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DATAANALYSIS AND INTERPRETATION
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» What did you like most in this product concept?
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Interpretation: The above bar graph shows the qualities which are most
liked by the doctors. The maximum of 21 doctors out of 44 responded
that they liked the vegan supplement most in this product concept.
Whereas 9 of them liked the high bioavailability of the product. 7 of
them liked the Uniqgue combination of composition in the product. Rest
of the responses includes Additional minerals and red algae source.
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Challenges obtained . - .
» What did you not like in this product concept?

Interpretation: The above bar graph shows the data of qualities and components
which are disliked by the respondents. Most of them around 15 doctors out of 44
found the details of the concept very limited. Whereas 12 doctors found nothing
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j = e : challenging they responded concept as all good. Low amount of calcium and
) : 1 -— vitamin D3 In product is also highlighted by few doctors. Around 5 of the doctors
: — —— . A e also asked for the Research paper for supplement composition profile proof but

All good : | : information is| amics not paper
content is less required :

unfortunately it was not available.

low

needed mentioned required

¥ Series1 | 12 ’ 5 ' 15 | 7 1 5 4

Chart Title

» Any suggestion to improve this product concept?

* The given bar chart reflects that 28.9% of the respondent has suggest for the enhancement In
the composition of the product In respect to dosage, calcium, vitamin and flavor. [ GEESE

* 11.1% of the respondent suggest to focus on market outreach such as promotion and
advertisement of the product.

« 22.2 % of the respondent suggested to mention the product detail to gain the trust of [ T oRE—"
CONsSumers.

 33.3% of the respondent said that there are no suggestions the product is all good.
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vvhat is thhe the right price for a bottle of 230
tablets, which can help vou prescribe to rmost of
vour patient?

4.5 a-5 Interpretation: The given pie chart shows us the proposals of the doctors to

\ give a right pricing to the product. Surprisingly 54.5% of the doctors proposed
' the price of the product should be X 300-400. Whereas 36% of them proposed
price should be between X200-300.

500 AND ABROVE

During the survey it was noticed that the concept testing of Voll santé product (Calgal XT) conducted at various hospitals, Clinics, wellness center
reveals that according to prospects the product concept is very uniqgue and most liked part is that it is a vegan supplement. Although some of the
challenges stood up regarding product detailing and amounts of compositions like calcium and Vitamin D3 is low in product. Enhancing the
composition and floating other variants of this product may convert challenges into opportunities for a good market response. According to the
experienced respondents the right market price of the product should be between X300 to 400 so that it can be affordable to the consumers.
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