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Rationale 



Research Design: Descriptive design

Research Method: Survey research

Area: Delhi, India

Data: Primary qualitative data

Sample Size: 50 pharmacies (out of estimated 7000 in Delhi[1])

Sampling Method: Simple random sampling

Research instrument: Physical forms, Google forms

Analysis: Descriptive

Study Duration: 8 weeks 



Title Author Year Key Findings

Factors influencing community 
pharmacist decision to dispense generic 
or branded medicines; Eastern 
Province, Alahsa, Saudi Arabia. 

Albadr Y, 
Khan TM

2014 Pharmacists working in hospital pharmacies 
are heavily motivated in their stocking by 
physicians’ prescriptions.

Optimizing oral medications for 
children. 

Mennella JA, 
Beauchamp 
GK

2008 Using pleasant flavor volatile compounds 
improves adherence to drugs in children.

Online pharmacies: A boon or bane? Desai C. 2016 Online pharmacies are convenient, but 
often suffer from an unregulated manner of 
operation.

Drug interaction and pharmacist Ansari, Ja 2010 A pharmacist possesses a detailed 
knowledge and can detect adverse effects.





District in which Pharmacy is located 

S no. District Frequency Percentage Cumulative 

Percentage 

1. North 12 24 24 

2. South 8 16 40 

3. East 4 8 48 

4. West 3 6 54 

5. North-East 10 20 74 

6. North-West 1 2 76 

7. New Delhi 2 4 80 

8. Central  2 4 84 

9. Shahadra 2 4 88 

10. South-East 6 12 100 

11. South-West 0 0 100 

Type of Pharmacy 

S no. Type Frequency Percentage Cumulative 

Percentage  

1. Community Pharmacy 48 96 96 

2. Hospital Pharmacy 2 4 100 

3. Clinical Pharmacy 0 0 100 

4. Others 0 0 100 
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