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Reporting Format (Weekly) 

Name of the Organisation: Micro Labs Ltd 

Area/ Department/ Project of Summer Internship Program: Brand Management 

Name of the Student: Madhusudan SD 

Roll no:0664                         Stream: MBA(Pharmaceutical Management) 

Week no: 01                         From: 12-05-2025 to 18-05-2025 

 

Activity Done • Recorded a fitness video, and also made a presentation 

of the corporate etiquettes, how to build yourself as a 

brand, corporate netiquettes, SWOT Analysis. 

Linking theory (Classroom 

learning) with practice at 

your organisation 

• Applying SWOT Analysis into real life, learning about 

corporate etiquettes and corporate netiquettes and 

inculcating everything into building a brand 

Gaps identified on the 

working area. 

• Offline work environment 

 

Suggestions for 

improvement 

• For more offline experience 

Plan for the next week • Medical survey of the molecule (drug) 

 

Signature of the Student :  

 

Approved by the IIHMR University’s Mentor 

On the last day of every week Saturday -) report in the above format should be submitted to the 

faculty mentor. Submission of total 10 reports in 10 weeks is compulsory. Each report should 

not be more than 2 pages. 
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Reporting Format (Weekly) 

Name of the Organisation: Micro Labs Limited 

Area/ Department/ Project of Summer Internship Program: Brand Management Intern 

Name of the Student: Madhusudan SD 

Roll no: 0664                                                    Stream: MBA Pharmaceutical Management 

Week no: 2                                                    From: 19/05/2025 to 24/05/2025 

 

Activity Done • Conducted market survey on the molecule silodosin 

regarding the total number of brands available in the 

pharmacy, the competitor molecules, their prices, and 

the total no. of prescriptions received monthly. 

Linking theory (Classroom 

learning) with practice at 

your organisation 

• Communication: Skills developed during the 

Principles of Management module were pivotal in 

building rapport with pharmacists and obtaining the 

required information. 

Gaps identified on the 

working area. 

 None as of now 

Suggestions for 

improvement 

 None as of now 

Plan for the next week  Briefing to be done during the next meeting on 26/05/2025   

 

Signature of the Student:  

 

Approved by the IIHMR University’s Mentor 

On the last day of every week Saturday -) report in the above format should be submitted to the 

faculty mentor. Submission of total 10 reports in 10 weeks is compulsory. Each report should 

not be more than 2 pages. 
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Reporting Format (Weekly) 

Name of the Organisation: Micro Labs Limited 

Area/ Department/ Project of Summer Internship Program: Brand Management Intern 

Name of the Student: Madhusudan SD 

Roll no: 0664                                                    Stream: MBA Pharmaceutical Management 

Week no: 3                                                       From: 26/05/2025 to 03/06/2025 

 

Activity Done • Engaged in the pep talk for the skills required. 

Assignments on the brand have been revised. And also, 

a new topic for presentation was submitted. 

Linking theory (Classroom 

learning) with practice at 

your organisation 

• Deep dive into the pharmaceutical market and how the 

ground reality works. 

Gaps identified on the 

working area. 

 None as of now 

Suggestions for 

improvement 

 None as of now 

Plan for the next week  Briefing to be done during the next meeting on 03/06/2025   

 

Signature of the Student:  

 

Approved by the IIHMR University’s Mentor 

On the last day of every week Saturday -) report in the above format should be submitted to the 

faculty mentor. Submission of total 10 reports in 10 weeks is compulsory. Each report should 

not be more than 2 pages. 
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Reporting Format (Weekly) 

Name of the Organisation: Micro Labs Limited 

Area/ Department/ Project of Summer Internship Program: Brand Management Intern 

Name of the Student: Madhusudan SD 

Roll no: 0664                                                    Stream: MBA Pharmaceutical Management 

Week no: 4                                                         From: 09/06/2025 to 14/06/2025 

 

Activity Done • Essentials of colour coding in the presentation and the 

importance of presentation and business development. 

Linking theory (Classroom 

learning) with practice at 

your organisation 

• How important is presentation skill in the corporate. 

Gaps identified in the 

working area. 

  NA 

Suggestions for 

improvement 

 Self-improvement in the aspect of body language and 

mannerism. 

Plan for the next week  Briefing to be done during the next meeting on 11/06/2025   

 

Signature of the Student:  

 

Approved by the IIHMR University’s Mentor 

On the last day of every week Saturday) The report in the above format should be submitted to 

the faculty mentor. Submission of a total 10 reports in 10 weeks is compulsory. Each report 

should not be more than 2 pages. 
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Reporting Format (Weekly) 

Name of the Organisation: Micro Labs Limited 

Area/ Department/ Project of Summer Internship Program: Brand Management Intern 

Name of the Student: Madhusudan SD 

Roll no: 0664                                                    Stream: MBA Pharmaceutical Management 

Week no: 5                                                         From: 16/06/2025 to 21/06/2025 

 

Activity Done • Masterclass on Digital Marketing in the 

Pharmaceutical Industry. 

