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Part A 

(Maximum Marks: 5) 
Q1. State True or False for the following statements ( 1 mark each). 

 
(a) Consumer Research primarily focuses on understanding consumer behavior. 
(b) Consumer perception is an external influence on consumer behavior. 
(c) Personality and self-image are internal influences on consumer behavior. 
(d) Communication does not play a significant role in consumer attitude formation and change. 
(e) Reference groups and family are considered external influences on consumer behavior. 

 
 

Part B 
(Maximum Marks: 15) 

Answer the following questions. 
 
Q2. What is consumer perception, and how does it impact purchasing of generic drugs decisions? (5) 

Q3. What do you understand by consumer. How do marketers target specific consumer segments? (5) 

Q4. Discuss the impact of social media on consumer behavior and decision-making. (5) 

 
Part C 

(Maximum Marks: 30) 
Answer the following questions in detail.  
 
Q5. Discuss the importance of understanding consumer behavior for pharmaceutical businesses, 

particularly in terms of formulating effective marketing strategies. Provide examples to 
illustrate your discussion. 
 

(10) 

Q6. Explain the concept of motivation in consumer behavior. How do marketers leverage 
motivational factors to influence consumer decisions? Provide examples to support your 
explanation. 
 

(10) 

Q7. Consumer decision-making is a multi-stage process that involves problem recognition, 
information search, evaluation of alternatives, purchase decision, and post-purchase 
evaluation. Discuss each stage in detail, highlighting the factors that influence consumer 
behavior at each step. Support your discussion with relevant examples. 

(10) 
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