AN ASSESSMENT OF PEOPLE’S PERCEPTION

TOWARDS MEDICAL CROWDFUNDING”

Presented By:
Shivi Rawal
Roll no.: 826
MBA Hospital and Health Management 23




o Crowdfunding: A collaborative effort of
people who network and bring their money
together, usually through internet, to | '( ] |‘ ! “ ’
confribute and support other organizations' - ; "
efforts.

o The tool used for financing new varieties,
allowing individual entrepreneurs to seek
funding from other individuals for
economic, cultural or social ventures

o Often in return for potential goods or

equities.
o Medical Crowdfunding : An activity to Introduction to
collect donor money using platforms to - CrowdFunding ‘.
offset healthcare or related costs.
Froven Yoo
o |t is fast expanding in various countries and /
iIs commonly regarded as a way of dealing

with government cuts in public health
funding.




o Donation Based Crowdfu

A kind of funding campaig
intention of an individual or
running the campaign to gi
contributors anything in ret
funds raised.

o Rewards Based Crowdfun

o A fundraising program in
who donate cash will rec
"Incentives" that correlate
money they donate.

o The "reward" is usudlly a p
service created or offere
particular organization.

Types of
Crowdfunding:
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HOW IT WORKS ~ I status In

| . y India (NIPFA
a Crowdfunding is a method of raising funds Y S

through online platforms g 2019)

One needs to put up detailed medical advice T

on fundraising platform, write the required (0}’ l 200 companies raised
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0 Emergency cases and life-saving procedures are S S S Platforms.

usually considered
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success fee for fundraising _ - Transaction Value in
- 1 theCrowdfunding

segment amounts to

TOP 3 MEDICAL BUT THERE ARE SOME GENUINE CONCERNS $ 2 mn in 2019.

msm PLATFORMS High success fee, or commission, charged by fundraising

platforms | Misuse of patient data | Lack of transparency |
ImpactGuru | Ketto | Milaap Lack of regulatory body Transaction Value is
expected to show an
Agencies raising funds on behalf of patients should be annualgrowth rate

“ accredited. Only NGOs and not-for-profit organisations CAGR 2019-2022) of
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Literature Review:
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Research
Methodology:




Data Analysis:




Data Analysis:

Donation Platform

Facebook 8%
Milaap
Ketfto
Donatekart
By self
Impact Guru
Narayan Seva Sansthan
Go Fund Me
Kerala Flood
Instagram

PMICTR Business NGO/ Not COVID-19
NGO Site Startups  Charitable Applicable
Institution

People using online platform for Purpose behind crowdfunding
donation campaign




Data Analysis:

No Payback
= Hassle Free Process

= Marketing Strategy/
Dedicated Marketing
Team

Reaching out large
pool of people in a
short span of time

All of the above

Reason to choose online platform to Percentage of people’s contribution
raise funds in Online Campaign




People’s Perception in raising money

through online donation campaign in
this pandemic (COVID-19)

Funds raised by people (%age)
= Strongly Disagree quegory wise

Disagree
= Neuftral Freelancer

= Agree
Government employee

Strongly Agree
Homemaker
Management Trainee
Others

Private employee

Self employed

Student




Chart Title

Insufficient  Social Stigma Time Complex Others
funds consuming process
generated

NEEI N e

All of the
above

Things that hold
back people from
raising funds.

To identify the root
cause of the problem
with greater frequency,
Pareto analysis was
being used. This
technique utilizes and
WOrks on the
commonly known and
popular 80-20 principle.



Discussion:

By using Pareto analysis, the
fact that 80% people does
not go for crowdfunding
due to the following factors:

Insufficient Funds
generated through the Social Stigma
campaign.

Time Consuming The most common and highly used

» Approximately 80% of the people are aware pl.o.’rforms are PM Care Model and
about the concept of Crowdfunding however Raising funds through themselves . If
only 20.7 % people raised funds using online '|'C|||<|ng about the Online Platform

platform which depicts a reluctancy. Milaop and Ketto were the most

common Online Platform used with
ImpactGuru Being 3@ on the list




The main purpose of
population to raise funds
was for the Medical
expenses incurred while
Hospitalization followed by
raising funds for NGO's and
charitable Organization.

People are not sure if this concept
will help people in future .

It supports this concept at the time
of crisis and utilize the platforms for
the financial assistance.

Discussion:

This also depicts the common reason for
people to use Online Platform is no
payback, hassle free process,
marketing strategy using for marketing
campaign and reaching out to a large
pool of people in a short span of time
But the most common being reaching
out to large number of people in a short
span of time.

Though people have
donated to the Online
platform before, there
falls a reluctancy
somewhere.

As per the response it was
concluded that the Private
employees raise funds more as
compared to any other category
followed by students.




Conclusion:

CONCLUSION

Medical
Crowdfunding
remains the booming
concept in India and

can be areadlly *
helpful tool during the
time of crises. The
only problem lies in
awareness. The more
the people are
aware the more they

will like the concept
and utilize it.
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