Linking theory (Classroom 

learning) with practice at 

your organisation 

• Digital Marketing insights on the market and the 

importance of digital media in marketing. 

Gaps identified in the 

working area. 

  Examples of digital marketing in real world and the future 

developments in the area. 

Suggestions for 

improvement 

 Self-improvement in the aspect of body language and 

mannerisms. 

Plan for the next week  Briefing to be done during the next meeting on 23/06/2025   

 

Signature of the Student:  

 

Approved by the IIHMR University’s Mentor 

On the last day of every week Saturday -) report in the above format should be submitted to the 

faculty mentor. Submission of total 10 reports in 10 weeks is compulsory. Each report should 

not be more than 2 pages. 
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Reporting Format (Weekly) 

Name of the Organisation: Micro Labs Limited 

Area/ Department/ Project of Summer Internship Program: Brand Management Intern 

Name of the Student: Madhusudan SD 

Roll no: 0664                                                    Stream: MBA Pharmaceutical Management 

Week no: 6                                                         From: 23/06/2025 to 28/06/2025 

 

Activity Done • How to analyse the IQVIA and Pharmarack report and its 

significance 

• Importance of practice for business presentations and for 

interviews 

• Essentials of a brand plan 

Linking theory (Classroom 

learning) with practice at 

your organisation 

• Importance of the market report and also the findings 

of the report that should be included in the brand plan. 

Gaps identified in the 

working area. 

  NA 

Suggestions for 

improvement 

 Connect the brand into your daily life. 

Plan for the next week  Briefing to be done during the next meeting on 27/06/2025   

 

Signature of the Student:  

 

Approved by the IIHMR University’s Mentor 

On the last day of every week Saturday -) report in the above format should be submitted to the 

faculty mentor. Submission of total 10 reports in 10 weeks is compulsory. Each report should 

not be more than 2 pages. 
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Reporting Format (Weekly) 

Name of the Organisation: Micro Labs Limited 

Area/ Department/ Project of Summer Internship Program: Brand Management Intern 

Name of the Student: Madhusudan SD 

Roll no: 0664                                                    Stream: MBA Pharmaceutical Management 

Week no: 7                                                         From: 23/06/2025 to 28/06/2025 

 

Activity Done How to analyse the IQVIA and Pharmarack report and its 

significance  

Importance of practice for business presentations and 

interviews 

Essentials of a brand plan 

Linking theory (Classroom 

learning) with practice at 

your organisation 

• Importance of the market report and also the findings 

of the report that should be included in the brand plan. 

Gaps identified in the 

working area. 

  NA 

Suggestions for 

improvement 

 Connect the brand into your daily life. 

Plan for the next week  Briefing to be done during the next meeting on 04/07/2025   

 

Signature of the Student:  

 

Approved by the IIHMR University’s Mentor 

On the last day of every week Saturday -) report in the above format should be submitted to the 

faculty mentor. Submission of total 10 reports in 10 weeks is compulsory. Each report should 

not be more than 2 pages. 
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Reporting Format (Weekly) 

Name of the Organisation: Micro Labs Limited 

Area/ Department/ Project of Summer Internship Program: Brand Management Intern 

Name of the Student: Madhusudan SD 

Roll no: 0664                                                    Stream: MBA Pharmaceutical Management 

Week no: 8                                                         From: 29/06/2025 to 05/07/2025 

 

Activity Done • Types of contracts for employment in India 

• People planning/management strategies 

• KPI for employee appraisal 

• Talent/manpower management 

• Building positive competition in the team as a 

manager/team lead 

• Business negotiations 

Linking theory (Classroom 

learning) with practice at 

your organisation 

• People management and HR responsibilities. 

Gaps identified in the 

working area. 

  NA 

Suggestions for 

improvement 

 Indulge in the activities with your team. 

Plan for the next week  Briefing to be done during the next meeting on 10/07/2025   

 

Signature of the Student:  

 

Approved by the IIHMR University’s Mentor 

On the last day of every week Saturday -) report in the above format should be submitted to the 

faculty mentor. Submission of total 10 reports in 10 weeks is compulsory. Each report should 

not be more than 2 pages. 
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Reporting Format (Weekly) 

Name of the Organisation: Micro Labs Limited 

Area/ Department/ Project of Summer Internship Program: Brand Management Intern 

Name of the Student: Madhusudan SD 

Roll no: 0664                                                    Stream: MBA Pharmaceutical Management 

Week no: 9                                                         From: 07/07/2025 to 10/07/2025 

 

Activity Done • Informative Session on "The Pivotal Role of Regulatory 

Compliance in the Global Pharma Markets." 

 

Linking theory (Classroom 

learning) with practice at 

your organisation 

• Regulatory compliance of the products and the 

company. 

Gaps identified in the 

working area. 

  NA 

Suggestions for 

improvement 

• Always be up to date with the regulatory body. 

