oNversy SIGNIFICANCE OF MARKETING STRATEGIES AND PROMOTIONAL TOOLS FOR PHARMACEUTICAL MARKETING

By Meghna Shrivastava guided by Dr.Nirmal Gurbani

MICRO LABS
MICRO LABS LIMITED

Introduction

“Marketing communications are the means by which firms at-
tempt to inform, persuade and remind consumers-directly or indi-
rectly — about the products and brands that they sell.”(kotler and
Kellter)
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Branding 1s the reputation, company’s interaction with every cus-
tomer how many people think and feel about the product and the
culmination of experiences that the company’s logo and identity
invoke.

Brand Management the process of creating relationship between
a company's products and building customer loyalty towards that

product and maintaining, improving, and upholding a brand name

1s associated with positive results. Brand management involves a
number of important aspects such as cost, customer satisfaction,
in-store presentation, and competition.

Promotion refers to raising customer awareness of a product or
brand, generating sales, and creating brand loyalty. It 1s one of the
four basic elements of the market mix, which includes the four
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OBJECTIVE

1.To prepare Leaf behind litreture and visual aid of
Gliclazide, Glibenclamide, Voglibose and Rosuvastatin.

2.To 1dentify benefits, USP, Property, Attribute of molecule of
same and different class of drug.

Diabetes-

Diabetes mellitus (DM) commonly referred to as diabetes,is a
group of metabolic disorders in which there are high blood sug-
ar levels over a prolonged period.

Symptoms includes frequent urination, increased thirst and 1n-
creased hunger.

Following classification along with drugs were studied-

1.Sulphonylurea-
Gliclazide
Glibenclamide
2.Alpha-glucosidase inhibitor
Voglibose

Communication strategies were designed and Visual aids pre-
pared for anti-diabetic product.

Target customers:

Diabetologist, Physician, EndocrinologistVascular surgeon
I. Brand name - Glicaz

Ingredients - Gliclazide

Say bve bve to Diabetes with Modified Release

Indication- In Type Il Diabetes

Additional advantage- In Diabetic Retinopathy

Patient with Impaired Renal function

Glicaz (80mg)
(Gliclazide Oral Anti- diabetic tablet)

Glycaz 1s cardiosafe.

It has potential for slowing progression of Diabetic Retinopathy.

It reduce platelets adhesion, Aggregation & hyperactivity

It provide good safety 1n elderly patient and 1n patient with Impaired re-
nal function .

2. Brand name- Glicaz-M

Ingredients - Gliclazide + Metformin

‘_“ e

This perfect combination provide Perfect Action
Indication- Control blood sugar level close to normal.

Effective in aetherothrombosis.
GLICAZ-M
(Gliclazide(80mg) Metformin(500mg)

Gliclazide + metformin achieve good glycemic Control and 1mprove
ipid level
It 1s well tolerated drug.

It has lowest risk of hypoglycaemia

3. Brand name-Volib

Ingredients- Voglibose

Reduce Stress and Ensure Healthier Living

Indication- In Post-Prandial hyperglycemia.

Patient with hepatic and renal disorder.

In polycystic Ovary Syndrome.

VOLIB
(Voglibose 0.3 Anti-Diabetic Tablet)
Volib is an anti-diabetic that improves Post Prandial hyperglycemia.

It delays the digestion and absorption of sugar, lowering blood sugar
level

Avoid high level of blood glucose especially after meal.
Cardiovascular Disease

Cardiovascular agents are drug which are used in any way to treat condi-
tions of the heart or vascular system.

Causes -

Diet, Physical inactivity, Smoke, Tobacco, Age, Sex,Pollution
Cardiovascular risk assessment
Communication tools such as Visual aid and leatlets were prepared
for cardio products for Nigerian Market.

Visual aid for Rosutin:

Rosutin 1s marked under the trade name Crestor, 1s a member of the drug
class of Statin used in combination with exercise, diet and weight loss to
treat high cholesterol and related conditions and to prevent cardiovascular
disease.
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Right Move to Treat Heart Complication
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Indication-
In Diabetes and CAD

In management of dyslipidemia & prevent progresion of
aetherosclerosis.

In primary hypercholesterolemia.
In patient with elevated TG level.
In homozygous familial hypercholesterolemia

ROSUTIN
Rosuvastatin 5/10mg Anticholesterol Tablet
» Rosutin has power to reduce LDL and NCEP ATPIII LCL-C goal was
more achieved than Atorvastatin.
= [t has power to increase HDL and normalize lipids.
= [t prevent Transient Ischemic attacks medication.
* Rosutin 1s well tolerated in patient with metabolic syndrome.

L.eaf behind literature-

LBLs are the most common inputs delivered, discussed and left behind
with the customer by the salesperson as the reminder of the firm and the
goods and services offered by the firm.

LBL for Glicaz
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» Glicaz is the Sulphonylurea with an eye on
Microvascular Complication.
+ It control Diabetes.
o IR reduce FPG( fasting plasma glucose) by 12 to 62%.
o It reduce glycosylated haemoglobin.
o It improve lipid profile.

"GLICAZ

Glictazide 80 mg Oral Antidiabetic Tablet

Gliclazide 80 mg Oral Antidiabetic Tablet

Control Sugar and enhance Quality of Life
o Dose
+ Oral : Type 2 diabetes mellitus Adult: Initially, 40-80 mg daily gradually increased
to 320 mg daily if necessary. Doses >160 mg daily may be given in 2 divided doses.
+  For modified release tab: Initially, 30 mg once daily, may increase up to 120 mg
daily.
+ Food(before/after): Should be taken with food.

