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INTRODUCTION 

OBJECTIVES 
 

 To reach the highest peak of success in terms of revenue generation. T 

 To launch and deliver a brand with the perspective of patients’ physical & 

mental health.. 

 To cover 2 Crore of the market size in the initial year of launch. 

 The purpose is to achieve brand loyalty and customer’s satisfaction and 

RESULTS AND FINDINGS 
 

TOP 10 INDIAN BRANDS OF ESCITALOPRAM 
 

 MARKET SIZE OF ESCITALOPRAM(2018) :- 190.5 Crore 

 

Growth= -1.5 

                                        STRATEGIES 

 

 

                                                                                                        
 
 
 
         

VISUAL AID 
 

  

    
 

❑Personal Selling 

❑Public Relations 

❑Digital Platforms 

Mission: Committed to the future of prophylaxis 

for mental sickness. 

A small contribution towards the stress & anxiety 

management, and becoming the best prescribing  

Exercise for psychologists, neurologists & general  

practitioners’. 

Vision: To be our customer’s first choice of drug to stay  

happy all-day long. 

Theme: When nightmares troubles you… 

‘A unique approach to save patients from mental sickness…’ 

COMPETITORS 

 

PROMOTIONAL STRATEGY 


