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pTIS Media

e  The Indian Sarcasm Media is a meme marketing firm that innovates thoughtful content
for global marks in the field of immersive memes, digital marketing, branding and
communication.

e  The Indian Sarcasm was started as a meme page back in 2014 and today we stand over
20+Miillion users and access to more than 150+Million.

o Many brands across the country have taken advantage of a revolutionary creative
approach. Memes versus the content of mainstream media uplift your content and
provide a better interactive and fun promotional experience to your audience.

o Vision: The vision of TIS Media is to leverage the power of technology and digital
platforms to help businesses effectively reach their target audiences, build brand
awareness, and drive customer engagement. These companies strive to stay at the
forefront of the ever-evolving digital landscape and provide innovative marketing
strategies and solutions to their clients.

o Mission: The mission of TIS Media is to help businesses thrive in the digital age by
providing them with strategic marketing solutions, innovative campaigns, and
measurable results.



» Introduction

»  Digital marketing has become an increasingly important tool for healthcare providers to /
connect with potential patients.
»  Asconsumers increasingly turn to the internet to research healthcare options, digital
marketing can help providers reach and educate them about available services.
»  However, it is important to understand the impact of digital marketing on consumer
awareness and behavior in order to optimize these efforts.
» By understanding the effectiveness of their digital marketing strategies, healthcare providers
can make data-driven decisions about where to invest their resources and how to improve
their outreach efforts.




Al The aim of this study is to investigate the extent to
which digital marketing impacts the consumer awareness and
consumer behaviour while selecting healthcare services, and

to identify the key factors that influence their choices.

1.To investigate the relationship between digital marketing
and consumer behaviour and consumer awareness
2.To develop recommendations for healthcare organisations

on how to optimise their digital marketing efforts to enhance

consumer acquisition and retention.
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p Literature Review

Salient

Authors (Year) Study Sampling
Location Technique
1 Worakamol Wisetsri et Bangkok, 566 Bangkok,
al Thailand Thailand
(2022)
2 Osatuyi et al. (2020) Surat, India 450 Simple
Random
Sampling

Features

The study found that healthcare
companies and businesses, in
general, are not conducting
adequate digital marketing
activities. The research also
highlighted that the healthcare
sector is lagging behind other
sectors in terms of digital
marketing.

This study suggested that social
media platforms such as
Facebook, Twitter, and
Instagram provide healthcare
providers with an opportunity to
connect with consumers,
provide valuable information,
and build relationships
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Results & Discussion
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P Conclusion

e This study examined how customer behaviour, service provider
initiative, and consumer experience interacted within the framework of
digital marketing techniques.

e According to the findings, there is a strong link between service

provider initiative and both customer behaviour and experience. The

x4 ,
survey also revealed that people are increasingly choosing healthcare
providers and conducting research online. P

e The study highlighted important variables that affect customer
decisions, such as information quality, accessibility, and a healthcare = &) L

organization's reputation. The study also discovered that customers'
decisions to choose healthcare services are impacted by digital
marketing regardless of their age, gender, ethnicity, degree of

education, or socioeconomic position.




) Conclusion

Consumers are using digital channels more frequently to look for healthcare providers
and services, read online reviews, and make appointment requests. Digital marketers
should thus concentrate on enhancing healthcare providers' online profiles, including
their websites and social media accounts.

This may be accomplished by routinely posting pertinent and helpful information to the
website and social media channels, interacting with customers on social media, and
offering simple online appointment booking tools.

It is advised that digital marketers keep investigating how consumer behaviour, service
provider objectives, and customer experience are related. Further study and data
analysis, including the application of additional statistical methods like regression
analysis and machine learning, are necessary to do this.

Digital marketers may better adjust their plans and tactics to match the requirements of
customers and eventually raise the standard of healthcare services by understanding the

elements that affect consumer behaviour and experience.




Recommendation

e Focus on improving the quality of information provided \
through digital marketing

e Personalize communication through email and social media Q)‘
to positively influence consumer experience r
e Consumers are increasingly using digital channels to search p \
A

for healthcare services and providers, read online reviews, and

schedule appointments ' \
e Improve the online presence of healthcare providers by L .
f

updating website and social media channels with relevant and |
useful information, engaging with consumers through social -
media, and providing easy-to-use online appointment

scheduling tools
e Tailor strategies and tactics to meet the needs of consumers

to improve the overall quality of healthcare services.



THANKYOU! .
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