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Result Snapshot

Octavus is a boutique consulting company, engaged in comprehensive business research,

market intelligence, market research and data analytics by providing supportand outsourcing
solutions to bio-pharma, MedTech, diagnostics, digital health companies and healthcare start-
ups.
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Associate The theoretical side was all about getting the basics down through low-key
e orientations and intros to things like clinical trials, US/EU regulations, and tools such

Associates

Associates

Rl

as clinicaltrials.gov and EU CTR. It was more about absorbing big-picture knowledge o
without jumping right in : »  Built Excel/PowerPoint proficiency for reporting.
' Refined communication via posters and reports.
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