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Product Overview
Pack Design & Colour

Market Presence

Microlabs is a technology-driven, multi-dimensional 

pharmaceutical company with advanced 

manufacturing capabilities across therapeutic areas 

such as Cardiology, Diabetology, Pain Management, 

Dermatology, Ophthalmology, and Neurology. The 

company is committed to delivering affordable and 

innovative medicines to improve global health 

outcomes. Its long-term growth strategy focuses on 

innovation, digital healthcare advancements, and 

commercial excellence.

Solifenacin Succinate Market size is 
estimated to be USD 500 Million in 2024 
and is expected to reach USD 750 
Million by 2033 at a CAGR of 5.0% from 
2026 to 2033.

➢ Brand: Soliten 5 mg (Sun Pharma)

➢ Generic Name: Solifenacin Succinate

➢ Use: Treatment of Overactive Bladder 

(OAB)

➢ Action: Relaxes bladder muscles to 

reduce urgency and frequency

➢ Dosage: Once-daily oral tablet

➢ Benefits:

➢ Improves bladder control

➢ Reduces urinary incontinence

➢ Enhances quality of life

Mission

• Geriatric Patients
• Adult Patients
• Paediatric Patients

• Retail Pharmacies
• Hospital 

Pharmacies
• Online Pharmacies

• Tablet Form
• Extended-Release 

Form
• Liquid Form

• Overactive 
Bladder

• Urinary 
Inconsistence

• Urinary Disorders

Application Formulations

Patient 
Demographic

Distribution 
Channel

North America
U.S.

Canada
Mexico

Europe
Germany

United Kingdom
France

Italy
Spain

Asia-Pacific
China
India
Japan

Latin America
Brazil

Argentina

Middle East and 
Africa

Saudi Arabia
UAE

South Africa Solifenacin 
Succinate 

Market 
Presence

Market Segmentation

Challenges

Suggestions

Key Learnings

PESTEL Analysis

Strengths
Proven efficacy in managing 

Overactive Bladder
Global demand due to aging 

population
Well-tolerated with once-daily 

dosing

Weaknesses

Side effects may reduce 
adherence

Generic competition post-patent

Opportunities

Growth in emerging markets
Scope for new formulations & 

combinations

Threats

Price pressure from generics
Regulatory and market access 

challenges

SWOT

Political
• Government support for urology and elderly care
• Patent laws and price controls vary across 

countries
Economic
• Increased healthcare spending drives demand
• Generic competition reduces brand profitability
Social
• Awareness of bladder health is growing
• Stigma around OAB may delay diagnosis and 

treatment
Technological
• Innovations in drug delivery (e.g., extended-

release forms)
• Digital tools help monitor adherence and 

outcomes
Environmental
• Emphasis on sustainable pharma packaging and 

waste management
• Regulatory focus on eco-friendly manufacturing
Legal
• Patent expiry opens market to generics
• Adherence to international drug safety and 

compliance laws

Corporate exposure should be provided by the 
organization for better learnings.

✓ I gained hands-on exposure to how a pharmaceutical 

company functions across various departments and 

therapeutic areas.

✓ I actively contributed to market research, SWOT analysis, 

and supported brand planning activities.

✓ I learned the importance of cross-functional teamwork and 

how collaboration drives successful brand execution.

✓ I developed stronger communication skills and professional 

confidence through real-time tasks and team interactions.

➢ I lacked the real time office 

exposure, had limited access 

to actual data for better 

analysis.

➢ I didn’t get opportunity of 

physical people interaction 

other than pharmacy survey.

We’re here to support people living with overactive bladder—not just with 

effective relief through Solifenacin, but by helping break the silence and 

stigma around it. Our mission is to bring comfort, confidence, and dignity 

back into everyday life, one person at a time.
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