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Introduction

Health marketing 1s the use of marketing techniques to
promote health and healthcare services. In simple words, it
means sharing the right health information with the right
people at the right time, so they can make better choices
about their health.

It includes creating messages that help people understand
diseases, treatments, or healthy habits and encouraging them
to take positive actions like going for check-ups, taking
medicines correctly, or choosing a healthier lifestyle.

Health marketing 1s used by hospitals, pharmaceutical
companies, and public health organizations to educate,
engage, and support patients in a way that builds trust and
improves health outcomes..




Objectives of the Study

*To understand the impact of mental wellness
on physical health outcomes.

*To assess the integration of mental health
strategies into health marketing.

*To 1dentify challenges, barriers, and
opportunities n holistic healthcare
communication.

*To propose a brand-building framework
grounded in patient-centred, emotionally
intelligent marketing.




Importance of Mental Wellness in Healthcare:

* Poor mental health impacts recovery from chronic illnesses.

* Depression, stress, and anxiety reduce treatment adherence.

* Emotional health drives patient satisfaction and loyalty. ——

* Integration improves healthcare outcomes and reduces costs. e

Barriers to Integration:

*Social stigma and lack of patient openness I

*Regulatory and ethical restrictions in mental health communication

*Disjointed physical and mental healthcare systems

*Low public funding and lack of trained mental health professionals



Brand Strategy Framework

Holistic messaging: Align brand with emotional wellness.
Empathetic storytelling: Address patient struggles in marketing.
Trust building: Through transparent and culturally sensitive communication.

Personalization: Segmenting messages by age, health stage, and emotional needs.



Key Marketing Strategies

Cross-Channel Campaigns: Utilize social media,
television, and 1n-clinic posters to present messages
promoting integrated health.

Mental Wellness Features in Products: Include QR a
codes on packaging linking to mindfulness videos y L d soon
Or support groups. e

Influencer and Expert Partnerships: Partner with
mental health professionals to raise awareness
through webinars and online content.

CSR Initiatives: Organize mental wellness days or
community talks to engage patients and caregivers.




Role of Healthcare Professionals in Promoting Mental

Health

Primary care physicians and nurses are adopting integrated care models like the Collaborative
Care Model, where behavioural health specialists support primary care providers in managing
mental health conditions. This approach helps provide therapy and medication without always
requiring a direct visit to a psychologist or psychiatrist.

Doctors and Nurses

In India, under the Ayushman Bharat Health and Wellness Centre (HWC) initiative,
community health officers are being trained in psychological first aid, screening, and basic
mental health support. Nurses and ASHA workers are also being trained to provide initial
mental health support in rural and underserved areas.

Pharmacists

Pharmacists are one of the most accessible healthcare professionals and are increasingly
taking part in mental health screening, counselling for medication adherence, and identifying
patients at risk. In collaborative mental health teams, pharmacists help in managing
psychotropic medications and educating patients about side effects. Their role improves |
patient outcomes and satisfaction. |




Case Study : Sanofi’s Mental Wellness Integration in Chronic Disease
Management

+

Background: +

Sanofi, a global biopharmaceutical company, created the ‘Beyond Diabetes’ initiative to expand support for chronic disease patients beyond
physical treatment. Recognizing that chronic i1llness management 1s deeply linked to mental well-being, Sanofi integrated mental health
resources into their program.

Program Components:

Launched a mobile app that included Cognitive Behavioural Therapy (CBT) modules tailored for chronic disease patients.
Included mindfulness coaching, breathing exercises, and guided meditations.
Encouraged self-reflection and resilience-building through digital tools.

Mental Health Impact:

CBT modules helped patients identify and correct negative thought patterns around disease management.
Mindfulness practices reduced daily stress, enabling better focus on self-care.