Control Sugar and enhance Quality of Life

¢ Glicaz Indications
+ Indiabetic Retinopathy.
+ Patient with Impaired Renal Function.
¢ Benefits andAttributes
o Itiscardiosafe and protect Betacells.
o It reduce progression of Diabetic Retinopathy and
Nephropathy.
9 + It has good safety profile in elderly patient and in
patient with impaired renal function.
+ Itimprove glucose clearance.

Barrers T Treating Patents
WithType 2 Diabetes

Gliclazide Glibenclamide

+ Duration of acionis 121024 rs. + f2to16hrs
+tis safely givento elderly pafients andfo | + Use of Gibenclamide should be avoided
patientwith impaired renalfunction. in elderly pafient and those with renal

* Glclazie modfied dlese hassefeyl | IMPament as these patens are more
efficacy, smaller incidence of | - SUscepite o sevre and recurent
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hypoglycemia with gliclazide than other hypoglycemia
stiphonylurea. + WeightGain

* Gliclazide. maintained ~ glucose leve!
bothshort & long term adminstration

+ Less Weight Gain.
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Trusted way to treat
Type 2 Diabetes

GLIBEN

Glibenclamide 5 mg Oral Anti-Diabetic Tablets
Trusted way to treat Type 2 diabetes

Q Glibenclamide is used to control diabetes.
e Indications
« In resistant diabetes

« In debilitated and malnourished patient

GLIBEN
Malnourished — Healthy patients

O Benefits and Attributes-

e - |tcontrol blood sugar level by increasing Insulin secretion.
o |tisusedsafely.
« Effectivelyin women with gestational diabetes.
« Itstimulates secretion of insulin by beta cell.

+ Itshows greatest anti-hyperglycemic effect.

Dosage

« Adult: Initially, 2.5-5 mg daily, may increase wkly by increments of 2.5-15 mg daily.
Doses >10 mg daily should be given in 2 divided doses. Max: 20 mg daily.

Elderly: Initially, 1.25 mg daily.

Renal impairment : Severe : Contraindicated.

Hepatic impairment : Severe : Contraindicated
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Vogitose 0.3 mg Oral Anidiabelic Tobel

Reduce stress and Ensure Healthier living

Pl of Products

Reduce Stress &

Ensure Healthier Living

Voglibose 0.3 mg Oral Antidiabetic Tablet

Reduce stress and Ensure Healthier living

[In Diabetes and Pre-Diabetes]
© Indications

« In elderly multimorbid patient with weight gain.
« In post-prandial hyperglycemia.

« Patient with hepatic and renal disorder.

« In polycystic Ovary Syndrome.

© VOLIB has greater release of glucoregulatory hormone GLP-
1 into circulation and has glucose lowering effect.

® Benefits and Attributes-

« Volib is an anti-diabetic that improves Post Prandial
hyperglycemia.

« It delays the digestion and absorption of sugar, lowering
blood sugar level.

«  Avoid high level of blood glucose especially after meal
« Lower risk of progression to T2DM with Volib.

Finish Size : 210 mm x 280 mm
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Trust...
Rosuvastatin 5 mg / 10 mg anticholesterol Tablets

Right move to treat Heart Complications

Pharmacologca Category : Anisidenic agen

mmmmmmmmmmmmmmmm

‘‘‘‘‘‘‘‘‘‘

mmmmmmmmm

1%, rspocivaly
»»»»»»»»»»»»»»»»»»»»»

e Right move to
e e Treat Heart Complications

.........

..........

Trust..
R in 5 mg / 10 mg anti ol Tablets

Right move to treat Heart Complications

Toust...
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Right move to treat Heart Complications

O Safeguard against both Diabetes and CAD Comparisons

o Indications * Rosutin 10mg reduced LDL-C level more than atovastatin 20mg in a
week

« In Diabetes and CAD o ) .
¢ |timprove lipid profile and lower LDL-C greater than atorvastatin.

¢ It shows 50% greater effect in raising HDL cholesterol when

« In management of dyslipidemia and prevent progression

compared to atorvastatin.
® There is a 52% LDL fall with starting dose and 63% LDL reduction
with maximum dose.
* At starting dose rosutin reduce LDL & achieve European LDL goal in
patient with type 2 diabetes & is more effective.

of aetherosclerosis.

« Inprimary hypercholerolemia

« In patient with elevated TG level.

«  In homozygous familial hypercholerolemia.

O Rosutin is a potent inhibitor of cholesterol synthesis in

hypatocytes.

O Itreduce the risk of non-fatal myocardial infarction and coronary
artery revascularisation.

® Benefits and Attributes-

«  Rosutin has power to reduce LDL and NCEP ATPIII LCL-C goal was
more achieved than atorvastatin.

« Ithas power toincrease HDL and normalize lipids.

« Itprevent Transient Ischemic attacks medication.

« Rosuvastatin is
syndrome.

well tolerated in patient with metabolic

CONCLUSION

»Effective Brand Management 1s crucial for success of Pharmaceutical

, Marketing.

»Effective communication strategies in the form of visual aids, Leaf behind

literature can play a vital role in Brand Management.

Fundamentally there are three objective of Promotion are-

1. To present information to Prescribers.

2. To Increase demand.

3. To differentiate a Product.

A good relationship with the target customers can be build via right
and effective communication which is thus essential for Brand

Management.

Meghna Shrivastava
MBA-PM08

Roll No:

ITHMR University, Jaipur




