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Care Health Insurance Is a specialized health insurer offering products
In the retail segment for Health Insurance, Top-up Coverage, Personal
Accident, Maternity, International Travel Insurance, and Critical llIness,
along with Group Health Insurance and Group Personal Accident
Insurance for Corporates, Micro Insurance Products for the Rural
Market, and a Comprehensive Set of Wellness Services. Best Health
Insurance Plan — Care Plus at the Global Financial Planner’s Summit
2024,

VISION

Being the most preferred health service provider, which Is caring,
cost effective, innovative and reachable.
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= Create value for all stakeholders. Designed ang refineg a customer Insight Underwriting, Claims, 1T). documentation for PED-related

. Exten_d benefits to rural and social sectors. o feedback survey to assess needs and » Identified PED gaps through | information.
= |ead in customer care, products, and communication. expectations detailed competitor analysis.

Sgengthen Opportunities: Threat:
ORGANOGRAM Reviewed live agent calls to esUme » Scope to enhance product » Rapid regulatory or competitor

| understand real-time communication features based on findings. changes may affect relevance.
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used as a reference tool for adoption of recommendations.
future analysis.
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O PUTTING THEORY INTO PRACTICE
Comparative Analysis of Health Insurance Plans | o . | THEORETICAL UNDERSTANDING PRACTICAL EXPOSURE
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Ultimate Care, Care | high Sl products as a flagship feature to
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Essential Features Customers Look for in Health Insurance (n — 128)

Claims writing Markeling

Organizational Behaviour: Concepts of Applied OB In real-time collaboration
communication, teamwork and professional communication
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Marketing Management: Product Evaluated health plans and identified
positioning and gap analysis market gaps using marketing frameworks

Worked with underwriting team to
understand real-world product
complexities

more.




