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g From the analysis it has been seen that there is shift in the presence on social media as the doctor
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more KOL score has less presence over the social media whereas the doctors with less KOL score
has more social media presence

J Majorly the doctors of Delhi, Karnataka, Tamil Nadu are on social media
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[ Pa rticu Ia r key opi 1 ion J Majorly the doctors tends to spend more than 1 hour

l Currently Facebook and Instagram is the platform where the doctors tends

to engage themselves
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It has been seen that the male doctors are little bit more experienced than the female doctors
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-With the change in dynamics of the market the modern way of approaching the customer and consumers is di
collaborative strategies needed to be prepare for approaching the end user .

To approach the old aged doctors the strategies are mend to be prepared in a way thus to tackle the situation i
them is the main approach if we are talking about the KOLs.

-Apart from that various changes are needed to be made on the platform of site of docplexus thus to increase t



