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Introduction 

Weight management continues to gain significance for health of individuals and communities 

because obesity prevalence keeps increasing alongside lifestyle diseases. Knowledge about 

consumer behavior patterns as well as their encounters proves vital to formulate effective 

interventions between healthcare providers and wellness industries. The dissertation evaluates 

multiple elements that determine food selections workout commitments and diet product 

consumption. Knowledge obtained from this helps to create market-specific weight 

management approaches that will enhance patient engagement results. The dissertation seeks 

to link consumer demands with available weight loss solutions to deliver essential knowledge 

for academic and industrial sectors together with public health organizations with the goal of 

advancing healthy lifestyles and enduring weight control methods. 

Research Question 

The study investigates essential determinants affecting weight management treatment spending 

and patient preferences to understand their treatment selection and satisfaction outcomes. 

Objectives 

• The investigation examines the exercise and sports activities and the choices consumers 

make for their weight management treatments. 

• People ordering medicines need to understand which weight management treatment 

options they prefer. 

Material and methods 

• Study Design: The dissertation will use a mixed-method approach, both quantitative 

and qualitative methods. 

• Setting:  The study will be conducted with people from different backgrounds and of 

other places who may have experienced obesity or related issues. 

• Study Population: The study will engage individuals from a variety of backgrounds 

who have encountered obesity or related challenges, fostering a more comprehensive 

understanding of these issues. 

• Study tools: Structured questionnaire. 

• Duration of Study: 3 months 

• Sample size: 165 respondents for survey and 10 respondents for pilot test 

• Sampling technique: Purposive sampling with selected participants having knowledge 

or experience about obesity. 

• Data collection procedure: Data collection with selected participants by online survey 

and in-depth interviews with some participants for qualitative insights. 

Data Analysis Plan 

The software for qualitative and qualitative data analysis used is MS Excel.  

Ethical Considerations 

The data collection from the participants will be obtained ensuring they are fully aware of the 

study and have their consent for it. The confidentiality of their data will be maintained 
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