UNIVERSITY

—

About BPH
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Chairman & Managing Director

| BPH is a non-cancerous
Soard of Directors enlargement of the prostate,
prevalent in aging males.
Symptoms: Frequent urination,
urgency, weak urine stream,
incomplete bladder emptying.
The global incidence of BPH rises
with age, affecting about 50% of
men over 50 and nearly 80% over

[ mission&vision |

Mission: Unlock the power of science to provide affordable,

_[ About Micro Labs ]

Founded in 1973 by Shri G.C. Surana, Micro Labs Limited is a
leading, multi-dimensional pharmaceutical company
headquartered in Bangalore, India. Renowned for its state-of-
the-art manufacturing and research facilities, Micro Labs
operates in diverse therapeutic areas such as cardiology,
diabetology, pain management, dermatology, ophthalmology,
and neurology.
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innovative medicines, improving global health outcomes.

quality pharmaceuticals and making lasting contributions

through innovation and social responsibility initiatives
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Practical and Theoretical
understandings

*Gained hands-on experience in
market research and brand
planning for pharma products.

Main Challenges Faced ]_

*Faced challenges in data collection from
pharmacists and supply chain issues.
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Practical Exposure:
*Hands-on tasks with real data, pharmacy visits, and brand

Suggestions

*Applied theory (SWOT/PESTLE,

«Inconsistent professional etiquette and product planning. CEEIG (EH; @armiGieEiom 2
etiquette, HR) to real work. knowledge aps AT . q P *Developed communication, presentation, and problem- etiquette training.
*Enhanced communication, S y solving skills. «Implement feedback systems for quick

presentation, and regulatory
knowledge.

Learned key skills in audience
targeting, branding, advertising,
and adaptability.

«Limited reliable research data and awareness of
regulatory changes.

«Difficulties with confident, structured
presentations online.

*Need for improved regional customization and
balancing creativity with compliance in brand
messaging.

Learned to adapt to dynamic, real-world business
environments

Theoretical Understanding:

Learned frameworks and concepts (SWOT, PESTLE, HR) in
classroom settings.

*Focused on ideal scenarios

issue resolution.

«Digitize data collection from pharmacies.
*Promote continuous skill development
and workshops.

*Localize marketing and ensure
compliance.