Empirical Outcomes:
Users reported a 25% reduction in anxiety levels, as measured by self-reported questionnaires (e.g., GAD-7 scores).
Improved quality of life and self-efficacy among patients.
Also contributed to better disease management behaviours, such as medication adherence and regular checkups.




Patient Engagement Strategies
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Improved Patient Consumer Trust and Loyalty:

Fi ial :
Compliance: e Oqtcomes Johnson & Johnson's

CVS Health experienced a 15%

. : ) comprehensive campaigns led to
boost in patient retention P paig

Roche's inc9m0rati0n of following the introduction of elevated consumer trust ratings
psychological support HealthHUB locations. and enhanced engagement

resulted in a 20% rise in levels.
treatment adherence.



Key Factors Influencing Trust and Engagement

e Confidence in Healthcare Providers: The trust that patients
have in their healthcare providers is vital for the acceptance of
mental wellness integration. When providers effectively
communicate the advantages of mental health strategies, patients
are more inclined to get involved. The degree of transparency
from the healthcare provider regarding the evidence and
effectiveness of mental wellness integration 1s essential in
establishing trust.

e Personal Experiences and Peer Referrals: Success narratives
and affirmative endorsements are critical for fostering
acceptance. Research by Tanner and Lee shows that 75% of
patients with family members or peers who participated in
integrated mental wellness treatments were more receptive to
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trying it themselves.

e The existence of mental health support systems, including
counseling services, online therapy, or support groups, has a
direct influence on engagement. According to Anderson et al.,
63% of patients indicated that they felt more supported and
experienced lower anxiety levels when they had access to these
resources in conjunction with their physical treatments.




Identifying Communication Touchpoints for
Patient Education and Support

Touchpoints are moments where the brand and
the patient interact. These may be direct or
indirect, digital or 1n-person. Effective
touchpoints for patient-centered marketing
include:

e Clinic visits

e Mobile apps and websites

e Follow-up messages (SMS or WhatsApp)

e Educational leaflets at pharmacies

e Tele-counseling services

At each of these touchpoints, the brand should
provide clear, simple, and friendly information.
For example, using a chatbot to answer basic
health questions or sending emotional wellness
tips through WhatsApp.

+
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SUMMARY OF SURVEY DATA

Lorem ipsum dolor sit amet, consectetur adipiscing elit.
Curabitur vel orci ut dolor fringilla dignissim a nec mauris. Nam

at volutpat dui, et pretium metus.

43 % 62 % 05 %
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Which aspects of mental wellness should healthcare brands address in their marketing?

74 responses

10.8%

14.9%
18.9%
37.8%

@ Stress management

@ Depression & anxiety screening
@ Support groups / communities

@ Mindfulness & behavioral therapy

@ Emotional support for chronic conditions

@ All of the above
® ALL

In your opinion, does integrating mental wellness into health marketing increase trustin a

healthcare brand?

74 responses
| 37.8%

@ Strongly agree
@ Agree

@ Neutral

@ Disagree

@ Strongly disagree

Which aspects of mental wellness should healthcare brands address in their marketing?

74 responses

14.9%
14.9%
]

28.4%

@ Stress mangement

@ Depression & anxiety screening

@ Mindfulness & behavioral therapy

@ Emotional support for chronic conditions
@ Stree mangement

@ ALL

survey

Which formats do you prefer for receiving such messaging?
74 responses

® Social media

® Doctor consultation
@ Education video

@ Patient testimonials
@ Option 5

Would you engage more with a brand that promotes holistic well-being?

71 responses

@ Maybe
® Yes
@ No

Which aspects of mental wellness should healthcare brands address in their marketing?

14.9%
14.9%
— |

74 responses

28.4%

@ Stress mangement

@ Depression & anxiety screening

@ Mindfulness & behavioral therapy

@ Emotional support for chronic conditions
@ Stree mangement

@® ALL

Do you think current healthcare marketing is doing enough to promote mental wellness?

73 responses

® Yes

® No

@ Not specifically
@ May be
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