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Micro Labs Limited is a global pharmaceutical To enhance global health by providing

company focused on research, manufacturing, and affordable, accessible, and high-quality
marketing of high-quality medicines. Operating in 50+ | |pharmaceutical products through innovation,
countries, it offers a diverse portfolio across key integrity, and a commitment to excellence in
therapies like cardiology, diabetology, and patient care.

ophthalmology. With advanced R&D and WHO-GMP-

certified facitties _______vision
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* Non-sedative second-generation
Price Comparision S antihistamine with a good safety profile
15 * Recognized efficacy
¢ Limited awareness among general
practitioners
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Key Learnings
Corporate Etiquette W

g0 Personal Branding « Availability of multiple generics options
i Brand Planning ¢ Growing incidence of allergic diseases due to
: Neuromarketing o) pollution and lifestyle changes.

s LBL’s Significance * Increased demand for non-drowsy

antihistamines in the working population.

Market Survey —
. ¢ Intense competition
Therapy Switchover T « Price sensitivity

Regulatory restrictions

Suggestion Challenges Faced
Ebastine can be effectively promoted through physician | | Co-operation of the pharmacists during the
engagement, retail-level promotions, patient testimonials. market survey




