A Study on Competitions and Promotional strategies for Omega3 (EPA & DHA combination)
products in Pedia segment in Delhi
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OBJECTIVES METHODOLOGY
+ To 1dentify the competition of omega3 products 1n pedia Study Design: Descriptive study (Surveys)
segment. Sampling Method: Doctors: Simple Random Sampling
+ To evaluate the promotional factors for omega3 products in Chemists: Simple Random Sampling
pedia segment. Sample Population: Doctors and Chemists
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¢ Cost of the Omega3 molecule can influence sales ,so 1t shouls not be too high.
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