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- ~ o Bilast-M: Combination of Bilastine 20 mg + Montelukast « Market Expansion Opportunity; With the segment a]ready « Next-gen molecule. (1B Low retail penetration. b
We are a technology-focused, multi- 10 mg. accelerating at an 18% CAGR, offering a one-pill solution can J Nf)n'sedatmg' " » Less aggressive pricing.
dimensional pharmaceutical company with - Mechanism: H1-receptor inverse agonist with anti- drive faster adoption and increase market share. » High H1 SCESu. » Brand Awareness.
- LI : . « No Dose Adjustment Needed. :
state-of-the-art manufacturing capabilities in inflammatory effects (inhibits IL-4/TNF-a). . Aligned with Prescriber Preferences: Physicians are increasingly N ' S W\ Marke y
diverse therapeutlc areas such as Car leIOgYa o It 1s used to treat allergic conditions like allergic rhinitis, favoring targeted, evidence-based combination therapies for
Diabetology, Pain Management, Dermatology, sneezing, a runny nose, watery eyes, and asthma. better compliance and outcomes—positioning our product as a - N O T - N
Ophthalmology, Neurology, and more. We . Bilastine selectively targets the H1 histamine receptor. preferred choice. » Urban allergy surge. . Aggressive rivals.
strive to unlock the power of science, providing . Montelukast is a selective leukotriene receptor antagonist. . Meeting Unmet Needs: Combination therapy targets patients » Combo ProQHEEE IS » LriceuEEe
: : . : , , , . , « Digital/physician outreach. « Legacy brand loyalty.
access to affordable and innovative medicines - Formulation-tablets. with overlapping allergic rhinitis and asthma—addressing the L - ), Geier}i]c B eti}t]iori]
that improve health outcomes and make a « Routes of administration: Oral. high prevalence of comorbid allergic diseases in India (20-30% \- i i
kdlfference in people’s lives worldwide. j « The elimination half-life of Bilastine 1s 12 to 14.5 hours. of the population). \- /
» The elimination half-life of Montelukast 1s 2.7 to 5.5hours. . Differentiation Amidst Competition: Unique safety and efficacy
- Common side effects included drowsiness, headache, and profile provides competitive advantage over single-ingredient r . . . B N
dry moutl therapies and first-generation aRGNEN  Built a strong foundation by learning core concepts and principles.
r . — i — R | « Gained valuable hands-on experience working on real-life marketing tasks.
At Micro Labs, our mission 1s to revolutionize » Dose-Oltab/day. ) L > . : : .
s , « Balanced classroom learning with practical application for better
healthcare by providing affordable, accessible, _
. . ; understanding.
and reliable high-quality wellness products to p s Competitor Price for 10 | Market Share \ J
. : N . . Rank C .
improve the well-being of all. We envision a « The Indian Pharmaceutical Market (IPM) was valued at " [Brand P Tablets (INR) (70)
future where we can bring 'Good Health in ¥2,00,266 crore in May 2024. 1 |Bilambic-M ] Alembic Pharma ¥106-%110 ~8:5 - ~
\Every Home' across India. Iy . The market for Bilastine combined with Montelukast stood at P |Dlazap M Glenmark Lud. F160-%165 78 + Adopted professional corporate behavior and etiquette.
£232.7 crore as of January 2024, showing a compound annual 3 |Bilazest M [ Abbott ¥185-%200 ~6.7 « Learned how to create brand plans, marketing strategies, and campaigns.
arowth rate (CAGR) of 18%. 4  |OdastinM |Sun Pharma ¥184-¥207 ~6.0-7.0 « Developed an understanding of competitor analysis and the role of ethics
4 B . D - . : - 5 Bilachek M | Mankind Pharma T165-%170 ~5.5-6.5 and trademarks in tharmaceuticals.
We envision a future where we can bring 'Good - An estimated 20-30% of India's population 1s affected by at L p y
\Health in Every Home' across India. I least one allergic disease.
. . o . o o . . o f \
« The incidence of allergic rhinitis in India is also reported . Enhance Brand Visibility: Invest in targeted awareness and ) .
9 between 20% and 30%. ) digital marketing campaigns to build stronger recognition « Encountered limited access to key data and tools needed for efficient work
( S — . N |~ among healthcare professionals and consumers. « Missed out on in-person corporate experience due to remote working
| CHAIRMAN & i $673.2 . : . - : - »
i MANAGEMENT i Strong .leferentlatl(?n Messaging: Clearly c.:ommumcate ].311ast conditions.
:\ (DILIP SURANA) ] M’s unique dual-action formula and superior safety profile to « Found 1t challenging to fully engage with the company culture while
_______________________ stand out from generics and single-ingredient competitors. working from home.
i'---gfﬁéz;}-o}; -“‘! $365. « Boost Healthcare Professional Engagement: Increase CME ~ o
| (ANAND SURSSSS activities, workshops, and patient case discussions to deepen
' 4 ™
PUEELID, " . prescriber PrelCICHES . . « Ensure interns have easy access to all required data, tools, and resources.
{HEAD OF CORPORATE] « Expand Access and Support Programs: Provide patient . N :
| AT i d' y y 15 i .  Provide opportunities for corporate exposure despite remote work setups.
- 1scounts, wider sampling, an armacy training to improve : : : :
| [DIVA SURGNE j e . £ y < £ « Support better integration of interns into the workplace culture and
""""""""" 2018 2019 2020 2021 2022 2023 2024 2025 2026 2027 2028 2029 2030 uptake and advocacy at the point of sale.
g y Processes.
,’ --------------------------------- X 4 ) \ J
| CHIEF BUSINESS OFFICEER & PRESIDENT |
| [TAVINDER JIT SINGH VASUDEVA) |
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PR A .  Dual-Action Relief: Unique combo of bilastine and montelukast for broad allergy and 4 : e ny ~
" MICROLABS LTD. | e Improvea skills and gained hands-on mdustry
=== SRR iGURGAON OFFICEE m——————— \ aSthma COIltl'Ol. eXperienCe.
j Frenchiieey Aff10a= | -1 Car Countries |  Safe & Convenient: No renal adjustments, non-drowsy, once-daily single pill for easy use. Reccived val oo
10 Countri Under Study ! LI : : : e Recelved valuable msights imnto the pharma sector
- Tin_ilfs__," jrmmmmm————————— < =\__Il_fi_t_u__y,:' o Clinician Trusted: Backed by doctors and growing due to evidence-based benefits and g p
| BUSINESS MARKET | education and expanded professional networking.
{ North AL { Ethiop ) . ) , . . . : « Enhanced my resume and boosted future career
| \ « Premium Quality: A high-value choice for urban, working users seeking effective, fast Y iR e
. y B
| : opportunities.
J ) U relief. ) L y




