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 Mission

To provide high-quality, 

research-driven 

nutraceuticals which  

enhances immunity, 

digestion, overall vitality-

delivered seamlessly 

through digital platforms 

and retail channels.

To be the most trusted 

name in preventive 

wellness by uniting the 

power of nature and 

science to elevate 

everyday health and 

well-being & turn ideas 

into reality.

 Vision

Miduty is a leading Indian nutraceutical brand delivering 

science-backed supplements that fuse nature, precision, 

and preventive care. Its flagship SKUs- Liver Detox, B12 

& Folate, Omega Krill Complex - target core health pillars 

like immunity, digestion, and hormonal balance. Core 

Strength: Nutraceuticals, Expanding into  Skin & Hair Care.

 Miduty

S K I L L S E T S   A C Q U I R E D   D U R I N G   S I P

Low Brand

Recall

MR de-sync

Brand blur

Lack of SOPs

CRM void

Website Revenue

60% from 

Website.

Customer Base

5L+ Pan-

India

2024 Revenue

Generated 

₹72 Cr.

Loyalty Metrics

CRR = 70% 

RCR = 85%

ROAS

7.5x Ad 

Return

30% YoY 

Growth

Sales Growth

Generated 

₹120 Cr

2025 Revenue

Generated 

₹3.18 Cr

June E-com 

Celebrity 

brand 

boost.

Published 

clinical 

studies.

Trend -

driven 

reels.
Optimising 

the  logo 

size.

Creative 

freedom 

culture.

Educated 

MR sales 

force.

Omnichannel presence (D2C, 

1mg) & smart SKUs. (S)

Offline SOP gap & low brand 

recall is offline market. (W)

Wellness surge with meets 

innovation (CRM, SEO, QR-

code) (O)

Rx–D2C competition & 

channel strain. (T)

Boost D2C 

with CRM 

edge.

Smart SKUs 

+ MR push 

vs retail 

surge.

Fix SOPs in 

online for 

more Rx.

Tighten field 

ops for roll 

out.

(S-T)

(W-O)

(W-T)

CHALLENGES:- RECOMMENDATIONS:-

SWOT ANALYSIS:- TOWS ANALYSIS:-

FACTS:-
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