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1. Introduction

Co-Amoxyclav 1g, a combination of Amoxicillin and Clavulanic Acid, is a
widely prescribed broad-spectrum antibiotic in India. It is effective against beta-
lactamase-producing pathogens, making it a crucial therapy for infections such
as URTIs, LRTIs, UTIs, SSTIs, and dental infections. With growing antibiotic
resistance and increasing competition from generics, the market for Co-
Amoxyclav 1g is evolving rapidly.

2. Objectives

o To assess the competitive market landscape of Co-Amoxyclav 1g in
India.

« To evaluate prescribing trends across medical specialties.
« To analyze pricing strategies and market shares of leading brands.
o To understand the impact of regulatory policies like Schedule H1.

o To explore opportunities for emerging brands.

3. Methodology
A mixed-methods approach was adopted:

« Primary Data: Surveys and interviews with physicians, pharmacists, and
sales professionals.

« Secondary Data: Market audits (IQVIA), regulatory documents,
scientific literature, and company reports.

« Analysis: Descriptive statistics, SWOT, and thematic analysis.



4. Key Findings

Market Leadership: GSK’s Augmentin dominates with ~74% market
share despite premium pricing.

Emerging Brands: Gudmox 1g and others use aggressive pricing and
branding but face trust barriers.

Prescribing Trends: ENT, pulmonology, and orthopaedics are high-
growth specialties; dentists and GPs represent mature segments.

Market Dynamics: Rising antibiotic resistance, growing generic
competition, and initiatives like “Make in India” drive market growth.

Clinical Efficacy: High success rates across multiple infection types,
especially anaerobic lung infections (100%) and UTTIs (95.4%).

5. Conclusion

Co-Amoxyclav 1g remains a vital component in infectious disease management

in India. Success in this competitive market requires a balance of clinical
credibility, strategic pricing, ethical promotion, and prescriber trust. Regulatory
compliance and patient education are also key to sustainable growth.
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