
STRENGTHS
Global presence
across 90+ countries
Certified to ISO
20252 & ISO 27001
Multilingual data
collection in 22+
languages

WEAKNESSES
Limited brand visibility
compared to top-tier
global firms
High dependency on
telecom-based research
methods
Smaller team size in
comparison to large
research giants

OPPORTUNITIES
Expansion into AI-
driven analytics and
predictive insights
Growing demand for
healthcare and niche
sector research

MISSION VISION GOAL

To partner with
organizations committed to

excellence in market
research—delivering

accurate, actionable insights
through rigorous

methodologies, transparent
communication, and
adherence to global

standards (ESOMAR, ISO
20252, ISO 27001)

To be globally
recognized as the top-

choice market
research agency,

renowned for quality,
innovation, and

proactive solutions
that empower clients
across industries and

geographies.

To continuously
expand global reach—
covering 90+ countries
in over 22 languages—

while innovating in
research

methodologies and
delivering reliable,

ethical insights that
help clients stay ahead

in their industries

Gained hands-on experience in
data cleaning, transformation, 
and visualization.

Learned to work with real-time datasets
frommulti-industry projects.
Improved proficiency in Excel, SQL,
Power BI, and Python.

Understood the functionality of Numpy
and Pandas.
Earned proficiency in Seaborn and
Matplotlibrary

Learned a different data
visualization 
tool known as Kibana.

I continue to learn AI&ML
integration, 
and LOGSTASH (ELK Stack)

CHALLENGES
Offer soft skills and
communication
training sessions.
Conduct workshops
on industry tools like
Power BI and SQL.
Enhance internship
support and
company networking
opportunities.

SUGGESTIONS

Enhance Tool-
Based Training
Real-Time Project
Exposure
Improve
Communication
Channels
Encourage
Certification-
Based Learning

DISCUSSION
The project evaluated
survey performance across
suppliers, clients, and
buyers, revealing that top-
performing partners
boosted completion rates.
Longer surveys caused
more drop-offs,
highlighting the need to
optimize length. Insights
support better planning
and collaboration.

CONCLUSION
The analysis highlighted

that reliable suppliers,
responsive clients, and cost-

efficient buyers
significantly influence
survey success. Longer

surveys led to higher drop-
offs, stressing the need for

strategic design. These
insights will help improve
survey methods, partner
selection, and future data

collection efficiency.
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SWOT

MIDDLE LEVEL

TOP LEVEL

Project Manager, 
Operations Manager, 

Team Lead, Research Analyst

CEO, Founder, Managing
Director, 

Country Head

ENTRY LEVEL
Data Analyst Intern, MIS

Executive, Survey Executive,
Research Trainee

THREATS-
Intense competition from
global research firms
Data privacy regulations
becoming more complex
Economic fluctuations 

       affecting client research

Visualization &
Insight

Generation

Understanding
Objectives and
Data Collection

Reporting &
Presentation

03.

04.

Exploratory
& Statistical

Analysis

01.

02.

Data Cleaning &
Preprocessing

05.

Apply data analytics
techniques to solve
real-world business
problems.
Gain hands-on
experience with
industry tools and
libraries.
Understand corporate
workflows, deadlines,
and team
collaboration.
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SERVICES PROVIDED
Qualitative Research
Quantitative Research
Business Research
Global Panel Access
Survey Programming & Data Processing

BACKGROUND &
HISTORY

Unimrkt Research, founded
in 2009 in Gurgaon, is a
globally recognized market
research firm operating
across 90+ countries and 22+
languages.
It adheres to international
standards like ISO 20252,
ISO 27001, and ESOMAR
guidelines, ensuring data
integrity and ethical
practices.
The company experienced
rapid growth, doubling its
revenue by 2013 and ranking
among India’s top 10 market
research firms by 2015.
In 2017, it launched Unimrkt
Healthcare LLP and
introduced Stock
Appreciation Rights (SARs)
for employee retention.
Despite the COVID-19
pandemic, it expanded its
global presence and now
operates with over 500
professionals worldwide.

· Transportation
· Automotive
· Chemicals

· Energy & Utilities
· Banking &

Finance
· Food & Beverage
· Life Sciences &

Healthcare
· IT & Telecom

· Media &  

INDUSTRIES

PRACTICAL LEARNING VS THEORETICAL KNOWLEDGE


