65-66% of the brand is mainly used in 

fever which is minor segment is 

compared to analgesics. 

Opportunities 

What changes/emerging trends 

can we exploit? 

Threats 

What changes/emerging trends 

could threaten  us? 1. Large patient segment - 

mild/moderate and severe. 

 

2. Focus on the alternative 

channels and advertise it 

through company 

representatives. 

 

3. Promote the painkiller benefit 

more to push for vast painkiller 

market.  

1. Lot of competition in the 

market 

 

2. Stringent legal regulations 
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CHALLENGES (GOODPARA) 
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Specialties: Key Message (communicated through 

VAF) 

Specialty 1: 
General physician 

No pain, No gain 

Specialty 2: 
Consultant physician 

Is pain make your work inefficient, chill 

with 

Specialty 3: 
Paediatrician 

freedom from Fever will make your child 

happy 

Specialty 4: 
Surgeon 

Make your life easy with 

COMMUNICATION STRATEGY  

VISUAL AIDS 
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• A strong brand image also ensures customer loyalty and boost 

sales. 

• Persistence promotion of Goodpara product through Medical 

Representative in any area or region can result in increase in 

the sales. 

• Promotion of Goodpara through various social media such as 

whatsapp, Youtube, facebook, Instagram. 

• The writing the content related paracetamol in this  social 

media 

 

 

 

 

 

 

SECTION 4: SOCIAL MEDIA MARKETING 

The Big Idea / The brand campaign 
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PATIENT JOURNEY FOR PARACETAMOL 
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GENERAL AWARENESS POSTER OF 

PARACETAMOL 



 
 

  Page 17 of 18 
 

DOCTOR DAY POSTER 
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Paracetamol: Uses, Dosage & Side Effects - Drugs.com 

Online Training | Summer Training | Internshala Trainings 

SECTION 5: REFERENCES 

https://www.drugs.com/paracetamol.html#:~:text=The%20exact%20mechanism%20of%20action%20of%20is%20not,the%20underlying%20inflammation%20and%20swelling%20of%20the%20joint.
https://trainings.internshala.com/