Plan for the next week  Next briefing to be done on 14/07/2025 

 

Signature of the Student:  

 

Approved by the IIHMR University’s Mentor: On the last day of every week Saturday -) 

report in the above format should be submitted to the faculty mentor. Submission of total 10 

reports in 10 weeks is compulsory. Each report should not be more than 2 pages. 
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Reporting Format (Weekly) 

Name of the Organisation: Micro Labs Limited 

Area/ Department/ Project of Summer Internship Program: Brand Management Intern 

Name of the Student: Madhusudan SD 

Roll no: 0664                                                    Stream: MBA Pharmaceutical Management 

Week no: 10                                                       From: 11/07/2025 to 15/07/2025 

 

Activity Done • Brand naming  

• Advertising and brand promotion 

• Target positioning 

• Communication Channels (Digital and Physical) 

• Content and communication planning 

• Ethics and regulation in advertisements 

• Barriers and Key issues in advertising 

 

Linking theory (Classroom 

learning) with practice at 

your organisation 

• Importance of Brand naming and its communication. 

Gaps identified in the 

working area. 

  NA 

Suggestions for 

improvement 

 Compare the brand name with the competitors and with the 

molecule. 

Plan for the next week  End of the Summer Internship Programme.   

 

Signature of the Student:  

 

Approved by the IIHMR University’s Mentor: On the last day of every week Saturday -) 

report in the above format should be submitted to the faculty mentor. Submission of total 10 

reports in 10 weeks is compulsory. Each report should not be more than 2 pages. 
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Compiled Reporting Format 

 
Name of the Organization: Micro Labs Ltd 

Area/Department/Project of Summer Internship Program: 

Brand Management 

Name of the Student: Madhusudan SD 

Roll no: 0664                      Stream: Pharmaceutical Management 
 
 

 

Activity Done • Recorded a fitness video, and also made a 

presentation of corporate etiquette, how to 

build yourself as a brand, corporate 

netiquette, and SWOT Analysis. 

• Conducted a market survey on the molecule 

silodosin regarding the total number of 

brands available in the pharmacy, the 

competitor molecules, their prices, and the 

total no. of prescriptions received monthly. 

• Engaged in the pep talk for the skills 

required. Assignments on the brand have 

been revised. And also, a new topic for 

presentation was submitted. 

• Essentials of colour coding in the 

presentation and the importance of 

presentation and business development. 

• Masterclass on Digital Marketing in the 

Pharmaceutical Industry. 

• How to analyze the IQVIA and Pharmarack 

report and its significance 

• Importance of practice for business 

presentations and interviews 

• Essentials of a brand plan 

• How to analyze the IQVIA and Pharmarack 

report and its significance  

• Importance of practice for business 

presentations and interviews 

• Essentials of a brand plan. 

• Types of contracts for employment in India 

• People planning/management strategies 

• KPI for employee appraisal 

• Talent/manpower management 

• Building positive competition in the team as a 

manager/team lead 

• Business negotiations 
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• Informative Session on "The Pivotal Role of 

Regulatory Compliance in the Global Pharma 

Markets." 

• Brand naming  

• Advertising and brand promotion 

• Target positioning 

• Communication Channels (Digital and 

Physical) 

• Content and communication planning 

• Ethics and regulation in advertisements 

• Barriers and Key issues in advertising 

Linking theory (Classroom learning) with 

practice at your organization 
• Communication: Skills developed during 

the Principles of Management module were 

pivotal in building rapport with pharmacists 

and obtaining the required information. 

• Applying SWOT Analysis into real life, 

learning about corporate etiquette and 

corporate netiquette, and inculcating 

everything into building a brand. 

• Deep dive into the pharmaceutical market 

and how the ground reality works. 

• importance of presentation skills in the 

corporate world. 

• Digital Marketing insights on the market 

and the importance of digital media in 

marketing. 

• Importance of the market report and also 

the findings of the report that should be 

included in the brand plan. 

• Importance of the market report and also 

the findings of the report that should be 

included in the brand plan. 

• People management and HR 

responsibilities. 

• Importance of Brand naming and its 

communication. 

• Always be up to date with the regulatory 

body. 
Gaps identified in the working area. • Offline work environment 

• Examples of digital marketing in the real 

world and the future developments in the 

area. 

 
Suggestions for improvement • Self-improvement in the aspect of body 

language and mannerisms. 

• Self-improvement in the aspect of body 

language and mannerisms. 

• Connect the brand into your daily life. 
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• Indulge in the activities with your team. 

• Compare the brand name with the 

competitors and with the molecule. 

Key Learnings 
• Corporate etiquette 

• Corporate netiquette 

• Importance of market survey  

• Building a relationship with the clients and 

customers 

• Use of AI in marketing 

• Brand development 

• Personal Branding 

 

 

 

Signature of the Student:  

 

 

 

 

Approved by the IIHMR University’s Mentor 

 
 

 

 



 

 


